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★  EXTRA!  EXTRA!  ★  NEWSPAPER  REPORT 


ADVERTISING  OPPORTUNITY! 


“  High  tech  has  invaded  newspapers.  With  laser 
beams,  word  processors  and  high-speed  color 
presses.  But  the  true  grit  of  the  business  remains  a 
combination  of  newsprint,  ink  and  hard  facts. 

ADW^EEK’s  Special  Report  on  Newspapers 
investigates  the  latest  ownership  battles.  National 
and  local  advertising  rates.  And  who’s  done  what 
to  earn  the  status  of  Newspaper  Executive  of  the 
Year.  Plus,  everything  else  busy  advertising  professionals  need  to 
stay  up-to-date.  We’ll  deliver  the  inside  scoop  in  the  readable, 
forthright  style  AD  WEEK  readers  have  come  to  expect. 

The  1986  Annual  Newspaper  Report  is  an  ADWEEK  “Extra”  — 
mailed  separately  to  all  subscribers.  Take 
advantage  of  this  opportunity  to  reach 
avid  advertising  executives  while  their 
heads  are  in  the  headlines.  Order  your 
space  today.  Just  call  your  ADWEEK 
representative  and  say,  “I’m  your  type.” 


Issue  Date:  5/6/86 
Ad  Closing:  4/14/86 
Late  Closing  (full  page 
ads  only):  4/25/86 
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Photography  by  Christian  Peacock.  Photographed  at  The  Record,  Hackensack,  NJ. 


-  Color.  Award-winning 
design.  Custom  listings. 
Leading  writers.  You. 


Somethings  got  to  give: 
Spaiks  fly  weekly  between 
‘M)onlighting”s  Bruce 
Willis  emd  C>till  Shepherd 


It’s  a  beautiful  match.  TV  UPDATE ’s  multi-featured  weekend  TV 
supplement  will  be  an  exciting  asset  to  your  paper.  We  provide  a  four- 
color  cover  that  incorporates  your  paper’s  logo.  We  provide  customized 
listings  in  both  grid  and  rolling  log  formats.  We  provide  52  weeks  of 
pre-sold  advertising.  And  we  provide  features  by  nationally  renowned 
writers.  All  this  in  a  package  conferred  an  Award  of  Excellence  from 
the  Society  of  Newspaper  Design. 

Let  us  make  the  match.  Call  Hal  Bauer  at  212-692-3973. 


200  PARK  AVENUE 

NEW  YORK.  NEW  YORK  10166 

AN  AFFILIATE  OF  UNITED  MEDIA 
A  SCRIPPS  HOWARD  COMPANY 


ill  UPDATE 


ROGER  SIMON 

TWo  ASNE  Awards. 
Nearly  50  Others. 
And  a  Column 
that  Shines  in 
New  York,  Chicago 
Los  Angeles  and 
Keokuk,  Iowa 

WHY? 

Ask  the  readers  of  the 
New  York  Daily  News, 

Los  Angeles  Times, 

Chicago  Tribune,  Balti¬ 
more  Sun,  TUlsa  Tribune, 

Cleveland  Plain  Dealer, 

The  Detroit  News, 

Keokuk  Daily  Gate  City 
and  the  other  papers 
that  carry  Simon’s 
twice-weekly  column. 

Quite  simply,  he’s  a  winner ...  an  exceptional  writer 
with  a  remarkable  range. 

Simon  surveys  the  landscape,  probing  the  human 
side  of  the  news . . ,  as  a  commentator,  reporter, 
feature  writer,  humorist,  satirist,  neighbor.  And  with 
reportage  that  informs,  entertains,  compels. 

He  has  covered  everything  from  war  in  the  Middle 
East  to  crises  in  Middle  America. 

For  his  superior  contributions,  he  won  the  ASNE 
Distinguished  Writing  Award  for  Commentary  in  1984 
and  again  in  1986  . . .  making  him  the  first  person  to 
receive  this  honor  twice. 

Isn’t  it  time  Roger  Simon  became  a  winner  for  your 
paper,  too? 

For  his  ASN  E-award  articles,  please  give  us  a  call. 

Los  Angeles  Times  Syndicate 

Times  Mirror  Square  •  Los  Angeles,  CA  90053 
Tel.  (213)  972-7987 
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APRIL 

13*16 — Newspaper  Research  Council,  Doubletree  Inn  at  Scottsdale  Mall, 
Scottsdale,  Ariz. 

14- 15 — International  Newspaper  Promotion  Association,  Pacific  Division 

Conference,  Chevron  Paradise,  Queensland,  Australia. 

15— Canadian  Press,  Westin  Hotel,  Toronto 

15 —  Overseas  Press  Club  of  America,  Inc.,  Annual  Awards  Dinner, 
Grand  Hyatt  Hotel,  New  York  City. 

15- 17— Washington  Journalism  Center,  Conferences  for  Journalists,  Chil¬ 

dren  in  America:  Issues,  Abuses  and  Problems,  Watergate  Hotel, 
Washington,  D.C. 

16 —  Canadian  Dally  Newspaper  Publishers  Association,  Westin  Hotel, 
Toronto. 

16- 18— Pennsylvania  Newspaper  Publishers  Association,  Display  Ad  Con¬ 

ference,  Marriott,  Harrisburg. 

16- 20— Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Region  11, 

Sheraton  Princes  KalulanI,  Hawaii. 

21-23— American  Newspaper  Publishers  Association,  Fairmont  Hotel,  San 
Francisco. 

21-23— Flexographic  Technical  Association  Inc.,  MGM  Grand  Hotel,  Las 
Vegas. 

MAY 

9-11 — Pittsburgh  Interdisciplinary  Conference  on  Photo  Journalism,  Pitts¬ 
burgh  Press. 

12- 14— Newspaper  Purchasing  Management  Association,  Annual  Confer¬ 

ence,  R^  Lion  Inn,  Omaha,  Neb. 

17- 20— Mid-Atlantic  Circulation  Managers  Association,  Spring  Meeting, 

Myrtle  Beach,  S.C. 

18- 19— American  Press  Institute  &  The  Task  Force  on  Minorities  in  the 

Newspaper  Business,  Conference,  Reston,  Va. 

18-21 — International  Newspaper  Promotion  Association,  Marriott  Harbor 
Beach  Resort,  Ft.  Lauderdale. 

18-21— Pacific  Northwest  International  Circulation  Managers  Association, 
Inc.,  Annual  Convention,  Indian  Hills-Red  Lion  Inn,  Pendleton,  Ore. 
18-23— International  Newspaper  Financial  Executives,  Camelback  Inn, 
Scottsdale,  Ariz. 

20-22 — The  Media  in  America:  Credibility  Questions,  Conference  for  Jour¬ 
nalism  Center,  Watergate  Hotel,  Washington,  D.C. 

23-24 — Mississippi  Newspaper  Advertising  &  Marketing  Executives,  Spring 
Convention,  Biloxi. 

26- 28— International  Federation  of  Newspaper  Publishers,  FlEJ  Congress, 

Ritz,  Lisbon. 

30/6-1 — Foundation  for  American  Communications,  Advanced  Economics 
Conference  for  Journalists,  Co-sponsored  with  the  Gannett  Founda¬ 
tion,  Stouffer  Pine  Isle  Resort,  Atlanta. 

Seminars!  Workshops!  Clinics 

APRIL 

13- 23 — American  Press  Institute,  News  Editors  and  Copy  Desk  Chiefs, 

Reston,  Va. 

15-16 — New  England  Newspaper  Association,  Credit  &  Collections  Work¬ 
shop,  Sheraton  Tara  Hotel,  Braintree,  Mass. 

20- 25 — American  Press  Institute,  Suburban  Weekly  Advertising  Executives, 

Reston,  Va. 

21- 25— ANPA  Newspaper  Color  Scanner  Operation  Seminar,  The  New- 

paper  Center,  Reston,  Va. 

22- 25 — The  Poynter  Institute  for  Media  Studies,  Television  Graphics,  St. 

Petersburg. 

26 — NENA  Classified  Sales  Clinic,  Howard  Johnson’s  57,  Park  Plaza, 
Boston. 

27- 5/7— American  Press  Institute,  Sports  Editors,  Reston,  Va. 

28- 30— ANPA/ASNE/APME,  Leadership  in  the  Newsroom,  the  Knicker¬ 

bocker  Hotel,  Chicago. 


MAY 

4- 7— SNPA  Foundation  Seminar,  Layout,  Design  and  Graphics,  Virginian- 

Pilot/Ledger-Star,  Norfolk,  Va. 

4-17 — The  Poynter  Institute  for  Media  Studies,  Professional  Management, 
St.  Petersburg.  Fla. 

5- 8— ANPA  Management  Development  Workshop.  Omni  International 

Hotel,  Norfolk,  Va. 
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SltrUTE 
OF  LIBERTY 

Congress  shall  make  no  law  respecting 
an  establishment  of  religion 
or  prohibiting  the  free  exercise  thereof; 
or  abridging  the  freedom  of  speech, 
or  of  the  press; 

or  of  the  right  of  the  peopie  peaceabiy 
to  assemble  and  to  petition  the 
government  fora  redress  of  grievances. 

...  Fi  rst  Amendment 


GANNEIT 

A  world  of  different  voices 
where  freedom  speaks 


E&P  Classified 
It's  Your 

People-To-People 
Meeting  Place 

Whether  you  are  looking  for  an  editor,  a 
sales  rep,  an  ad  manager,  reporter,  car¬ 
toonist,  instructor,  graphic  designer, 
pressman,  circulation  manager... you  will 
reach  more  and  better  prospects  with  an 
advertisement  in  EDITOR  &  PUBLISHER. 

Rates  and  order  form  in  Classified  sec¬ 
tion.  All  mail  and  calls  go  to:  EDITOR  & 
PUBLISHER,  11  West  19th  St.,  New  York, 
N.Y.  10011,  212  675-4380. 


Latest 
Museum 
&  Gallery  Guide 


ONE  DOLLAR 


Manufacturers  Hanover  Benton’s  Richard  Diebenkorn’s  I\e' 
Newspaper  Critics  Award  .  Paintings  At  Knoedler 

»y  AN»RF.W$  I  Vi  I  ' 


MANUFACTURERS  HANOVER 
W  ART/WORLD 

DAILY  NEWSPAPER 
ART  CRITICS  AWARDS  " 
J  ^DEADLINE:  June  1, 1986 
3  Categories 

T — ^  1 .  Contemporary  Art  ^ 

2.  Fine  Art  mting  A 
3.  Architecture 
First  Prizes  $1000 
;  Critics  Awards  $500;."‘,;5.‘£f 
\  (Each  Category) 

|h  Mail  to  Art/World^ 

1295  Madison  Ave. 

^  New  York,  N.Y.  10128 
W  Tel.  (212)427-289]y^-1 
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Editorial  workshop 


By  Roy  H.  Copperud 

A  Minority  Opinion  No.  622 

A  writer  of  a  letter  to  the  editor  complained  about  this 
sentence  from  an  article  in  E&P:  “They  said  that .  .  .  the 
paper  hired  about  20  experienced  reporters,  but  none  of 
them  were  minorities.” 

“What  are  minorities?”  asked  the  letter  writer.  “Some 
kind  of  lesser  person?  Would  you  say  ‘He  is  a  minority’  or 
‘They  are  minorities’?  Better  to  say  ‘  .  .  .  but  none  was  a 
minority’  (group  implied).  Better  yet  to  say,  if  accurate, 

‘  ...  20  experienced  reporters,  all  of  whom  were  white 
males.’” 

The  use  of  minority  to  refer  to  individuals  as  well  as 
groups  first  attracted  my  attention  ten  years  ago,  when  I 
discussed  it  in  Editorial  Workshop  505.  Until  concern 
about  minorities  gained  its  new  importance,  the  word  was 
simply  the  plural  of  the  term  meaning  the  smaller  of  two 
groups  forming  a  whole. 

In  my  first  discussion,  I  concluded  that  although  minor¬ 
ity  in  reference  to  individuals  was  not  to  be  found  in  any 
dictionary,  it  was  already  firmly  ensconced  and  would 
sooner  or  later  win  formal  approval. 

That  day  has  come,  for  the  Second  College  Edition  of 
the  American  Heritage  Dictionary  (1982)  gives,  among 
the  traditional  definitions  of  minority,  “A  member  of  a 
minority  group.”  This  sanction  includes  the  plural,  minor¬ 
ities,  for  members  of  such  a  group.  But  occasions  for  the 
singular  seem  less  likely  to  arise.  Somehow,  “He  is  a 
minority”  goes  against  the  grain,  sanction  or  no,  in  a  way 
that  “none  of  them  were  minorities”  does  not. 

Wayward  Words 

Whence  the  seductive  term  smokeless  tobacco?  After  a 
moment  of  confusion,  those  of  us  who  are  old  enough  will 
perceive  behind  the  smokescreen  (generated  by  the  tobac¬ 
co  industry  in  its  tireless  efforts  to  befog  matters?)  the  old 
name  snuff.  School  kids,  we  learn,  are  now  taking  up  the 
habit  of  using  snuff. 

A  generation  ago,  using  snuff  or  indulging  in  its  relative, 
chewing  tobacco  (“plug”),  was  considered  a  dirty  habit, 
principally  because  it  stained  the  teeth  a  repulsive  brown 
and  required  frequent  spitting.  Those  were  the  days  when 
a  spittoon  (or  the  more  genteel  term  cuspidor)  rested  on  a 
rubber  mat  on  the  floor  beside  every  office  desk,  including 
those  in  newsrooms.  Every  linecasting  machine  had  one 
too,  because  the  operators  could  not  smoke  cigarettes. 

These  filthy  appurtenances,  which  had  to  be  rinsed  out 
by  some  luckless  underling  every  night,  began  to  dis¬ 
appear  15  or  20  years  ago.  The  long-throated  ones  made  of 
brass  found  favor  with  interior  decorators  as  conversation 
pieces  or  flower  vases. 

It  appeared  that  snuff  itself  was  disappearing  too,  except 
among  lumberjacks.  But  now  snuff  seems  to  be  making  a 
comeback,  despite  its  terrible  dangers  to  health,  which  are 
being  widely  publicized  on  television  and  in  the  press. 

But  the  printed  warnings  seem  unlikely  to  have  much 
effect  considering  the  present  state  of  literacy  among 
adolescents.  Whatever,  the  promotion  of  snuff  as  “smoke¬ 
less  tobacco”  is  evidently  the  tobacco  industry’s  reply  to 
the  deadly  news  about  smoking. 

♦  *  ♦ 

Highfalutin  and  hifalutin  are  standard  variants;  ending 
with  an  apostrophe,  however  {hifalutin’,)  on  the  assump¬ 
tion  that  the  word  is  a  clipped  form  of  hifaluting,  is  wrong. 
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r  Florida’s  newspapers  are  among 
the  best  in  the  nation.  And  the 
News/Sun-Sentinel  is  the  fastest 
growing  newspaper  in  the  state.* 

What’s  the  key  to  our  success? 

Serving  our  market  with  more  local  news 
than  any  other  paper.  Working  hard 
to  discover  news  as  well  as  cover  news. 
And  a  total  dedication  to  excellence. 

In  other  words,  by  being  journalists... 
in  every  sense  of  the  word. 


Fort  Laiiderdale/South  Palm  Beach 

News/San-Sentinel 

Required  Reading  far  Successful  People. 


Represented  nationally  by  C.W.O.  &'  O.;  Sunday  Magazine 
NePavrk;  in  Florida  by  Publishers  Representatives  of  Florida. 

The  Nem/ Sun-Sentinel  is  a  Tribune  Company  Nevspaper 
'Audit  Bureau  of  Circulation,  six  months  ended  September 30, 1985. 


GOSS 


Newspaper  Products 


THE  GOSS  MFCS:  ONLY  A 
ADVANCEO  COOLD  OE  SO 


The  revolutionary  new 
Goss®  Modular  Press 
Control  System™ 

(MFCS) — integral  to  the 
latest  generation  of 
Headliner  Offset® 
presses — constitutes  a 
quantum  leap  forward  in 
newspaper  productivity. 

As  operationally  simple 
as  it  is  technologically 
sophisticated,  the  MFCS  provides 
new  capabilities  for  shorter  make: 
ready  and  reduced  waste  through 
computerized  presetting  and  run¬ 
ning  adjustments. 

Redefining  user-friendliness,  a 
menu-driven,  touch-sensitive  work 
station  display  is  the  key  to  MFCS 
simplicity.  Following  a  fast  self-diag¬ 
nostic  precheck  of  system  software 
and  microprocessors,  the  MFCS 
uses  computer  intelligence  to  help 
the  operator  select,  preset  and  later 
adjust  press  functions  from  the 
quick-response  touch-screen  menu. 
Subsequ"ent  color-coded  displays 
quickly  confirm  input,  progress  and 
function  achievement — or  report 


— I 


On  the  menu- 
driven,  touch- 
sensitive  display,  the 
operator  begins  to 
set  the  press. 


unattainable  commands  and 
describe  the  problem. 

Here's  what  this  unique  system 
means  to  you.  In  addition  to  fast 
makeready  and  greater  manpower 
efficiency,  the  flexible,  powerful 


MFCS  also  produces  significant 
materials  savings.  For  example,  ink¬ 
ing  values  are  defined  across  the 
web  based  on  stored  computer 
information.  Faper  is  similarly  con¬ 
served,  with  waste-reducing  adjust¬ 
ments  made  automatically  before 
any  paper  is  used.  There  is  no  waste¬ 
ful  guesswork  or  experimentation. 

MFCS  advantages  don't  end 
there.  The  system  allows  better  use 
of  pressroom  manpower — for 
example,  multiple  work  stations  on 
a  single  press  permit  input  by  more 
than  one  pressman  at  a  time.  The 
sequence  of  presetting  the  press 
closely  follows  pressroom  opera- 


By  simply  touching  the  MFCS 
workstation  display,  a  single 
opera  tor  can  preset  press 
functions.  The  productivity- 
programmed  central 
computer  takes  it  from  there. 


Headliner  Offset  MPCS 


SYSTEM  SO 
SIMPLE. 


The  display  verifies  ink  zone 
settings. 


On  another  couple,  a  problem  is 
indicated  on  the  display. 


M 


The  new  Goss 
Modular  Press 
Control  System 
achieves  significant 
technological 
advancement 
for  the  newest 
Headliner  Offset 
presses  (a  four-color 
unit  is  shown). 


tions— for  example,  pages  can  be 
input  as  available  and  the  system 
automatically  presets  ink  zones  for 
each  page.  Other  MFCS  benefits- 
easier  circumferential  and  sidelay 
adjustments.  Running  adjustments 
by  plate  or  page.  Specially  designed 
diagnostic  features  for  checkout  and 
maintenance.  Library  of  impositions. 
Press  settings  for  a  frequently  used 
or  an  interrupted  job  can  be  saved 
and  recalled  at  the  operator's 
command. 

There  are  important  initial  econ¬ 
omies,  too.  With  the  building-block 
design  of  the  MFCS,  you  order  only 


what  you  currently  require.  The 
MFCS  has  assured  expandability 
to  grow  as  your  requirements  and 
press  operations  grow.  If  is  easily 
maintained  and  accommodates  a 
wide  range  of  peripherals.' 

Perfected  through  more  than 
30  man-years  of  quality-assured 
development,  the  Goss  Modular 
Press  Control  System  makes  the 
Headliner  Offset  press  more  than 
ever  the  world's  pacesetter  for 
newspaper  productivity.  For 
more  details  on  MFCS  potential 
in  your  pressroom,  contact 
Goss  Newspaper  Products,. 


■  ■ 


Graphic  Systems  Division, 

Rockwell  International,  3100  South 
Central  Avenue,  Chicago,  IL  60650 
Or  phone  312-656-8600. 


Rockwell  International 

...where  science  gets  down  to  business 

Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 


“  Loyalty  to 
petrified  opinion 
never  yet  brote 
achainorfieed 
a  human  soul.” 

Mark  Twain,  1887 

America’s  railroads  were  strictly  reg-  subsidies  totalling  in  the  billions  could  would  plunge  railroads  into  another  era 
ulated  for  so  long-nearly  a  century-that  have  kept  the  raillx)ads  afloat.  But  Con-  of  decline  and  deterioration-would  not 
many  rail  customers  came  to  view  such  gress  wisely  took  another  course.  In  be  in  anyone’s  interest.  The  shippers 
regulation  as  part  of  the  natural  order.  1980,  the  Staggers  Rail  Act  eliminated  who  need  railroads  the  most,  including 
But  government  regulation  of  every-  many  of  the  regulatory  chains  and  per-  those  who  are  complaining,  would  suf- 
day  business  decisions  was  not  natural  mitt^  railroads  to  function  more  like  fer  most. 

for  the  railroads.  When  competing  other  businesses.  The  results  have  been  Regulation  was  proven  a  failure  long 

forms  of  transportation,  including  healthier  railroads,  better  service,  im-  ago.  That’s  no  opinion,  it’s  a  fact.  De¬ 

trucks  and  barges,  emerged  and  grew  proved  plant  and  equipment-and  lower  regulation  is  already  a  proven  success, 
strong,  rail  regulation  became  a  tighten-  rates  for  many  customers.  Now  that  the  century-old  chains  have 

ing  noose-choking  the  life  from  the  Today,  a  small  minority  of  shippers  been  broken,  it  would  be  folly  to  re¬ 
national  rail  system.  want  to  recapture  the  advantages  they  forge  them. 

By  the  1970’s ,  20  percent  of  the  na-  perceived  in  a  strictly  regulat^  railroad  F^or  more  information,  write:  Broken 
tion’s  rail  trackage  wdlowed  in  bank-  industry.  Blinding  themselves  to  the  Chains,  Dept.  609,  Association  of 
mptcy.  Track  and  equipment  had  de-  many  benefits  of  deregulation-includ-  American  Railroads,  50  F  Street,  N.  W. , 
teriorated  and  what  rail  profits  there  ing  those  that  have  recently  helped  Washington,  D.C.  20001 . 

were  provided  only  a  two  percent  return  them-these  shippers  are  pressing  Con- 

on  rail  investment.  gress  to  turn  back  the  clock  and  make  f  \  Or,  if  you’re  on  a  dead- 

Under  tlie  century-old  scheme  of  major  changes  in  the  Staggers  Act.  I  J  line,  call  us  at  (202)  639- 
government  control,  only  annual  federal  It  is  a  fact  that  reregulation-which  \f  2555. 
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NASA  secrecy 

Following  many  years  of  fostering  good  press  relations  and 
benefiting  from  a  “good  press”  because  of  it,  NASA  officials  have 
drawn  their  wagons  into  a  circle  since  the  space  shuttle  tragedy  and 
are  acting  as  if  they  have  something  to  hide.  They  used  to  welcome 
the  press.  Now  they  are  shutting  it  out  with  the  silent  treatment. 

The  cloak  of  secrecy  NASA  has  thrown  over  its  salvage  operation 
at  Cape  Canaveral  is  a  misguided  effort  to  control  whatever  news 
might  develop  there.  The  result  can  only  be  suspicion  by  the  Amer¬ 
ican  people  that  they  are  not  being  told  everything  they  should  know 
about  it.  For  years  NASA  ushered  the  public  into  a  front  row  seat  for 
the  greatest  show  on  earth  letting  it  hear  the  astronauts  and  watch 
them,  while  they  spun  around  the  earth,  walked  in  space  and  on  the 
moon,  launched  and  retrieved  satellites.  Now,  all  of  a  sudden,  be¬ 
cause  of  a  tragic  setback  —  and  possible  error  in  judgment  — 
NASA  doesn’t  want  the  press  or  public  around  any  more. 

NASA  is  making  a  colossal  mistake.  It  is  making  a  shambles  of 
what  used  to  be  excellent  media  relations  which  could  eventually 
alienate  the  millions  of  people  who  have  supported  its  activities  and 
are,  up  until  now,  completely  sympathetic  with  the  problems  facing  it 
— the  turmoil  in  the  search  for  answers  to  the  causes  and  the  reasons 
why. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  March  1 , 1894;  Edilor  &  Publisher,  June 
29,  1901;  Advertising,  January  22,  1925. 

Editor 

Robert  U.  Brown 
Managing  Editor 
John  P.  Consoli 
Associate  Editors 
David  Astor,  George  Garneau, 

Debra  Gersh,  Andrew  Radolf,  Lenora  Williamson 
Midwest  Editor 
Mark  Fitzgerald 
Washington  Editor 
James  E.  Roper 
West  Coast  Correspondent 
M.  L.  Stein 

Advertising  Manager 

Donald  L.  Parvin 
Sales  Representatives 
Marc  Goldstein,  Robert  J.  Mathes, 

Michael  Rousseau, Durland  Stewart, 

■  Karen  Stoddard 

Advertising  Production  Manager 
Karen  Raugust 
Circulation  Manager 
Wilfred  E.  Richards 
Promotion  Manager 
Mary  Joneve  McCormick 
Photocomposition  Manager 
Rachel  C.  In 


Blackout  at  Guam 

When  former  Philippine  President  Ferdinand  Marcos  fled  from 
Manila  with  his  life  and  loot,  he  did  so  under  the  protection  of  the 
U.S.  government  and  its  Air  Force.  The  American  people  seem  to 
have  accepted  that  because  they  wanted  him  out  of  there  as  much  as 
he  seemed  to  want  to  get  out.  Now,  of  course,  the  braggadocio  has 
returned  and  he  is  a  more  self-assured  person  than  the  bedraggled 
one  who  was  helped  off  the  Air  Force  place  in  Hawaii.  He  even  talks 
about  going  back  to  Manila. 

What  we,  and  a  lot  of  other  people  in  media,  would  like  to  know,  is 
what  misguided  military  officer  or  public  servant  guaranteed  him  and 
his  party  the  protection  of  a  news  blackout  when  they  first  landed  on 
U.S.  soil  at  Guam?  Marcos  was  at  Andersen  Air  Force  Base  for  13 
hours  and  the  Air  Force,  citing  security  reasons,  didn’t  let  the  press 
get  anywhere  near  the  place.  Someone  made  a  mistake  in  guaran¬ 
teeing  such  protection  to  the  ousted  dictator.  It  was  an  affront  to  the 
people  of  the  United  States  who  were  generous  enough  to  provide 
asylum  for  him,  but  especially  to  the  people  of  Guam. 

Cigarette  ads 

The  attack  on  cigarette  advertising  is  escalating.  The  American 
Cancer  Society  and  the  American  Medical  Association  have  joined 
ranks  and  make  a  formidable  opponent  to  media  and  advertising 
groups  who  firmly  believe  the  First  Amendment  is  involved.  It 
seems  clear  the  rights  of  manufacturers  of  tobacco  products  will  be 
whittled  away  little  by  little,  as  they  have  been,  by  the  anti-tobacco 
forces,  but  we  hope  Congress  does  not  pursue  the  dangerous  course 
of  permitting  a  product  to  be  manufactured  but  of  prohibiting  the 
manufacturer  to  tell  anyone  about  it. 
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Letters  to  the  Editor 

Disagrees  with  student  editor’s  handling  of  ad  ban 


Patricia  Maceroni  packs  a  punch. 

As  student  editor  of  the  South  End, 
the  Wayne  State  University  student 
newspaper,  she  charged  in  a  signed 
editorial  that  the  U.S.  military  is 
financing  “terror  and  sabotage”  in 
Central  America  —  particularly  in 
Nicaragua  and  El  Salvador. 

Orchestrating  a  commitment  to 
ideals,  the  Detroit  student  newspaper 
she  commands  promptly  banned 
military  recruitment  advertisements 
to  protest  U.S.  policy  in  the  region. 

The  ban  would  cost  the  newspaper 
about  $4,000  of  its  projected  $85,000 
in  ad  revenues  this  year,  but  would 
not  put  the  paper  in  the  red,  Maceroni 
said  in  a  brief  which  appeared  in  a 
recent  edition  of  Editor  &  Publisher. 

Well,  praise  be,  the  newspaper 
won’t  plunge  headlong  into  financial 
ruin  because  of  the  military.  Capital¬ 
ism  and  free  enterprise  are  part  and 
parcel  of  life  as  we  know  it.  Life  in 
these  United  States  was  founded  on 
freedom,  liberty  and  justice.  And  to 
preserve  it  the  country  retains  the  ser¬ 
vices  of  a  stalwart  establishment 
known  as;  The  Military. 

As  a  fellow  journalist,  I  truly  laud 
Patricia  Maceroni’s  political  clout,  pi¬ 
ety  and  resourcefulness  in  gathering 
tidbits  of  a  seemingly  confidential  na¬ 
ture.  However,  I  would  be  less  than 
honest  if  I  didn’t  admit  feeling  an 
acute  slight  of  sorts. 

Imagine  that  as  a  press  officer  in  the 
U.S.  Marine  Corps  stationed  at  Camp 
Lejeune,  N.C.  —  “The  World’s  Most 
Complete  Amphibious  Training 
Base”  —  I  haven’t  been  made  privy 
to  U.S.  Military  policy  in  Central 
America.  In  fact,  I  wasn’t  aware  the 
U.S.  military  financed  “terror  and 
sabotage”  abroad,  free  of  any  decent 
constraints  or  restrictions. 

Granted,  such  conduct  is  unethical, 
illegal  and  plain  not  nice. 

The  last  time  I  checked,  the  United 
States  of  America  functioned  under  a 
democratic  system  of  government  — 
of  the  people,  by  the  people,  for  the 
people.  It  is  rather  audacious  of  this 
22-year-old  student  editor  charging 
the  U.S.  military  of  financing  “terror 
and  sabotage.”  The  military  is  an  in¬ 
strument  of  the  government,  not  the 
government  itself. 

In  addition,  let  me  remind  her  of  241 
fellow  countrymen  who  could  fill 
tomes  about  “terror  and  sabotage” 
based  on  first-hand  experiences.  But 
on  Oct.  23,  1983  —  another  day  that 
will  live  in  infamy  —  those  innocent 
souls  were  silenced  forever. 


And  even  closer  to  Patricia  Macer¬ 
oni’s  concern  in  Central  America,  lest 
we  forget  “terror  and  sabotage”  per¬ 
sonified,  is  the  cold-blooded  murder 
of  four  Marines  —  Staff  Sgts.  Bobby 
Joe  Dickson  and  Thomas  T.  Hand¬ 
work  and  Sgts.  Gregory  H.  Weber 
and  Patrick  R.  Kwiatkowski  —  on 
the  streets  of  San  Salvador  on  June 
19,  1985. 

Alas,  with  the  knowledge  she  pro¬ 
fesses,  it  must  be  a  matter  of  knowing 
the  right  people  and  developing 
sources  in  high  places.  Obviously,  I 
fall  miserably  short  in  the  credentials 
and  contacts  department  compared  to 
this  student  editor. 

Perhaps  Patricia  Maceroni’s  well- 
informed  source  in  a  high  place  is  the 
gangly,  tousle-haired  boy  down  the 
street  serving  as  Spec.  4  in  the  Army 
Reserve  ....  Military-type,  don’t 
you  know? 

The  military  chain  of  command  and 
rank  structure  baffles  many  journal¬ 
ists.  Unless  ajournalist  is  erudite,  ex¬ 
perienced  in  covering  military  affairs, 
or  better  yet,  has  actually  served  a 
hitch  in  the  military  —  the  difference 
between  a  colonel  and  corporal  is  next 
to  nil.  I  shudder  to  think  about  their 
myriad  interpretations  regarding 
military  necessity,  security,  tactics 
and  law. 

Hence,  misconceptions  and  pre¬ 
conceptions  abound. 

Journalists  are  inquisitive  people 
by  nature.  George  Plimpton,  for  ex¬ 
ample,  lived  and  trained  with  the  De¬ 
troit  Lions  in  order  to  produce  his 
block-buster,  “Paper  Lion.”  And 
Ernie  Pyle,  the  quintessential  war 
correspondent,  was  killed  writing 
from  the  “worm’s-eye  point  of  view” 
while  with  the  Army’s  77th  Infantry 
Division  on  le  Shima  near  Okinawa. 
Unfortunately,  journalists  of  that  cali¬ 


ber  are  exceptions  rather  than  the 
norm. 

Too  bad  for  the  reading  populace. 
Today’s  readers  deserve,  often  de¬ 
mand,  stories  gathered  and  produced 
by  reporters  and  editors  with  moxie 
enough  to  straddle  the  fence  between 
heaven  and  hell. 

So,  why  all  the  hullabaloo  over  an 
editorial  written  by  a  zealous  22-year- 
old? 

Patricia  Maceroni’s  opinion  and 
subsequent  charges  against  the  U.S. 
military  demonstrate  another  case  of 
misinformation  finding  its  way  into 
print.  And  those  reading  her  words 
will  undoubtedly  be  inclined  to  be¬ 
lieve.  People  innately  believe  much  of 
what  they  read  simply  because  it 
appears  in  print. 

I  hope  Patricia  Maceroni’s  readers 
considered  the  source  as  they  read  the 
editorial.  It  smacks  of  the  usual  paci- 
fistic,  idealistic  regurgitation  one 
comes  to  expect  from  those  who  read 
and  ponder  too  much  Henry  David 
Thoreau,  Ambrose  Philips,  Leo  Bus- 
caglia  and  Dr.  Seuss. 

As  license  plates  and  bumper  stick¬ 
ers  proclaim:  Gods,  guns  and  guts 
made  America.  Don’t  people  know 
the  military  exists  to  protect  and 
serve?  America  has  always  been 
worth  fighting  and  dying  for.  Per¬ 
sonally,  I  take  offense  when  fellow 
Americans  badmouth  my  profession. 

As  an  update,  Patricia  Maceroni 
was  dismissed  recently  after  refusing 
to  reinstate  military  recruitment 
advertising. 

Shortly  after  her  editorial  and  deci¬ 
sion,  the  nine-member  student  news¬ 
paper  publications  board  ordered 
Maceroni  to  publish  the  ads  regard¬ 
less  of  her  personal  feeling  toward 
policies  in  Central  America.  She  re- 
(Continued  on  page  29) 
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Innocent 

Federal  jury  finds  Arkansas  Democrat  did  not  illegally  seek 
to  drive  competing  Arkansas  Gazette  out  of  business 


A  federal  jury  in  Little  Rock  on 
March  26  found  the  Arkansas  Demo¬ 
crat  innocent  of  all  charges  that  it  had 
illegally  sought  to  drive  the  competing 
Arkansas  Gazette  out  of  business. 

The  Gazette  alleged  that  the  Demo¬ 
crat  violated  both  the  federal  Sher¬ 
man  Antitrust  Act  and  the  state  Un¬ 
fair  Practices  Act  by  distributing  free 
Wednesday  newspapers  and  charging 
advertisers  rates  below  the  cost  of 
doing  business. 

The  Gazette  charged  that  the 
Wehco  Media,  which  publishes  the 
Democrat,  was  subsidizing  its  com¬ 
petitor  with  funds  from  its  other  news¬ 
papers  in  an  effort  to  gain  market 
share  and  eventually  establish  a 
monopoly  in  the  market. 

Although  the  Gazette  has  remained 
profitable,  the  paper  alleged  that  if  the 
Democrat  were  allowed  to  continue 
operating  at  way  below  cost,  it  would 
ultimately  be  forced  out  of  business. 


‘We  won  the  case 
unanimously  on  all  four 
counts,”  said  Arkansas 
Democrat  president 
Waiter  Hussman  Jr.... 
We  have  not  done  any¬ 
thing  wrong.” 


“We  won  the  case  unanimously  on 
all  four  counts,”  said  Arkansas 
Democrat  president  Walter  Hussman 
Jr.  whose  family  owns  Wehco  Media. 
“We  have  not  done  anything  wrong. 
That  has  been  proven  by  this  case. 

“What  we’ve  done  with  the  Demo¬ 
crat  is  make  it  a  more  competitive 
newspaper,”  he  continued.  “The  mar¬ 
ket  has  become  more  competitive. 
Readers  and  advertisers  have  bene¬ 
fited.” 

The  12-day  trial  cost  defendant  and 
plaintiff  about  a  $1  million  each. 


The  Gazette  reportedly  paid  one 
expert,  Peter  Max  of  National  Eco¬ 
nomic  Research  Associates  in 
Washington,  D.C.,  $350,000  for  his 
testimony  at  the  trial. 

Gazette  publisher  Hugh  Patterson 
Jr.,  while  not  citing  a  specific  figure, 
conceded  Max’s  testimony  “was  ex¬ 
pensive.  This  kind  of  case  is  terribly 
complicated  and  demands  extensive 
research  if  you  are  to  do  it  respon¬ 
sibly.  Our  experts  were  not  just  citing 
facts  off  the  cuff.” 

Patterson  added  that  Max  and  his 
staff  put  in  about  4,100  hours  of  re¬ 
search  in  the  Gazette’s  case. 

Newspaper  analyst  John  Morton 
was  another  expert  witness  for  the 
Gazette,  but  Patterson  said  his  in¬ 
volvement  was  not  as  extensive  as 
Max’s. 

Hussman  remarked  that  the  revela¬ 
tion  during  the  trial  of  the  fee  paid  by 
the  Gazette  to  Max,  “shocked  every¬ 
one.  It  shocked  the  judge.  It  shocked 
the  jury.  The  Gazette  pulled  out  all  the 
stops  to  try  this  case.  I  don’t  think  you 
can  get  a  more  highly  paid  expert  than 
Peter  Max.” 

Hussman  maintained  that  subsidiz¬ 
ing  the  Democrat  with  funds  from  the 
family’s  other  newspaper  operations 
“was  the  only  way  the  Democrat 
could  survive.” 

The  Gazette  charged  at  the  trial 
that,  since  1978,  Wehco  Media’s  in¬ 
vestment  in  the  Democrat  totaled  $50 
million. 

Hussman  said  the  “accounting  loss¬ 
es”  through  1985  came  to  $45  million, 
but  added  that  “about  $10  million  is 
inter-company  interest  expense,” 
which  the  parent  company  showed  as 
a  $10  million  profit.  He  said  pretax 
losses  “really  were  $35  million,”  with 
the  aftertax  losses  totaling  $17.5  mil¬ 
lion. 

Hussman  remarked  that  in  1978  the 
Democrat’s  revenues  totaled  $5.7 
million  compared  to  the  Gazette’s 
$22.4  million.  He  said  the  Democrat  in 


1985  accounted  for  40%  of  the  news¬ 
paper  revenues  in  the  market,  with 
$21  million  compared  to  the  Gazette’s 
$33  million. 

“We  gained  market  share  against  a 
newspaper  that  spent  more  money 
than  we  did,”  he  said.  “We  have  sub¬ 
sidized  the  Democrat  with  our  other 
companies,  but  there  has  never  been 
one  month  when  we  spent  more  than 
the  Arkansas  Gazette  has  spent  to 
publish  their  newspaper,” 

Hussman  said  the  Democrat  is  still 
in  the  red,  but  he  believes  it  could  turn 
a  profit  this  year. 

However,  he  does  not  see  the  anti¬ 
trust  verdict  spelling  the  “death  knell” 
for  the  Gazette. 

“There’s  no  market  in  the  U.S.  that 
can  support  two  newspapers  if  one  is 
weak,”  Hussman  said.  “But  if  you 
have  two  newspapers  in  what  we  call 
‘dynamic  parity,’  both  newspapers 
can  make  money.  Advertisers  have  to 
divide  their  budgets.” 


The  12-day  triai  cost 
defendant  and  piaintiff 
about  a  $1  miiiion  each. 


For  Patterson,  who  owns  no  other 
newspaper,  the  verdict  is  a  “blow  to 
any  independent  newspaper  any¬ 
where.  If  a  court  does  not  react  to  this 
type  of  practice  we  felt  to  be  unfair, 
would  any  independent  paper  be  pro¬ 
tected  from  similar  activity?” 

Patterson  believes  that  if  the  defen¬ 
dant  had  been  a  “big  chain,  like  Gan¬ 
nett  or  Knight-Ridder,”  the  jury 
would  have  found  in  his  favor. 

“I  suppose  the  jury  felt  that  since 
we  had  not  yet  lost  money,  we  had  not 
been  harmed,”  he  said.  The  Gazette’s 
injury  claim,  Patterson  continued, 
centered  on  “what  we  had  a  right  to 
expect  in  the  way  of  profits.”  He 
added  that  jury  “did  not  relate”  to  the 
(Continued  on  page  20) 


‘Friends’  chip  in  for  Laxait 

Six  senators  (3  Dems,  3  Reps),  associates  of  President  Reagan  are  among 
those  financing  Nevada  senator’s  iibei  suit  vs.  McCiatchy  Newspapers 


By  Andrew  Radolf 

Senator  Paul  Laxait  (R-Nev.)  is 
financing  his  $250  million  libel  suit 
against  McCiatchy  Newspapers  with 
a  legal  expense  trust  fund  that  has 
been  receiving  gifts  of  up  to  $5,000 
from  his  “close  friends,”  including 
associates  of  President  Reagan  and 
six  U.S.  senators. 

The  senators  contributing  to  the 
fund  so  far  include:  Ted  Stevens  (R- 
Alaska),  $100;  Edward  M.  Kennedy 
(D-Mass.)  $500;  Jake  Garn  (R-Utah), 
$100;  Daniel  K.  Inouye  (D-Hawaii), 
$50;  Malcolm  Wallop  (R-Wyo.),  $100; 
and  Sam  Nunn  (D-Ga.),  $100. 

Contributors  in  1985  included 
Reagan  confidant  Holmes  Tuttle, 
$5,000;  former  Secretary  of  State  Al¬ 
exander  Haig,  $1,000;  Connie  Armit- 
age,  former  president.  National  Fed¬ 
eration  of  Republican  Women,  $500; 
and  Robert  Mosbacher,  Houston  oil 
executive  and  Republican  fundraiser, 
$1,000. 

In  response  to  the  revelation  of  the 
trust  fund’s  existence,  and,  in  particu¬ 
lar,  to  the  involvement  of  the  sena¬ 
tors,  newspaper  editors  around  the 
country  are  preparing  a  joint  state¬ 
ment  in  support  of  McCiatchy. 


Michelle  Laxait  said 
other  senators  have 
expressed  an  interest  in 
donating  to  the  fund,  but 
she  did  not  reveal 
any  names. 


John  Seigenthaler,  editorial  page  of 
editor  of  USA  Today,  spearheaded 
the  show  of  support  for  McCiatchy. 

Seigenthaler,  who  once  worked  for 
the  late  Sen.  Robert  Kennedy,  termed 
the  six  senators’  contributions  to 
Laxait  a  “sort  of  knee  jerk”  reaction. 

“My  guess  is  they  didn’t  know  any¬ 
thing  about  the  case,”  Seigenthaler 
said.  “The  character,  integrity  and 
credibility  of  the  Bee  newspapers  is 
something  that  most  editors  in  the 
country  indeed  know  about.” 

Last  year,  contributions  to  the  fund 
totaled  $263,670  to  cover  legal  ex¬ 


penses,  with  all  but  $2,921  being 
spent,  according  to  documents  filed 
with  the  Senate  Ethics  Committee. 
Most  of  the  funds  went  to  law  firms  in 
New  York,  California,  Reno,  Nev., 
and  Washington. 

For  the  first  quarter  of  this  year, 
contributions  have  totaled  $65,209, 
while  Laxalt’s  legal  expenses  came  to 
slightly  over  $52,000. 

Laxait  filed  his  libel  suit  against 
McCiatchy  Newspapers  in  Sept. 
1984,  while  he  was  managing  Presi¬ 
dent  Reagan’s  reelection  campaign. 

The  suit  charged  Laxait  was  de¬ 
famed  by  a  1983  article  in  the  Bee 
newspapers  saying  evidence  gathered 
in  1973  by  federal  tax  agents  showed 
“substantial  sums  of  money  were  ille¬ 
gally  skimmed”  from  the  profits  of  a 
Carson  City  hotel  and  casino  during 
the  time  Laxait  owned  it. 

The  story  by  Denny  Walsh  said 
Laxait  had  associated  with  business¬ 
men  linked  to  organized  crime  when 
he  set  up  his  hotel  venture,  but  it  nev¬ 
er  accused  him  of  committing  any 
crime  nor  did  it  say  he  had  any  know¬ 
ledge  of  the  alleged  profit  skimming 
scheme. 

The  names  of  contributors  in  1985 
and  1986  were  revealed  in  the  Ethics 
Committee  filing. 

Oilman  T.  Boone  Pickens  con¬ 
tributed  $3,000  this  year. 

Some  of  the  other  numerous  con¬ 
tributors  in  1985  included  brewer 
Joseph  Coors,  $5,000;  New  York  de¬ 
veloper  Donald  Trump  and  his  father 
Fred,  $1,000  each;  investor  Ivan 
Boesky  and  his  wife,  $5,000  each; 
Roy  M.  Cohn,  former  counsel  to  the 
late  Sen.  Joseph  McCarthy,  $5,000; 
Rancho  LaCosta  executives  Merv 
Adelson  and  Irwin  Molasky,  $5,000 
each;  cosmetics  executive  Estee 
Lauder,  $500;  and  Dallas  developer 
Trammel  Crow,  $5,000. 

Laxalt’s  children  and  his  ex-wife 
also  contributed  to  the  fund,  as  did  a 
number  of  Las  Vegas  attorneys  and 
businessmen. 

The  trust  fund  was  established  by 
Laxalt’s  daughter,  Michelle  Laxait, 
who  maintains  her  own  lobbying  com¬ 
pany  in  Washington,  D.C.  Laxait  said 
she  has  it  written  into  her  contracts 


that  she  will  not  lobby  her  father  or 
any  subcommittees  on  which  he 
serves. 

“The  McClatchys  have  a  bottom¬ 
less  pit  when  it  comes  to  financial 
capability,”  Michelle  Laxait  said.  She 
said  the  fund  was  created  because  her 
father  does  not  have  the  personal  re¬ 
sources  to  finance  his  suit. 

According  to  Senate  financial  dis¬ 
closure  records,  Laxait  earned 
$132,183  in  1984  from  speaking  fees 
and  salaries  from  the  Senate  and  Re¬ 
publican  National  Committee. 

Contributions  to  the  fund  are  not 
tax  deductible  to  the  giver,  Michelle 
Laxait  claimed,  but  are  tax-free  to  the 
recipient.  Under  Senate  ethics  rules, 
only  individuals  can  contribute  to  le¬ 
gal  expense  trust  funds. 

“We’re  only  talking  to  people  who 
are  longstanding  friends,”  she  added. 

Michelle  Laxait  said  other  senators 
have  expressed  an  interest  in  donat¬ 
ing  to  the  fund,  but  she  did  not  reveal 
any  names. 


“Why  these  six  senators 
would  want  to  assist  Sen. 
Laxait  in  pursuing  his 
absurd  lawsuit  is  some¬ 
thing  I  cannot  explain,” 
McCiatchy  stated. 


She  declined  to  speculate  on  the 
personal  motives  behind  the  six  sena¬ 
tors’  contributions  but  remarked,  “I 
think  they  (the  donations)  speak  for 
themselves.  They  knew  this  would  be 
a  matter  of  public  record.” 

Solicitation  of  contributions  began 
in  early  1985  when  Sen.  Barry  Gold- 
water  (R-Ariz.)  sent  a  letter  to  1(X)  of 
Laxalt’s  friends.  Contributions  have 
since  come  in  from  other  friends  who 
were  concerned  about  the  senator’s 
situation,  his  daughter  said. 

“I  will  raise  it  forever,  if  I  have  to,” 
she  remarked  of  her  determination  to 
continue  the  fund-raising  efforts. 

The  senators  who  made  contribu¬ 
tions  were  away  for  Easter  recess  and 
unavailable  for  comment. 

(Continued  on  page  20) 
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Circulation  director  seeks  cooperative  effort 


The  circulation  department  of  the 
Courier-Journal  and  Louisville  Times 
hopes  to  create  a  national  computer 
network  from  its  program  of  alerting 
other  dailies  about  Louisville  resi¬ 
dents  who  are  moving  and  want  home 
delivery  of  their  new  hometown 
newspaper. 

When  the  Louisville  dailies  receive 
cancellation  notices  from  residents 
because  they  are  moving,  the  in¬ 
formation  is  passed  on  to  circulation 
director  David  Thomas.  Thonias  then 
contacts  the  moving  subscribers  and 
asks  if  they  are  interested  in  home 
delivery  of  the  local  newspaper  in 
their  new  city. 

If  the  answer  is  yes,  Thomas  writes 


the  circulation  director  in  that  city  to 
give  the  name,  date  of  the  move  and 
the  new  address  so  a  subscription  can 
be  started. 

When  there  are  two  competing 
dailies  in  the  city,  Thomas  asks  the 
moving  subscribers  to  name  their 
preference.  If  there  is  none,  Thomas 
alerts  both  newspapers  and  lets  the 
circulation  departments  compete  for 
the  business. 

So  far,  Thomas  has  written  to  about 
100  newspapers  to  give  them  informa¬ 
tion  on  moving  subscribers.  He  said 
the  “thank  you’s”  from  newspapers 
have  been  plentiful,  but  only  four  cir¬ 
culation  directors  have  reciprocated 
with  the  names  of  their  readers  who 


are  moving  to  the  Louisville  area. 

“It’s  growing,  but  extremely  slow¬ 
ly,”  Thomas  said  of  his  project.  “I 
think  all  newspapers  ought  to  be  doing 
it.” 

Thomas  said  he  envisions  the  day 
when  newspaper  circulation  depart¬ 
ments  will  ^1  be  tied  into  a  computer 
network  that  will  enable  them  to  share 
information  on  moving  readers  elec¬ 
tronically. 

“Almost  all  newspapers  have  a  cir¬ 
culation  system.  Once  a  person  took 
the  stop,  he’d  just  instantly  send  it  to 
the  other  newspaper,”  Thomas  said. 
“It  shouldn’t  be  costly  to  do  it  — just  a 
little  bit  of  programming  and  a  long 
distance  telephone  call.” 


Publisher  quits  country  club  that  refuses  to  let  women  vote 


By  Debra  Gersh 

Although  the  Pensacola  Country 
Club  in  Florida  was  “one  of  the  best” 
he  had  ever  belonged  to,  Paul  B. 
Flynn,  publisher  of  the  Pensacola 
News  Journal,  resigned  his  member¬ 
ship  because  the  club  refused  to  allow 
women  to  be  voting  members. 

“I’d  been  a  member  about  six 
months  when  I  got  around  to  reading 
the  (club’s)  bylaws,”  Flynn  said.  He 
first  tried  to  change  the  rule  that 
allows  women  to  be  members,  but  not 
to  vote,  on  issues  such  as  club  offi¬ 
cers,  bylaws  and  rules  of  behavior. 
But  after  some  “investigative  report¬ 
ing”  by  two  attorney  friends  who 
were  also  club  members,  he  realized 
that  the  rules  were  unlikely  to  change. 

Flynn,  who  is  also  regional  vice 
president  of  Gannett’ s  community 
newspaper  division,  said  not  only  was 
he  uncomfortable  with  having  one 
thing  on  his  editorial  pages  and  then 
acting  in  another  way,  but  Gannett, 
which  owns  the  News  Journal,  also 
has  a  nationwide  policy  against  using 
company  funds  to  support  discrimi¬ 
natory  organizations  and  businesses. 

In  fact,  he  added,  Gannett  encour¬ 
ages  its  papers  to  “be  on  the  leading 
edge  of  reflecting  readership”  by  sup¬ 
porting  businesses  and  services  run 
by  minorities  and  women,  both  in  the 
paper’s  columns  and  in  its  business 
practices,  he  said. 

The  only  negative  response  Flynn 
said  he  received  from  club  members 
was  a  telephone  call  from  a  man  who 
very  politely  explained  to  him  that  a 
northerner,  such  as  Flynn,  did  not 


understand  how  southern  men  held 
women  up  on  pedestals. 

Flynn  said  he  responded  by  asking 
the  man  why,  if  they  held  women  in 
such  high  regard,  they  did  not  allow 
them  to  vote. 


The  only  negative 
response  Flynn  said  he 
received . . .  was  from  a 
man  who . . .  explained  to 
him  that  a  northerner, 
such  as  Flynn,  did  not 
understand  how  southern 
men  held  women  up  on 
pedestals. 


Flynn’s  letter  to  the  man  who  origi¬ 
nally  recommended  him  for  member¬ 
ship  in  the  country  club  was  repro¬ 
duced  in  the  News  Journal’s  Sunday 
opinion  column.  Letters  to  the 
Reader.  The  result  was  two  letters 
against  and  four  letters  supporting 
Flynn’s  decision,  he  said,  adding  that 
there  has  also  been  support  from 
women  in  the  business  community. 

He  has  been  asked  why  he  did  not 
tender  his  resignation  from  the  club 
quietly,  but  Flynn  said  he  wanted 
instead  to  “nudge  the  pendulum  of 
change. 

“From  past  experience,  if  you 
assert  yourself  on  this  issue  then 
invariably  it  will  eTect  some  kind  of 
change,”  he  said,  adding  that  the 


paper  has  the  business  strength  to 
overcome  any  social  or  financial 
repercussions  that  may  come  from 
something  like  this. 

“I  don’t  think  (the  resignation)  is  a 
big  deal.  It’s  something  we  all  should 
do,”  said  Flynn,  who  now  belongs  to 
the  Scenic  Hills  Country  Club  — 
which  does  allow  women  to  be  voting 
members. 


Ad  policy 
is  revised 


The  Carroll  County  Times  in  West¬ 
minster,  Md.,  recently  revised  its 
advertising  policy  after  receiving 
complaints  about  a  Ku  Klux  Klan  ad 
which  appeared  in  the  paper’s  classi¬ 
fied  section. 

The  paper  will  refuse  to  accept 
future  advertisements  from  individu¬ 
als  or  groups  advocating  the  violent 
overthrow  of  the  U.S.  government, 
violence  or  coercion  against  individu¬ 
als,  or  groups  with  a  history  of 
encouraging  or  participating  in  vio¬ 
lence. 

The  policy  was  prompted  by  a  five- 
line  item  which  ran  for  six  days  in  the 
paper’s  “Personals”  section,  wel¬ 
coming  men  and  women  interested  in 
joining  new  “klaverns”  in  Carroll. 
Readers  were  instructed  to  reply  to  a 
post  office  box,  although  neither  the 
Times  advertising  director  nor  local 
postal  officials  would  identify  the  box 
holder  who  paid  for  the  advertise¬ 
ment. 
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The  current  journalists 

They  are  younger,  better  educated  and  more  conservative  than  their 
counterparts  of  the  70s;  iow  pay  stiil  piagues  the  profession,  study  shows 


By  Debra  Gersh 

A  new  study  published  by  two  Indi¬ 
ana  University  journalism  professors 
shows  that  journalists  today  are  more 
likely  to  leave  the  field  after  age  45 
and  are  more  middle-of-the-road  in 
their  political  beliefs  than  in  1971, 
when  a  similar  study  of  U.S.  journal¬ 
ists  was  conducted. 

Further,  the  new  study  shows  no 
growth  in  the  proportions  of  blacks 
and  hispanics  in  journalism  between 
1971 ,  when  John  W.C.  Johnstone  and 
his  colleagues  conducted  a  survey, 
and  1982-83,  when  the  study  by  pro¬ 
fessors  David  Weaver  and  Cleveland 
Wilhoit  was  completed. 

United  States  journalists  in  1982-83 
are  younger  than  those  in  1971,  there 
is  less  difference  in  educational  back¬ 
grounds,  all  news  media  except  news 
magazines  are  relying  more  and  more 
on  journalism  schools  for  recruiting 
new  employees  and  the  majority  of 
journalists  surveyed  work  in  the  same 
region  of  the  country  where  they 
attended  college,  according  to  Weav¬ 
er  and  Wilhoit. 


‘This  portrait  of  Amer¬ 
ican  journaiists  diverges 
somewhat  from  the  pre- 
vaiiing  popuiar  view,” 
according  to  the  book. 


“Journalism  as  an  occupation  in  the 
United  States  has  grown  dramatically 
during  the  1970s,  especially  in  the 
number  of  women  employed,”  Weav¬ 
er  and  Wilhoit  write  in  their  recently 
published  book,  “The  American  Jour¬ 
nalist,”  a  compilation  of  the  study’s 
findings. 

“More  younger  people  are  in  man¬ 
agement  positions  than  ever  before; 
more  journalists  belong  to  a  national 
professional  organization  than  in 
1971;  a  large  majority  of  journalists 
see  their  role  in  society  as  pluralistic; 
and  American  journalists  are  less  will¬ 
ing  to  endorse  questionable  reporting 
practices  than  their  British  counter¬ 
parts,  and  are  quite  idealistic  about 
the  role  of  public  opinion  in  American 


government,”  according  to  the  study. 

“In  addition,  American  journalists 
are  more  highly  educated  than  ever 
before,  and  much  heavier  users  of 
other  news  media  than  are  members 
of  the  general  public,  and  are  mostly 
positive  about  the  effects  of  compu¬ 
ters  and  other  new  technologies  on 
their  work,”  Weaver  and  Wilhoit 
write. 

“Even  though  there  has  been  a  de¬ 
cline  in  the  percentage  of  journalists 
perceiving  the  freedom  to  determine 
story  emphasis,  most  journalists  still 
perceive  substantial  autonomy  in 
their  work,  with  a  large  majority  feel¬ 
ing  they  have  the  ability  to  get  impor¬ 
tant  stories  reported.  Altruism  and 
autonomy  remain  important  elements 
in  how  journalists  evaluate  their  jobs. 

“This  portrait  of  American  journal¬ 
ists  diverges  somewhat  from  the  pre¬ 
vailing  popular  view,”  according  to 
the  book.  “The  image  projected  from 
many  of  the  most  vocal  critics  —  that 
journalists  are  elitists,  adversarial  and 
materialistic  —  is  not  given  much 
support  in  our  data,  even  among  re¬ 
spondents  from  the  prestige  media  in 
the  United  States.” 

The  number  of  women  in  journal¬ 
ism  has  grown  by  65%  since  1971 ,  and 
starting  salaries  are  now  equal  for 
both  sexes.  Women  are  also  more 
likely  to  hold  management  positions, 
as  28%  of  women  journalists  do  now, 
according  to  the  study. 

Journalists  mirror  society  in  terms 
of  religious  backgrounds  and  affilia¬ 
tions,  and  the  Northeast  is  no  longer 
the  dominant  media  center  in  terms  of 
sheer  numbers. 

The  study  also  shows  that  journal¬ 
ism  salaries  have  been  eroded  by  in¬ 
flation.  The  median  salary  of  $19,000 
carries  $7,000  less  buying  power  than 
it  did  in  1971. 

The  strongest  predictors  of  income 
level,  however,  are  editorial  staff 
size,  years  of  experience  and  Guild 
membership,  but  journalistic  salaries 
are  considerably  lower  than  those  in 
“occupations  requiring  comparable 
education  and  experience,  such  as 
public  relations  and  accounting,”  the 
study  says. 

Further,  while  job  satisfaction  re¬ 
mains  higher  than  the  national  labor 


force  average,  it  is  still  considerably 
lower  than  1971,  and  “salaries  are  so 
low  that  income  is  no  longer  a  predic¬ 
tor  of  job  satisfaction  for  journalists 
younger  than  40.  Instead,  the  relative 
importance  placed  on  salary  is  related 
to  job  satisfaction. 

“The  two  most  important  predic¬ 
tors  of  job  satisfaction  for  younger 
journalists  are  their  esteem  for  the  job 
their  organization  is  doing  and  the  fre¬ 
quency  of  feedback  received  from  su¬ 
pervisors,”  according  to  the  study. 
“These  factors  are  related  to  job  satis¬ 
faction  of  older  journalists,  too,  but 
job  satisfaction  for  older  journalists  is 
more  complex  to  predict.” 

Further,  Weaver  and  Wilhoit  show, 
the  modern  journalist  sees  himself  as 
both  an  interpreter  and  disseminator, 
and  “while  few  journalists  find  an 
adversarial  stance  to  be  extremely  im¬ 
portant,  only  a  little  less  than  a  third  of 
them  completely  reject  the  adversary 
role.” 


The  number  of  women 
in  Journaiism  has  grown 
by  65%  since  1971,  and 
starting  saiaries  are  now 
equai  for  both  sexes. 


Statistics  for  the  study  were  drawn 
from  interviews  with  1,001  print  and 
broadcast  journalists.  The  resear¬ 
chers  complied  lists  of  daily  and 
weekly  newspapers,  news  maga¬ 
zines,  news  services  and  radio  and 
television  stations  in  the  U.S.  from 
resources  such  as  the  Editor  d  Pub¬ 
lisher  International  Yearbook, 
Broadcasting-Cablecasting  Year¬ 
book  and  the  Ayer  Directory  of  Pub¬ 
lications. 

From  those  sources,  a  random  sam¬ 
pling  of  586  news  organizations  was 
drawn,  and  inquiries  were  sent  to 
management  officials  explaining  the 
survey  and  asking  for  lists  of  journal¬ 
ists  working  there.  The  response  rate 
averaged  89.2%,  with  the  best  re¬ 
sponse  from  radio  stations  at  95.6% 
and  the  worst  from  news  services  at 
74.6%.  A  representative  sample  was 
{Continued  on  page  24) 
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Scripps  Howard  honors  its  best 


The  Scripps  Howard  Foundation 
distributed  plaques,  citations  and 
$33,000  in  cash  prizes  honoring  the 
work  of  12  newspapers,  four  televi¬ 
sion  stations  and  four  radio  stations  at 
its  annual  National  Journalism 
Awards  banquet  in  Cincinnati  on 
April  3. 

The  awards,  for  work  done  in  1985, 
were  presented  to  winners  in  the 
foundation’s  11  separate  contests:  six 
in  print  journalism,  two  in  broadcast 
tv  journalism,  two  in  radio  journalism 
and  one  for  aspiring  cartoonist. 

Newspapers  and  their  staffs  recog¬ 
nized  by  the  foundation  for  excel¬ 
lence  in  1985  included  the  Baltimore 
Evening  Sun,  Seattle  Times,  Pine 
Bluff  (Ark.)  Commercial,  Pacific  Dai¬ 
ly  News,  Philadelphia  Inquirer  (with 
two  first  place  winners),  Miami 
Herald,  Boston  Globe,  Anchorage 
Daily  News,  Arizona  Daily  Star,  and 
the  Dyersburg  (Tenn.)  State  Gazette, 
which  won  an  honorable  mention. 

The  broadcast  tv  winners  were 
WCVB-tv,  Boston,  and  KSTP-tv, 
Minneapolis  in  the  large  market 
category,  and  KGBT-tv,  Harlingen, 
Tex.,  and  WJXT-tv,  Jacksonville, 
Fla.,  in  the  small  market  category. 

In  radio,  KMOX,  St.  Louis,  and 
WOR,  New  York,  won  in  the  large 
market  category.  In  the  small  market 
category,  the  winners  were  WWVA, 
Wheeling,  and  WPTF-AM,  Raleigh. 


Thomas  Cheney,  a  freelance  car¬ 
toonist  from  Watertown,  N.Y.,  re¬ 
ceived  the  Charles  M.  Schulz  Out¬ 
standing  Cartoonist  Award,  which  in¬ 
cluded  $2,000  and  a  plaque.  The 
award  is  funded  by  Scripps  Howard’s 
United  Features  Syndicate  and  was 
created  to  further  the  careers  of  prom¬ 
ising  young  cartoonists. 

The  newspaper  winners  by  contest 
are  below. 

Ernie  Pyle  Awards  for  Human  In¬ 
terest  Reporting:  1  st  place  —  Ray 
Jenkins,  Baltimore  Sun,  who  re¬ 
ceived  $2,(X)0  and  a  plaque  for  a  col¬ 
lection  of  articles  on  various  subjects. 

2nd  place  —  Don  Duncan,  Seattle 
Times,  who  received  $1,000  and  a 
citation. 

Walker  Stone  Awards  for  Editorial 
Writing:  1st  place  —  Paul  Green- 
burg,  Pine  Bluff  Commercial;  $2,(XX) 
and  a  plaque. 

2nd  place  —  Richard  Aregood, 
Philadelphia  Daily  News;  $1,(X)0  and 
a  citation. 

Edward  Willis  Scripps  Awards  for 
Service  to  the  First  Amendment:  1st 
place  —  Memphis  Commercial 
Appeal;  $2,500  prize  and  a  plaque  to 
the  newspaper.  “The  newspaper  took 
a  leadership  role  in  three  states  in  pre¬ 
serving  and  strengthening  public 
understanding  of  the  First  Amend¬ 
ment  through  its  news  coverage, 
editorial  voice  and  its  commitment  to 


defend  its  Constitutional  liberties  in 
the  courtroom,”  the  judges  said. 

2nd  place  —  Pacific  Daily  News, 
Agana,  Guam;  $I,0(X)  and  a  citation 
for  its  “cogent  educational  explana¬ 
tion  of  the  value  of  a  free  and  aggres¬ 
sive  press  in  preserving  open  govern¬ 
ment,  citizen’s  rights  and  freedom  of 
information.” 

Edward  J.  Meeman  Awards  for  En¬ 
vironmental  Journalism,  newspapers 
under  100,000  circulation:  1st 
place  —  Jane  Kay,  Arizona  Daily 
Star,  $2,000  and  a  plaque;  for 
“Tainted  Water:  TCE  and  Tucson’s 
Health”  dealing  with  ground  water 
contamination. 

2nd  place,  under  100,0(X)  circula¬ 
tion  —  Craig  Medred,  Anchorage 
Daily  Star,  $1,000  and  a  citation,  for 
“Alaska’s  Wolves.” 

Meeman  Awards,  over  I00,(X)0  cir¬ 
culation  category:  1st  place  —  Jim 
Detjen  and  Susan  Fitzgerald,  Phil¬ 
adelphia  Inquirer;  $2,0(X)  and  a  plaque 
for  “Three  Mile  Island:  Accident 
Without  an  End.” 

2nd  place  —  The  Boston  Globe; 
$1,000  and  a  citation  for  “Changing 
Tides”  on  Boston  Harbor. 

Roy  Howard  Awards  for  Public  Ser¬ 
vice  Journalism:  1st  place  — 
Philadelphia  Inquirer;  $2,500  and  a 
plaque  for  a  year-long  investigation  of 
the  Internal  Revenue  Service  by 
(Continued  on  page  20) 


Staff  of  the  Memphis  Commercial  Appeal 
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ADVERTISING 


Agency  dilutes  national  ad  business;  ad  reps  can’t  handle  it 


By  Debra  Gersh 

Only  a  few  years  ago  his  ad  agency 
spent  all  its  time  on  national  advertis¬ 
ing,  while  today  it  spends  only  about 
70%  on  national  and  the  other  30%  on 
retail,  said  Jack  Cohen  of  Doyle  Dane 
Bembach. 

But  problems  arise  as  many  news¬ 
paper  ad  representatives  are  either 
not  empowered  or  simply  forbidden 
to  handle  retail  advertising  accounts, 
Cohen,  vice  president-print/outdoor 
media  buying  for  DDB,  told  those 
gathered  at  a  recent  Newspaper 
Advertising  Sales  Association  lun- 
heon  in  New  York  City. 

Cohen  called  the  policy  "absurd,” 
and  said  there  is  a  definite  need  for 
standardization  and  clarification  of 
retail  ads. 

The  tremendous  rate  differential 
between  national  and  retail  ads,  aver¬ 
aging  about  65%  and  as  high  as  160% 
in  some  places,  must  also  be  nar¬ 
rowed,  said  Cohen,  adding  that  agen¬ 
cies  will  accept  some  differential  as 
long  as  it  is  reasonable.  The  process, 
however,  should  be  gradual  — 
“evolutional,”  not  “revolutional,”  he 
said. 

He  called  syndicated  research  a 
good  example  of  “newspapers  re¬ 
sponding  to  requests  from  agencies 


for  good,  strong  research,”  and  fur¬ 
ther  called  SAU  an  “excellent  pro¬ 
gram,”  the  success  of  which  can  be 
credited  to  industry-wide  adoption. 

Cohen  called  on  newspapers  to  be 
more  innovative,  however,  citing  an 
example  of  when  a  client  wanted  to 
place  ads,  SAU-sized,  but  was  either 
turned  away  by  the  papers  because 
the  client  did  not  want  placement  in 
the  traditional  pyramid  layout,  or,  in 
another  case,  had  the  ads  placed 
close,  but  not  exactly,  where  re¬ 
quested. 

“I  don’t  think  these 
creative  peopie  wiii  come 
back,”  he  said,  adding 
that  “magazines  wiii  bend 
over  backwards  for  us.” 

“I  don’t  think  these  creative  people 
will  come  back,”  he  said,  adding  that 
“magazines  will  bend  over  backwards 
for  us.” 

Positioning  of  ads  was  another 
problem  cited  by  Cohen,  who  said 
Weight  Watchers  ads,  which  DDB 
asked  to  be  placed  on  the  women’s 
pages,  often  ended  up  in  the  sports 
section.  The  newspapers  said  they  do 
not  guarantee  positioning,  but  Cohen 


added  agencies  do  not  guarantee  busi¬ 
ness. 

Billing  problems  handled  by  the 
credit  department  rather  than  the  pa¬ 
per’s  ad  department  also  turn  adver¬ 
tisers  off,  Cohen  said,  adding  that 
people  from  credit  departments  who 
never  heard  of  the  advertiser  have 
threatened  to  stop  an  ad  over  minis¬ 
cule  amounts  of  money  compared  to 
the  past  —  and  possibly  future  — 
revenues  from  the  agency. 

Regarding  freestanding  inserts, 
Cohen  said  newspapers  may  have 
created  their  own  monster.  While  it 
has  resulted  in  not  only  forcing  the 
agency  to  have  a  contract  with  each 
different  advertiser,  freestanding  in¬ 
serts  have  also  reduced  the  quality 
and  content  of  certain  sections  in  pa¬ 
pers  such  as  food. 

ROP  color  will  not  be  successful 
until  it  is  adopted  in  major  markets 
across  the  board,  Cohen  continued. 
He  also  asked  that  readers,  not  just 
advertisers,  be  asked  to  shoulder 
some  of  the  financial  burdens  im¬ 
posed  by  the  economy. 

The  problems  are  many,  but  they 
are  not  insurmountable,  he  con¬ 
cluded,  stressing  that  newspapers 
must  work  together  and  agree  on 
issues  such  as  standardization  and  an 
equitable  rate  structure. 


A  different  way  to  reach  a  newspaper’s  advertisers 


By  Debra  Gersh 

Although  the  idea  to  reach  out  and 
touch  someone  generally  makes  one 
think  of  using  the  telephone,  the  Re¬ 
view  Appeal  in  Franklin,  Tenn.,  has 
found  a  different  way  to  get  closer  to 
its  advertisers. 

The  twice-weekly  newspaper  re¬ 
cently  began  sending  a  monthly  news¬ 
letter  to  its  existing  ad  accounts,  and 
according  to  general  manager  Paul  G. 
Lindsey,  the  response  has  not  only 
been  enthusiastic,  but  it  has  also  re¬ 
sulted  in  additional  business  from 
advertisers. 

“Businesses  appreciate  other 
businesses  saying  thank  you,”  Lind¬ 
sey  said.  “We’re  doing  that  in  an  in¬ 
formative  format.  As  a  newspaper  we 
primarily  cater  to  readers  .  .  .  rarely 
to  the  business  community,”  which 
pays  the  bills. 

The  first  newsletter  —  printed  on 
colored,  heavy  stock,  in  an  SVi"  x  1 1" 
booklet  size  —  was  mailed  to  about 


900  existing  accounts  on  Feb.  1 .  Lind¬ 
sey  said  the  newsletter  is  not  sent  to 
businesses  who  do  not  advertise  in  the 
paper. 

The  idea  came  from  the  newspa¬ 
per’s  advertising  director,  Kelvin 
Mackey,  who,  along  with  Lindsey 
and  editor  Bill  Greer,  writes  a  column 
each  month  for  the  newsletter. 

Mackey  wanted  to  get  closer  to  the 
accounts,  Lindsey  said,  explaining 
how  the  idea  began.  While  the  news¬ 
letter  works  as  a  self-promotion  piece 
for  the  newspaper,  it  also  introduces 
some  of  the  paper’s  employees  to 
advertisers,  discusses  current  market 
trends  and  topics  and  lets  the  adver¬ 
tiser  in  on  some  of  the  paper’s  plans 
for  the  future.  The  newsletter  is  pro¬ 
duced  by  Lindsey  and  a  joint  staff 
from  the  advertising  and  news  depart¬ 
ments. 

“The  benefits  far  outweigh  the 
costs  .  .  .  it’s  well  worth  the  ex¬ 
pense,”  Lindsey  said.  “The  cost  has 
been  offset  by  the  additional  busi¬ 


ness”  brought  in,  although  the  origin¬ 
al  intention  was  not  necessarily  to 
generate  more  ad  dollars. 

“You  can’t  measure  this  in  terms  of 
dollars  and  cents,”  he  continued, 
adding  that  the  newsletter  has  had  a 
“warming  effect”  on  advertisers  in 
what  Lindsey  said  is  a  competitive 
market. 

“This  is  a  marketing  technique  that 
any  size  newspaper  can  use  to  ben¬ 
efit,”  he  said.  “It  doesn’t  have  to  be 
fancy.” 

Houston  Chronicle 
adds  fifth 
daily  edition 

The  Houston  (Tex.)  Chronicle 
recently  began  publication  of  a  fifth 
daily  edition,  “The  Markets  Extra,” 
which  features  complete  closing 
quotes  from  the  New  York  and 
American  Stock  Exchanges. 
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^year  ago,  Bob  Clark  was  elected 
president  of  the  American  Society 
of  Newspaper  Editors.  And  we  were 
proud  that  one  of  our  most  valued 
employees  was  so  honored  by  his 
colleagues. 

Now  Bob  is  about  to  become 
past-president,  and  we're  prouder  still. 
Proud  that  he  accomplished  so  much 
this  past  year,  successfully  addressing 
the  issues  of  credibility,  minority  hiring 
and  journalism  education,  among 
others.  And  we're  proud  that,  through 
his  efforts.  Bob  helped  to  maintain  the 
high  standards  of  our  profession. 


Bob  Clark, Vice  President,  News,  Harte-Hanks  Newspapers. 


tailhARTF-hANks 

l^iNEWSpApERS 

hARIE-hANks  COIVIIVlUI\iCAIio^S,  i\c. 


Arkansas  case 

(Continued  from  page  13) 


Gazette’s  argument. 

“We’re  certainly  not  on  the  bottom 
of  the  grave,”  Patterson  said.  “We’re 
still  turning  a  profit.  Lately  we’re 
showing  strength  in  advertising  linage 
and  circulation,  so  maybe  the  (com¬ 
petitive  battle)  is  going  to  turn  for  us.” 

Though  he  did  not  win,  Patterson 
believes  the  trial  will  yield  beneficial 
results  from  having  “revealed”  to 
advertisers  the  Democrat’s  rate¬ 
setting  practices. 

“There’s  no  uniformity  in  the  way 


Scripps  honors 

(Continued  from  page  17) 


Arthur  Howe  “which  ended  up  pro¬ 
ving  the  IRS  is  monumentally  messed 
up.” 

2nd  place  —  The  Miami  Herald;  a 
$1,000  prize  for  “Private  Clubs:  A 
World  Apart”  on  elite  and  powerful 
community  clubs. 

Honorable  mention  —  Earl  Thorn¬ 
ton,  Dyersburg  Gazette,  for  his 
“courageous”  reporting  and  editorial 
writing  which  led  to  the  conviction  of 
the  Dyer  County  sheriff. 


the  Democrat  has  treated  its  advertis¬ 
ers  of  the  same  class,”  Patterson  said. 

“There’s  so  many  different  deals  for 
each  one.” 

Of  the  competitive  battle  ahead, 
Patterson  stated:  “We’re  going  to 
fight  the  good  fight.  We’ll  give  it  our 


Laxait 

(Continued  from  page  14) 


Kennedy’s  $5(X)  contribution  to  the 
fund  was  confirmed  by  James 
Wieghart,  a  former  editor  of  the  New 
York  Daily  News  and  Scripps  Howard 
columnist,  who  recently  became 
Kennedy’s  director  of  communica¬ 
tions. 

“He’s  a  close  friend  of  Laxait.  I 
assume  it  was  a  personal  decision  on 
his  part,”  said  Wieghart. 

“Senators  Garn  and  Laxait  are 
close  personal  friends,”  said  Gam’s 
press  secretary  Bill  Hendrix.  “A  jour¬ 
nalistic  debate,  I  suspect,  never  cros¬ 
sed  his  mind.” 

Wallop’s  press  secretary,  Dan  Can¬ 
non,  also  stressed  “close”  friendship 
as  the  reason  his  boss  contributed  to 
Laxait ’s  fund. 

News  of  the  senators’  contribu- 


best.” 

Patterson  said  he  has  not  reached  a 
decision  on  whether  to  appeal. 

The  Gazette  has  a  daily  circulation 
of  121,900  and  a  Sunday  circulation  of 
157,4()0.  The  Democrat  has  a  daily 
circulation  of 80,400  and  a  Sunday  cir¬ 
culation  of  149,(XX). 


tions  prompted  a  response  from  C.K. 
McClatchy,  president  and  editor  of 
the  Bee  newspapers. 

“Why  these  six  senators  would 
want  to  assist  Sen.  Laxait  in  pursuing 
his  absurd  lawsuit  is  something  I  can¬ 
not  explain,”  McClatchy  stated.  “The 
lawsuit  is  clearly  without  merit.  It 
hardly  seems  to  be  a  cause  to  rally 
behind.” 

McClatchy  also  repeated  his  charge 
that  Laxait’ s  motive  in  filing  the  suit 
“was  for  the  purpose  of  intimidating 
other  news  organizations  from  pur¬ 
suing  news  stories  that  adversely  re¬ 
flect  on  Paul  Laxait.” 

Johnell  Hunter,  an  Internal  Re¬ 
venue  Service  spokeswoman,  said 
contributions  to  the  fund  are  only  tax- 
free  to  Laxait  if  they  were  given 
“through  detached  and  disinterested 
generosity,  with  no  expectation  (by 
the  giver)  of  personal  benefit  in  re¬ 
turn.” 
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Interesting, 

Isn’t  It? 


•  That  the  Daily  News  of  Los  Angeles  has  evolved  over  the 
last  decade  from  a  free  weekly  shopper  into  a  fully-paid 
daily  newspaper  covering  locals  national  and  world  events. 

•  That  Daily  News  paid  circulation  growth  has  consistently 
outpaced  every  other  major  newspaper  in  Southern 
California,  and  currently  ranks  as  the  65th  largest  daily 
in  the  country. 

•  That  the  Daily  News  has  the  13th  highest  classified  linage 
in  the  country. 

•  That  the  Daily  News  was  recently  purchased  by 
Jack  Kent  Cooke  for  $176  million. 

•  That  the  Daily  News  was  recently  honored  by  the 
California  Newspaper  Publishers  Association  for 
outstanding  community  service. 

•  That  the  Daily  News  was  recently  honored  by  the 
Los  Angeles  Press  Club  for  best  overall  coverage 
among  Los  Angeles  newspapers  with  more  than  100,000 
circulation. 

The  Daily  News  may  not  be  the  largest  newspaper  in  Los 

Angeles,  but  considering  these  outstanding  achievements, 

they’ve  certainly  become  the  most  interesting. 

^  Daily  News 


Newhouse  flagship 
paper  celebrates 
100th  anniversary 

The  Staten  Island  Advance,  the 
flagship  of  the  Newhouse  newspaper 
group,  celebrated  its  100th 
anniversary  on  March  27  with  what 
the  daily  hailed  as  “the  largest  week¬ 
day  paper  ever  published  in  New 
York  City.” 

The  3.6-pound  issue  of  almost  300 
pages  included  10  sections,  totaling 
240  pages.  The  issue  was  devoted  to 
stories  covering  major  events  and 
lifestyles  in  the  years  since  the  pub¬ 
lication  was  founded  as  a  four-page 
weekly  by  printer  John  Crawford  on 
March  17,  1886. 

All  the  articles  in  the  10-section’s 
90-page  newshole  were  staff  written. 
Five  hundred  and  thirty  businesses 
and  organizations  were  represented 
in  the  150  pages  of  advertising. 

The  cover  pages  were  printed  with 
color  for  each  of  the  10  centennial 
sections.  The  Advance  used  Mando- 
brite  paper  from  Boise  Cascade  to 
give  the  special  sections  a  distinctive 
look. 

Originally  called  the  Richmond 
County  Advance,  the  paper  was  a 
weekly  until  1918,  when  it  went  to  six 
times  a  week,  and  a  money-loser  until 


Richard  E.  Diamond  (left),  publisher  of 
the  Staten  Island  Advance,  confers  with 
Les  Trautmann,  editor,  about  the  paper's 
100th  birthday  celebration.  The  portrait 
in  the  background  is  of  S.l.  Newhouse, 
founder  of  the  communications  chain. 

1922  when  it  was  acquired  by  S.l. 
Newhouse  and  Judge  Hyman  Laza¬ 
rus  of  Bayonne,  N.J. 

The  new  owners  put  the  Advance  in 
the  black,  and,  a  year  later,  New¬ 
house  was  in  full  control,  with  his 
name  appearing  on  the  masthead  for 
the  first  time. 

Newhouse  used  the  Advance  as  his 
base  for  making  other  acquisitions, 
eventually  assembling  a  communica¬ 


tions  empire  that  included  newspa¬ 
pers  from  coast  to  coast,  radio  and 
cable  television,  magazines  and  book 
publishing. 

The  Advance’s  circulation  is  about 
75,000  daily.  The  Sunday  edition, 
added  in  1%5,  has  a  circulation  of 
about  86,0(X). 

In  addition  to  its  anniversary  issue, 
the  Advance  is  running  a  daily  “look¬ 
ing  back”  feature  throughout  the  year 
and  a  “County  Legacy”  feature  on 
Mondays. 

Minnie  Peari 
starts  column 


Country  humorist  Minnie  Pearl  has 
started  writing  a  weekly  newspaper 
column  about  her  45  years  with  the 
Grand  Ole  Opry. 

Pearl  will  also  take  a  nostalgic  look 
at  Americana  in  her  column  for  the 
Nashville  (Tenn.)  Banner. 

“Folks  my  age  love  to  reminisce, 
and  I’m  no  different.  It’s  a  form  of 
conceit,  I  reckon,  or  perhaps  escape 
from  a  frenetic  world,  different  from 
the  one  we  knew,”  said  the  73-year- 
old  entertainer,  whose  real  name  is 
Sarah  Cannon. 


Call  us  up. 

A  subscription  rate  hike 
doesn’t  have  to  mean  a  slip 
in  circulation.  Not  if  you 
run  the  one  promotion  that 
has  proven  it  can  stop  the 
stops.  The  Birthday  Game 
works.  For  dailies  and 
weeklies.  For  small  town 
papers  and  big  city  pa¬ 
pers.  From  New  England 
to  New  Zealand.  If  your 
paper’s  price  is  going  up, 
The  Birthday  Game  can 
keep  your  circulation  from 
going  down.  Ask  the  pa- 
pers  it’s  already  worked 

mm  for.  Give  us  a  call.  We’ll  tell 

you  who  they  are. 

Call  today:  (203)  562-1121  Ext.  418. 

Or  write  Alex  Ungerleider,  Promotion  Manager,  The  Jackson  Newspapers,  40  Sargent  Drive,  New  Haven,  CT  0651 1 
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Welcome 

to 


Waterbury^  CT  Republican  &  American 
Grand  Forks,  ND  Herald 
Santa  Rosa,  CA  The  Press  Democrat 
Boca  Raton,  FL  Boca  Raton  News 
Peoria,  IL  Journal-Star 
Morristown,  N  J  Daily  Record 
Lincoln,  NE  Journal 
Lincoln,  NE  Star 

Grand  Rapids,  Ml  The  Grand  Rapids  Press 

Tallahassee,  FL  Democrat 

Charleston,  WV  Daily  Mail 

Dayton,  OH  Daily  News 

Elizabeth,  NJ  Journal 

Fort  Myers,  FL  Fort  Myers  News-Press 

St.  Louis,  MO  Post-Dispatch 

Olympia,  WA  The  Olympian 

Reading,  PA  Eagle  &  Times 

Erie,  PA  Morning  News 

Columbus,  IN  Republic 

Medina,  OH  Medina  County  Gazette 

Owensboro,  KY  Messenger-Inquirer 

Bridgewater,  NJ  Courier-Express 

Burlington,  VT  Free  Press 


Call  John  Payne 
for  more  Information 

Los  Angeles  Times-Washington  Post  News  Service 
1 1 50  1 5th  St.  NW,  Washington,  DC  20071 
(202)334-6173  : 


ASNE  selects  its  15-member  delegation  for  Soviet  exchange 


The  American  Society  of  News¬ 
paper  Editors  has  selected  the  15- 
member  delegation  it  will  send  to  the 
Soviet  Union  as  part  of  an  exchange 
with  the  Union  of  Soviet  Journalists. 

The  American  delegation  will  visit 
the  Soviet  Union  in  July.  The  Soviet 
journalists  are  scheduled  to  come  to 
the  United  States  in  the  fall. 

Loren  F.  Ghiglione,  editor  and  pub¬ 
lisher  of  the  Bristol  (Conn.)  Press,  will 
lead  the  delegation. 

Watson  Sims,  editor  of  the  New 


Brunswick  (N.J.)  Home  News,  who 
helped  organize  the  exchange,  will  be 
the  delegation’s  vice  chairman. 

Other  ASNE  exchange  members 
are: 

H.  Brandt  Ayers,  editor  and  pub¬ 
lisher,  Anniston  (Ala.)  Star. 

Kenneth  Brief,  vice  president  and 
executive  editor, T/ie  Advocate, 
Stamford,  Conn.,  and  the  Greenwich 
Time. 

George  M.  Ewing,  editor  and  pub¬ 
lisher,  Canandaigua  (N.Y.)  Daily 


“Fourteen  reasons  why 
DataTimes  can  work 
for  your  newspaper.” 


“^[ST^Jttxne 

jSallas  piornmQ 
San  J^anrisro  (jCl)ronidr 
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Messenger. 

Earl  M.  Foell,  editor-in-chief, 
Christian  Science  Monitor. 

James  P.  Gannon,  editor,  Des 
Moines  Register. 

John  Hager,  editor  and  president, 
Owensboro  (Ky.)  Messenger. 

William  Hilliard,  executive  editor, 
Portland  Oregonian. 

William  H.  Hornby,  senior  editor, 
Denver  Post. 

E.  Donald  Lass,  editor  and  presi¬ 
dent,  Asbury  Park  Press,  Neptune, 
N.J. 

Dan  A.  Martin,  publisher.  Port 
Huron  (Mich.)  Times  Herald. 

Edward  Seaton,  editor-in-chief  and 
publisher,  Manhattan  (Kan.)  Mer¬ 
cury. 

Tom  Teepen,  editorial  page  editor, 
Atlanta  Constitution. 

Robert  M.  White  II,  editor  and  pub¬ 
lisher,  Mexico  (Mo.)  Ledger. 

Lee  Stinnett,  ASNE  executive 
director,  and  two  American  trans¬ 
lators  will  accompany  the  delegation. 


ASNE's  annual  meeting  will  be  held  in 
Washington,  D.C.,  April  8-11.  A  prog¬ 
ram  story  appears  on  page  35. 


then  drawn  from  those  responses. 

Journalists  who  agreed  to  partici¬ 
pate  were  interviewed  over  the  tele¬ 
phone  by  researchers  for  20  to  40  mi¬ 
nutes.  While  interviewers  were  in¬ 
structed  not  to  make  substitutions,  if  a 
reporter  had  left  a  job,  the  interviewer 
was  permitted  to  speak  to  his  replace¬ 
ment,  provided  he  held  the  same  posi¬ 
tion  and  title. 

Weaver  and  Wilhoit,  however, 
write  that  they  are  confident  at  least 
90%  of  the  1,001  journalists  inter¬ 
viewed  came  from  the  original  ran¬ 
dom  sample. 

The  researchers  “defined  journal¬ 
ists  as  those  who  have  editorial  re¬ 
sponsibility  for  the  preparation  or 
transmission  of  news  stories  or  other 
information  —  all  full-time  reporters, 
writers,  correspondents,  columnists, 
newsmen  and  editors. 

“In  broadcast  organizations,  only 
editorial  staff  in  news  and  public 
affairs  were  included.  Our  definition, 
like  Johnstone’s,  includes  editorial 
cartoonists  but  not  comic-strip  car¬ 
toonists,  and  does  not  include  photo¬ 
graphers  who  are  not  also  reporters, 
librarians,  camera  operators  and  au¬ 
dio  technicians.” 
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^e  recognize  the  strength  of  the  press  in  America.  And  we 
acknowledge  its  important  role  in  keeping  our  great  society  free. 
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IN  BRIEF 


Standard  ad  invoice 
proposai  sent  to 
INFE  committee 

The  initial  draft  of  a  proposed  stan¬ 
dardized  advertising  invoice  form  has 
been  submitted  to  the  executive  com¬ 
mittee  of  the  International  Newspa¬ 
per  Financial  Executives  (INFE)  for 
review  and  comment. 

The  advertising  community  and 
newspaper  financial  managers  will 
also  be  asked  to  comment  on  the  draft 
invoice  before  it  is  recommended  for 
use  by  the  newspaper  industry. 

“A  standardized  invoice  form  will 
provide  advertisers  and  ad  agencies 
with  more  uniform  billing  informa¬ 
tion,”  said  Don  Kearney,  chairman  of 
INFE’s  advertising  liaison  committee 
and  of  the  Future  of  Advertising  Task 
Force  on  Standardization. 

Kearney  added  that  a  standard 
form  will  eliminate  confusion  result¬ 
ing  from  a  wide  variety  of  newspaper 
invoices,  as  well  as  making  multi¬ 
market  buys  easier  for  advertisers. 
He  called  this  the  “next  logical  step” 
following  implementation  of  the  Stan¬ 
dard  Advertising  Unit  program. 

Press  council 
questions  search 
warrant  law 

The  Ontario  Press  Council  has 
called  for  the  repeal  or  substantial  al¬ 
teration  of  a  new  law  that  restricts  the 
right  to  publish  details  about  a  search 
warrant. 

The  Council,  which  represents 
most  Ontario  newspapers,  said  in  a 
draft  brief  that  a  section  of  the  Crim¬ 
inal  Code  that  came  into  effect  at  the 
end  of  last  year  insulates  the  judicial 
system  from  public  scrutiny  and 
makes  it  easier  for  police  and  the 
judiciary  to  exercise  their  powers 
arbitrarily. 

The  new  section  of  the  Criminal 
Code  makes  it  illegal  to  publish  in¬ 
formation  about  a  search  warrant  un¬ 
less  every  suspect  mentioned  in  it 
consents  or  the  police  file  charges. 

The  brief  rejects  the  explanation  by 
Justice  Minister  John  Crosbie  that  the 
new  law  is  needed  to  protect  the 
privacy  and  reputation  of  individuals 
whose  premises  have  been  searched, 
but  who  have  not  been  charged  with 
any  criminal  offense. 

The  brief  said  the  new  section  cir¬ 
cumvents  a  1982  Supreme  Court  of 
Canada  judgment  that  gave  citizens 
the  right  to  examine  search  warrants 


that  had  been  executed. 

It  is  unfair,  the  brief  said,  to  apply 
publicity  restrictions  against  news¬ 
papers  and  broadcasting  outlets  that 
are  already  subject  to  contempt  and 
defamation  laws.  It  notes  that  the  law 
“does  not  prevent  the  spread  of  the 
information  in  street-comer  speeches 
and  through  gossip  that  would  harm 
the  protected  individual  far  more  than 
accurate  and  responsible  news  re¬ 
porting.” 

Texas  daily 
redesigns  its 
Sunday  magazine 

The  San  Antonio  (Tex.)  Light  re¬ 
cently  introduced  an  upgraded  and  re¬ 
designed  version  of  its  Sunday  maga¬ 
zine,  VIVA. 

Publisher  William  C.  Thomas  said 
this  is  just  the  first  in  a  series  of  major 
product  improvements,  and  that  more 
than  $1.5  million  a  year  has  been  com¬ 
mitted  to  VIVA. 

The  40-page  magazine,  with  color 
photographs,  focuses  on  celebrity 
journalism.  It  is  part  of  a  Sunday 
package  that  includes  Parade  maga¬ 
zine  and  TV  Week,  a  locally  produced 
Sunday  television  magazine. 

Chicago  Tribune 
adopts 

more  schools 

Three  more  Chicago  public  schools 
have  been  “adopted”  by  the  Chicago 
Tribune  Co.  through  Chicago  Tribune 
Charities  under  the  Board  of  Educa¬ 
tion’s  Adopt- A-School  program. 

The  Adopt- A-School  program,  in¬ 
troduced  at  the  start  of  the  1981-82 
school  year,  currently  consists  of  253 
“adoptions”  by  190  area  businesses 
and  organizations.  The  partnerships 
with  Chicago  Public  Schools  supple¬ 
ment  curriculum  with  a  number  of 
activities. 

The  schools  underwritten  by  the 
Tribune  have  received  grants  totaling 
$27,085,  and  Tribune  activities  with 
the  schools  include  helping  put  out  a 
monthly  community  newspaper  and 
setting  up  reading  programs  for  young 
readers. 

In  addition  to  the  three  “adop¬ 
tions,”  the  Chicago  Tribune  Founda¬ 
tion  is  providing  $23 ,090  in  funding  for 
a  variety  of  performing  arts  organiza¬ 
tions,  enabling  them  to  perform  at  lo¬ 
cal  schools.  A  traveling  set  was  con¬ 
structed  by  students  at  one  of  the 
schools,  and  an  estimated  2,000  stu¬ 


dents  are  expected  to  attend  the  per¬ 
formances. 

New  section 
for  Houston  daily 

The  Houston  (Tex.)  Chronicle  re¬ 
cently  introduced  a  new  weekly  sec¬ 
tion  called  Discovery,  which  focuses 
on  medical  and  scientific  issues. 

The  special  section,  which  appears 
on  Mondays,  features  articles  gener¬ 
ated  by  the  Chronicle’s  news  and 
photo  staff  as  well  as  from  wire  ser¬ 
vices,  along  with  a  syndicated  medi¬ 
cal  column  and  news  and  information 
about  medicine  and  science  in  the 
Houston  area.  The  section  will  focus 
primarily  on  consumer-related  issues 
in  science  and  medicine. 

Hammond  (La.)  daily 
starts  Sunday  paper 

The  Hammond  (La.)  Daily  Star  has 
added  a  Sunday  newspaper  to  its  paid 
circulation. 

The  Sunday  paper  will  include  a 
six-page  broadsheet  color  comic  sec¬ 
tion  and  a  tabloid  magazine  section  of 
local  feature  items  and  television  list¬ 
ings.  The  Star  presently  distributes  a 
news-oriented  shopper  on  Sundays  to 
its  13,000-plus  subcribers  and  to 
about  13,(K)0  additional  households. 

The  new  Sunday  distribution  plan 
provides  an  expanded  Total  Market 
Coverage  package  distributing  the 
paid  Sunday  newspaper  product  to 
Daily  Star  suscribers  and  a  Sunday 
shopper  to  non-suscribers  to  provide 
a  combined  distribution  of  30,000 
households. 

The  Star  is  a  member  of  the  Nixon 
Newspapers  group,  based  in  Wabash, 
Indiana. 

Library  group  offers 
student  stipend 

The  Newspaper  Division  of  the 
Special  Libraries  Association,  in 
cooperation  with  Bell  &  Howell,  is 
offering  a  $1,000  Student  Stipend 
Award.  The  award  is  open  to  graduate 
library  students  and  graduate  jour¬ 
nalism  students  interested  in  news 
librarianship. 

The  award  will  help  cover  the 
expenses  of  attending  the  Special  Lib¬ 
raries  Association  Convention  in 
Boston,  Mass.,  June  7-12. 

For  further  information  contact: 
Sharon  C.  Carter,  librarian,  Worches- 
ter  Telegram  and  Gazette,  20  Franklin 
St,  Worchester,  Mass.,  01613. 
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Black  weeklies  feuding  internally,  externally  in  New  Orleans 


By  Garry  Boulard 

An  intense  ad  and  news  war  be¬ 
tween  three  New  Orleans  black  news¬ 
papers  has  taken  on  an  interesting 
turn. 

After  publishing  only  five  issues, 
the  New  Orleans  Observer,  a  large, 
monthly  tabloid  aimed  at  the  city’s 
growing  black  middle  class  and  white- 
collar  workers,  announced  that  it 
would  temporarily  suspend  publica¬ 
tion  while  efforts  are  underway  to  re¬ 
finance  the  newspaper. 

The  New  Orleans  Observer  was  in¬ 
troduced  to  city  readers  in  the  fall  of 
1985  at  the  same  time  another  upscale 
black  publication,  the  New  Orleans 
Tribune,  began  publishing.  In  the  five 
months  since,  competition  between 
the  two  newspapers  has  been  fierce, 
ad  rates  have  dropped,  and  some  writ¬ 
ers  have  quit  one  paper  to  join  the 
other. 

Both  papers  announced  at  the  time 
of  the  appearance  of  their  first  issues 
that  they  intended  to  cut  into  the 
monolithic  black  support  registered 
for  the  city’s  oldest  black  newspaper, 
the  Louisiana  Weekly,  which  first  be¬ 
gan  publication  in  1925. 

According  to  several  industry  in¬ 


siders,  Louisiana  Weekly  has  not 
shown  a  decrease  in  ad  linage  or  paid 
subscriptions  since  the  onslaught  of 
the  new  black  publications,  but  inter¬ 
nal  disputes  at  New  Orleans’s  oldest 
black  paper  threaten  to  mar  what 
should  be  a  triumphant  time  for  the 
publication. 

In  late  February,  the  Louisiana 
State  Supreme  Court  voted  6-1  to 
allow  Constant  Dejoie,  president  and 
publisher  of  Louisiana  Weekly,  to 
donate  one  share  of  the  newspaper’s 
stock  to  his  son.  The  court  also 
ordered  Henry  Dejoie,  the  brother  of 
Constant  Dejoie,  to  recognize  Con¬ 
stant’s  son  as  an  official  stockholder. 

Since  the  death  of  Constant  Dejoie 
Sr.,  who  founded  the  paper  and 
watched  the  weekly  circulation  grow 
to  more  than  25,000  and  achieve 
national  recognition  as  a  major  black 
publication,  the  Dejoie  sons  have 
controlled  the  paper  as  part  of  a  three- 
person  management  team  that  also  in¬ 
cluded  their  sister,  Vivian  Dejoie. 

Relations  between  the  Dejoie 
brothers  grew  tense  in  1982  when  Vi¬ 
vian  sold  60  shares  to  Constant  for 
$25,000.  Henry  Dejoie  contested  the 
sale,  setting  off  a  series  of  board-room 
meetings  and  civil  district  court  bat- 
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ties  that  eventually  affected  almost  all 
phases  of  the  Louisiana  Weekly’s  op¬ 
erations. 

When  a  New  Orleans  judge  ruled 
that  the  company’s  payroll  checks 
needed  to  be  signed  by  both  brothers, 
a  number  of  employees  went  unpaid 
as  the  two  brothers  fought  over  the 
amounts  of  the  various  salaries  paid  to 
the  reporters  and  editors. 

In  November  of  1984,  11  editorial 
staffers  walked  off  their  jobs  at  the 
Louisiana  Weekly,  after  they  had 
gone  unpaid  for  almost  three  weeks. 
When  a  state  judge  held  the  Dejoie 
brothers  in  contempt  of  court  for 
violating  an  earlier  agreement  to  work 
out  their  differences,  Henry  Dejoie 
managed  to  get  out  another  issue  of 
the  Weekly  without  the  help  of  the 
departed  staff,  and  wrote  a  front-page 
editorial  in  which  he  asked  the  news¬ 
paper’s  readers  to  show  patience. 

Following  the  most  recent  court  de¬ 
cision,  which  allows  Constant  Dejoie 
to  hand  down  to  his  son  one  share  of 
the  newspaper’s  stock,  Ralph  Hub¬ 
bard,  an  attorney  for  Constant  and 
sister  Vivian,  said  “I  expect  to  see  the 
Louisiana  Weekly  continue  its  record 
as  an  outstanding  institution  in  this 
city.” 

Attorney  Ernest  Jones,  who  repre¬ 
sented  Henry  Dejoie,  said  the  court 
decision  doesn’t  change  his  client’s 
position  at  the  Weekly.  Henry  has 
been  managing  the  paper  since  Con¬ 
stant  left  the  publication  after  the 
payroll  dispute  in  1984.  Henry  Dejoie 
presently  owns  92  shares  of  stock  and 
continues  to  serve  as  the  paper’s 
director. 

“The  extent  of  Constant’s  renewed 
participation,”  said  attorney  Jones, 
“is  up  to  him.  He  left  and  chose  not  to 
come  back.” 

The  Louisiana  Weekly  regularly 
runs  betweei.  24  and  32  pages  and 
presently  has  a  circulation  near  the 
15,000  mark. 

In  the  1920s,  it  was  the  only  New 
Orleans  newspaper  that  regularly  re¬ 
ported  on  the  horror  of  lynchings  in 
the  South.  Because  it  was  the  only 
newspaper  between  1925  and  the  mid- 
1960s  that  closely  reported  on  the 
births,  marriages,  and  deaths  of  mem¬ 
bers  of  the  city’s  large  black  commu¬ 
nity,  the  back  issues  of  the  Louisiana 
Weekly  have  become  researcher’s 
and  historian’s  dreams-come-true. 

Many  scholars,  particularly  jazz 
scholars  interested  in  finding  out  de¬ 
tailed  information  about  the  likes  of 
Louis  Armstrong,  King  Oliver,  and 
legendary  pianist  Jelly  Roll  Morton, 
usually  check  the  old  issues  of  the 
Louisiana  Weekly  first. 
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fused  to  follow  the  order  and  the 
board  relieved  her  of  duties  as  student 
editor  of  the  South  End. 

Patricia  Maceroni’s  attorney  said 
she  would  ask  a  federal  judge  to  re¬ 
store  her  to  the  $150-a-week  post.  Pat¬ 
ricia  Maceroni  contends  the  board 
does  not  have  the  authority  to  set 
advertising  policy  for  the  student 
newspaper. 

In  this  instance,  the  military  sought 
the  same  treatment  granted  recruiters 
from  the  private  business  sector. 

As  the  French  author  Voltaire  once 
said,  “I  may  not  agree  with  a  word 
that  you  say,  but  I  will  defend  to  the 
death  your  right  to  say  it.” 

For  the  moment,  business  is  back  to 
normal. 

Lt.  Robert  Johnson,  Jr. 

(Johnson  is  stationed  in  the  U.S. 
Marine  Corps,  Joint  Public  Affairs 
Office,  Camp  Lejeune,  N.C.) 

Atlanta  dailies 
participate  in 
child  care  program 

Two-and-a-half  years  ago,  compa¬ 
nies  in  Atlanta,  Ga.,  including  the 
Atlanta  Constitution  and  Journal, 
began  to  study  the  feasibility  of  pro¬ 
viding  child  care  for  their  employees, 
and  as  a  result,  the  city’s  first  jointly 
sponsored  downtown  child-care  cen¬ 
ter  recently  opened  its  doors. 

The  8,700-square-foot  Downtown 
Child  Development  Center,  Inc., 
located  in  the  downtown  Rich’s 
Department  Store,  is  able  to  accomo¬ 
date  120  children  aged  12  weeks  to 
five  years. 

Each  sponsoring  company  — 
including  the  Constitution  and  Jour¬ 
nal,  the  Federal  Reserve  Bank  of 
Atlanta,  First  Atlanta  Corp. ,  Georgia- 
Pacific  Corp.  and  Rich’s  —  has  20 
spaces  for  its  employees’  children, 
with  an  additional  20  spaces  available 
to  the  public. 

Fire  doesn’t 
deter  publication 

A  recent  fire  at  the  office  of  the 
weekly  Selinsgrove  (Pa.)  Times-Trib- 
une,  a  171-year-old  tabloid  with  2,0(X) 
circulation,  didn’t  deter  co-publishers 
Barbara  C.  Mitchell  and  her  husband 
A.D.  Mitchell  from  their  production 
schedule.  They  simply  switched  op¬ 
erations  to  the  family’s  kitchen  table. 


Advertisement 


Arhansas  (|iazette. 

Reprinted  from  March  28, 1 986  Edition. 

A  Letter  to  Our  Readers 

In  December  1984,  after  enduring  almost  six  years  of  busi¬ 
ness  practices  that  we  believed  to  be  illegal,  the  Arkansas  Ga¬ 
zette  sued  the  owners  of  the  Arkansas  Democrat  charging  them 
with  violation  of  federal  and  state  antitrust  and  fair  competi¬ 
tion  laws. 

Wednesday  a  federal  District  Court  jury  cleared  the  de¬ 
fendants  of  the  charges. 

During  the  trial  the  owners  of  the  Democrat  conceded  most  of 
the  allegations  of  fact  that  the  Gazette  had  made:  The  compa¬ 
nies  that  own  the  Democrat  and  the  other  Walter  Hussman  fam¬ 
ily  newspapers  and  enterprises  have  subsidized  operational 
losses  by  the  Democrat  of  tens  of  millions  of  dollars;  the  Demo¬ 
crat  used  these  subsidies  to  make  possible  free  classified  adver¬ 
tising  for  individuals,  vastly  discounted  rates  and  other  special 
rates  to  selected  advertisers,  free  blanket  distribution  of  news¬ 
papers  in  selected  areas  and  page  counts  in  the  Democrat  that 
were  larger  than  could  be  supported  by  revenues. 

We  didn’t  think  that  was  fair  when  we  filed  the  suit;  we  still 
don’t. 

It  was  our  belief  that  the  only  practical  way  for  the  owners  of 
the  Democrat  to  recoup  such  large  monetary  losses  would  be  for 
them  to  force  the  Arkansas  Gazette  out  of  business  —  to  create  a 
monopoly  —  and  that  with  the  financial  resources,  already  so 
amply  demonstrated,  of  the  Walter  Hussman  family  there  was 
every  likelihood  that  this  effort  would  succeed. 

The  Gazette  therefore  filed  its  lawsuit  in  good  faith,  after  be¬ 
ing  advised  by  the  most  qualified  legal  counsel  that  it  could  ob¬ 
tain  that  these  practices  by  the  owners  of  the  Democrat  were 
not  proper.  We  accept  the  finding  of  the  court  and  jury  in  the 
same  good  faith.  We  support  the  legal  system  of  our  country; 
we  support  the  rule  of  law  in  our  lives. 

Now  we  go  forward.  The  owners  of  the  Gazette,  two  of  whose 
names  are  signed  below,  and  all  the  Gazette  family  of  employes 
and  friends,  want  only  to  continue  to  serve  this  community  and 
this  state  with  news,  information,  analysis  and  opinions  that 
will  promote  informed  thought  and  discussion  in  a  democratic 
society.  We  will  conduct  our  business  affairs,  to  the  best  of  our 
ability,  aggressively  but  with  fairness,  respect  and  honor  for 
customers  and  competitors  alike.  We  will  be  as  informative  to 
our  readers  as  our  resources  permit;  our  analyses  and  opinions 

—  though  occasionally  outspoken  and  perhaps  even  unpopular 

—  will  be  as  well-reasoned  as  we  can  make  them  and,  above  all, 
sincere. 

We  will  follow  the  law  of  the  land.  Where  we  disagree  with 
the  law  we  will  urge  changes  by  legal  means.  Our  love  of  this 
community,  this  state  and  this  country  would  permit  no  other 
course. 

Finally  we  take  this  means  to  thank  all  the  members  of  our 
Gazette  family  for  their  hard  and  dedicated  work  on  this  and 
our  other  past  and  future  endeavors;  we  thank  our  friends,  cus¬ 
tomers  and  readers  who  have  called  or  written  to  express  their 
support.  We  hope  always  to  be  worthy  of  it. 

And  to  all:  We  will  still  be  here  —  fighting,  scrapping  and 
doing  our  best  —  as  long  as  you’ll  have  us. 

Hugh  B.  Patterson  Jr.  Garrick  H.  Patterson 

President,  Executive  Vice  President, 

Publisher  Editor 
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1985 


1986 

FEBRUARY 
Advertising  Data 

February  1986/1985 
ADVERTISING  DATA 
SUPPLIED  BY  PUBLISHER 


1986  1985 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

AilRDIINe 

,  WASH. 

World-eSotS 

ROP  Local . 

24,085 

22,513 

Preprint  Local 

45.844 

ROP  ^kltional . 

985 

1,188 

Preprint  Notional . 

910 

Clossified.. 

10.540 

10,080 

GRAND  TOTAL . 

82,364 

33,781 

ALBANY, 

,  N.T. 

Times  Union-m 

ROP  Local . 

31,924 

32,686 

Preprint  Local . 

21,310 

19,416 

ROP  Notlonol . 

5,520 

4,432 

CkmifM.. 

46,934 

44.652 

Total . 

105,688 

101,186 

Knickerbocker  News-e 

ROP  Local . 

18,016 

18,181 

Preprint  Locol . 

19,030 

18,126 

ROP  National . 

5,519 

4,407 

Classified.. 

26,710 

25,728 

Total . 

69,275 

66,442 

Times  Union-S 

ROP  Locol . 

23,139 

22,448 

Preprint  Local . 

36,742 

37,350 

ROP  Natioool . 

3,189 

3,420 

Preprint  Natioool . 

11,590 

Clouified.. 

24,276 

22,936 

Total . 

98,936 

86.154 

GRAND  TOTAL . 

..  273,899 

253,782 

ANAHEIM 

,  CALIF. 

Bulletin-e 

ROP  Locol . 

41,420 

57,292 

Preprint  Locol . 

23,968 

16,413 

ROP  Natioool . 

13,655 

12,373 

Preprint  Notional . 

9,054 

6,661 

Clossified.. 

10,558 

9,588 

GRAND  TOTAL.. 

98,655 

102,327 

ATLANTA,  OA. 

Constitutionn-m 

ROP  Locol . 

99,559 

31,290 

90,439 

29,742 

Preprint  Local . 

38,460 

31,762 

ROP  Natioool . 

7,302 

8,434 

Preprint  Notioool . 

1,300 

455 

Clouified.. 

129,012 

121,626 

Totol . 

235,873 

69,750 

221,799 

61,959 

Joumal-e 

ROP  Locol . 

98,283 

31,290 

90,179 

29,742 

Preprint  Local . 

38,460 

31,762 

ROP  Notional . 

6,678 

8,084 

Preprint  Notional . 

1,300 

455 

Clouified.. 

127,781 

120,257 

Total . 

232,742 

69,750 

219,820 

61,959 

Joumal/Coostitution-S 

ROP  Local . 

47,292 

11,294 

57,090 

12,258 

Preprint  Locol . 

5,710 

42,609 

390 

32,475 

ROP  Notional . 

3,915 

4,388 

Preprint  Notional . 

5,915 

845 

9,165 

1,755 

Clossified . 

63,300 

59,412 

Total . 

126,132 

54,748 

130,445 

46,488 

GRAND  TOTAL  ... 

...  594,747 

194,248 

572,064 

170,406 

AUBURN, 

WASH. 

Globe  New$.a/d 

ROP  Local . 

16,222 

16,347 

ROP  Notional . 

706 

488 

Clossified.. 

18,091 

16,939 

GRAND  TOTAL . 

35,019 

33,774 

‘Indicates  newspapers  reporting  figures  in 
lines. 
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1986 

1985 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUfi 

AUGUSTA,  ME. 

Kennebec  ioumal-m 

ROP  Locol . 

23,435 

20,766 

Preprint  Local . 

27,019 

3,627 

22,725 

241 

ROP  Notionol . 

1,084 

1,149 

Preprint  Notonol . 

220 

352 

Clouified 

14,319 

13,338 

GRAND  TOTAL... 

66,045 

3,627 

58,330 

241 

BAKERSFIELD,  CALIF. 

Califomion-mS 

ROP  Local . 

79,154 

77,414 

Preprint  LkoI . 

45,048 

57,984 

ROP  Notionol . 

6,149 

6,220 

Preprint  Notional . 

8,624 

8,064 

54,277 

47,267 

GRAND  TOTAL... 

....  193,252 

196,949 

BAP400B,  Ml. 

News-mS 

ROP  Local . 

19,273 

3,841 

21,837 

1,558 

Preprint  Local . 

15,844 

7,997 

14,958 

5,235 

ROP  Notionol . 

2,004 

1,794 

Preprint  Notionol . 

648 

972 

Clouified. 

13,041 

5,537 

Total . 

50,162 

11,838 

44,774 

7,765 

News-S 

ROP  Local . 

8,167 

633 

7,707 

592 

Preprint  Local . 

486 

4,106 

2,268 

ROP  Notional . 

612 

313 

Preprint  Notional . 

8,222 

4,212 

1,215 

Classified 

7,415 

6,038 

Total . 

16,680 

12,961 

18,270 

4,075 

GRAND  TOTAL.  .. 

66,842 

24,799 

63,044 

11,840 

BEATRICE, 

e  NEB. 

Daily  Sun-eSot 

ROP  Local . 

11,699 

12,338 

Preprint  Local . 

14,964 

2,967 

12,642 

2,322 

ROP  National . 

1,442 

1,214 

Preprint  Notional . 

516 

Classified. 

3,828 

3,856 

GRAND  TOTAL  .. 

32,449 

2,967 

30,050 

2,322 

BENNINGTON,  VT. 

Bonner-m 

ROP  Local . 

15,071 

16,324 

Preprint  Local . 

2,421 

2,371 

ROP  Notional . 

1,027 

1,161 

Preprint  Notional . 

82 

151 

Clouified . 

15,107 

12,392 

GRAND  TOTAL  .. 

33,708 

32,399 

BIRMINGHAM,  ALA. 

Post  Herold-m 

ROP  Local . 

25,298 

26,627 

Preprint  LmoI . 

4,572 

6,177 

ROP  Notional . 

4,240 

4,661 

Preprint  Notional . 

738 

Clouified. 

37,595 

30,176 

Total . 

71,705 

68,379 

News-e 

ROP  Local . 

38,555 

11,815 

37,545 

12,531 

Preprint  Locol . 

9,105 

8,215 

ROP  Notionol . 

4,154 

4,752 

Preprint  Notional . 

738 

Clossified 

38,964 

31,733 

Totol . 

90,778 

11,815 

82,983 

12,531 

News-S 

ROP  Local . 

29,886 

27,484 

Preprint  Locol . . 

10,182 

10,035 

ROP  Notionol . 

4,651 

5,603 

Preprint  Notional . 

4,394 

3,161 

Clouified 

24,085 

21,980 

Total . 

73,198 

68,263 

GRAND  TOTAL... 

..  235,681 

11,815 

219,625 

12,531 

BUFPALO, 

N.Y.. 

News-o/d 

ROP  Locol . 

29,245 

30,670 

Preprint  Locol . 

13,464 

11,418 

18,216 

13,992 

ROP  Notional . 

6,597 

6,532 

Preprint  Notionol . 

1,056 

Clouified . 

31,249 

29,339 

Total . 

80,555 

11,418 

84,757 

15,048 

News-S 

ROP  Locol . 

17,626 

21,293 

Preprint  Local . 

11,880 

14,850 

6,314 

11,154 

ROP  Notional . 

2,460 

4,092 

Preprint  National . . 

5,082 

2,112 

4,620 

1986 


Clauified . 

FULL  RUN 

11,649 

PART  RUN 

FULL  RUN  PART  RUN 

11,271 

48,697 

16,962 

47,590 

11,154 

GRAND  TOTAL.. 

...  129,252 

28,380 

132,347 

26,202 

BURLIPMTON,  VT. 

free  Preu-m 

ROP  Local . 

34,219 

35,022 

Preprint  Local . 

14,611 

13,671 

ROP  Notional . 

2,948 

2,543 

Preprint  Notionol . 

58 

1,546 

Clouified 

18,928 

16,680 

Total . 

70,764 

69,462 

Free  Press-S 

ROP  Local . 

9,189 

11,700 

Preprint  Local . 

7,065 

7,611 

ROP  Notional . 

578 

543 

Preprint  Notional . 

8,591 

5,708 

Classified 

4,816 

5,181 

Total . 

30,239 

30,743 

GRAND  TOTAL... 

...  101,003 

100,205 

CALGARY 

ALTA. 

Herald-e* 

ROP  Local . 

...  1,116,121 

1,120,006 

Preprint  Local . 

542,498 

458,304 

ROP  Nationol . 

495,237 

524,368 

Preprint  Notional . 

22,518 

47,401 

Clossified 

668,675 

602,284 

GRAND  TOTAL... 

...  2,845,049 

2,752,363 

NOTE:  Figures  in  modular  lines. 

CASPER, 

WYO. 

Star-Tribune-mS 

ROP  Local . 

31,679 

40,373 

Preprint  Local . 

38,718 

23,878 

ROP  Notional . 

3,483 

1,965 

Preprint  Notional . 

7,810 

6,514 

27,241 

28,459 

GRAND  TOTAL.. 

...  108,931 

101,189 

CHAMPAION-URBANA,  ILL. 

New$-Gazette-e,satS 

ROP  Local . 

48,685 

48,870 

Preprint  Local . 

57,147 

38,442 

ROP  National . 

1,949 

1,957 

Preprint  Natioixil . 

11,739 

10,320 

Clauified 

25,527 

27,509 

GRAND  TOTAL.. 

...  145,047 

127,098 

CHICAGO,  ILL. 

Herold-m 

ROP  Local . 

52,009 

22,289 

48,750 

16,862 

Preprint  Local . 

4,828 

35,513 

4,485 

26,811 

ROP  Notional . 

808 

346 

413 

143 

Classified . 

60,412 

52,028 

GRAND  TOTAL.. 

..  118,057 

59,148 

105,148 

43,816 

Tribune-o/d 

ROP  Locol 

59,399 

91,524 

57,884 

69,142 

Preprint  Local . 

2,750 

13,203 

4,930 

10,090 

ROP  Notional . 

21,349 

5,571 

22,904 

6,838 

Preprint  National . 

1,575 

2,250 

Classified . 

39,288, 

157,016 

42,322 

129,898 

Total . 

....  122,786 

267,314 

129,615 

218,218 

Tribune-S 

ROP  Local 

31,156 

41,226 

33,526 

33,146 

Preprint  Local . 

15,825 

22,925 

20,170 

16,185 1 

ROP  Notional . 

14,743 

1,586 

15,343 

927 

Preprint  National . 

11,475 

2,700 

7,538 

2,700 

Clouified 

65,636 

10,906 

66,073 

11,850 

138,835 

79,343 

142,650 

64,808 

GRAND  TOTAL. 

....  261,621 

346,657 

272,265 

283,026 

COLUMBUS,  NEB. 

Telegram-e 

ROP  Local . 

19,623 

22,185 

Preprint  Locol . 

7,018 

3,663 

ROP  NotioTKil . 

1,351 

1,101 

Preprint  Notional . 

218 

Clouified . 

7,576 

9,178 

GRAND  TOTAL. 

35,786 

36,127 

DETROIT 

MICH. 

News-o/d 

ROP  Local . 

53,926 

34,136 

56,651 

28,696 

Preprint  Local . 

3,899 

14,727 

6,308 

11,638 

ROP  Notionol . 

8,028 

460 

11,938 

657 

Preprint  Notional . 

1,953 

Clauified 

72,107 

62,204 

Total. ... 

137,960 

49,323 

139,054 

40,991 

(Continued  on  page  40) 
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The  Denver  Post  is  making  a  lot  of  noise  these  days  about  being  #1,  one 
day  a  week.  If  you  look  closely,  their  claim  begins  to  crumble. 

Included  in  the  Denver  Post’s  Sunday  circulation  clmms  are  113,446 
recipients  of  Post  Sunday  editions  as  a  result  of  the  Post/United  Cable 
partnership.  While  these  figures  appear  as  paid  circulation,  paragraph  12(c) 
of  the  Post's  Publisher’s  Statement  for  the  six  months  ending  September  30, 
1985  identifies  the  method  of  payment  for  these  copies  as  a  “non-deductible 
charge  of  25<t  per  week. . .  allocated  from  the  United  Ceible  subscription  fee”. 

The  Rocky  Mountain  News  feels  these  unrequested  deliveries  and 
non-deductible  charges  deserve  an  asterisk.  Particularly  for  the  advertisers 
who  are  asked  to  underwrite  this  program. 

You  won’t  find  any  such  circulation  in  the  Rocky  Mountain  News  figures, 
just  tcustomer  requested,  tcustomer  paid  dehveries. 

One  thing  is  clear,  the  Rocky  Mountmn  News  remains  Denver’s 
overwhelming  paper  of  choice,  seven  days  a  week. 

^  "Customer  requested”  and  “customer  paid”  are  terms  used  by  the  Rocky  Mountain  News,  not 
the  ABC  or  Denver  Post. 
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POST  (Morning  &  Sunday) 

Denver  (Denver  County),  Colorado 

Newspaper  Publisher’s  Statement 

Subject  to  audit  by  Audit  Bureau  of  Circulations,  900  N.  Meacham  Road.  Schaumburg,  Dl.  60195 


FOR  6  MONTHS  ENDED  SEPTEMBER  30, 1985 


Morning 

Sunday 

1 .  TOTAL  AVERAGE  PAID  CIRCULATION . 

213,042 

413,477 

1A.  AVERAGE  PAID  CIRCULATION  IN  NEWSPAPER  DESIGNATED  MARKET: 
(See  Par.  1 C  for  description  of  area) 

CITY  ZONE 

Population 

1980  Census;  1,261,761 

#12-31-84  Estimate:  1,397,400 

Occupied 

Households 

486,199 

566,500 

^  Carriers  not  filing  lists  with  publisher.  See  Par.  1 2(b)  . 

Association  Subscriptions,  See  Par.  1 2(c)  . 

Single  Copy  Sales . 

Mail  Subscriptions . 

School-Single  Copy/Subscriptions,  See  Par.  1 2(d)  . . 

137,057 

20,202 

10 

314 

133,034 

113,446 

56,996 

12 

16 

TOTAL  CITY  ZONE . 

157,583 

303,504 

BALANCE  IN  NEWSPAPER  DESIGNATED  MARKET 

Population 

1980  Census:  684,757 

#12-31-84  Estimate:  801,500 

Occupied 

Households 

239,457 

293,800 

Single  Copy  Sales  and  Carriers  not  filing 

lists  with  publisher . 

Mail  Subscriptions . 

School-Single  Copy/Subscriptions,  See  Par.  12(d)  . . 

34,995 

11 

24 

61,435 

12 

5 

TOTAL  BALANCE  IN  NEWSPAPER 
DESIGNATED  MARKET . 

35,030 

61,452 

TOTAL  NEWSPAPER  DESIGNATED  MARKET  . 

192,613 

364,956 

Population 

1980  Census:  1,946,518 

'  #12-31-84  Estimate:  2,198,900 

Occupied 

Households 

725,656 

860,300 

CIRCULATION  OUTSIDE  NEWSPAPER 
DESIGNATED  MARKET 

Single  Copy  Sales  and  Carriers  not  filing 

lists  with  publisher . 

Mail  Subscriptions . 

School-Single  Copy/Subscriptions,  See  Par.  12(d)  . . 

19,503 

881 

45 

45,605 

2,907 

9 

TOTAL  CIRCULATION  OUTSIDE  NEWSPAPER 

DESIGNATED  MARKET 

20,429 

48,521 

TOTAL  PAID  Excluding  Bulk . 

(For  Bulk  Sales,  See  Par.  5) 

213,042 

413,477 

AVERAGES  BY  QUARTERS: 

April  1  to  June  30, 1985  . 

July  1  to  September  30, 1985  . 

208,352 

217,672 

403,334 

423,619 

#S&MM  Estimate.  See  Par.  12(a). 

136 

*12(c)  Association  Subscriptions,  averaging  113,446  copies  per  issue  Sunday  in  the  City  Zone,  represent  copies  served  to  United  Cable 
Television  subscribers  by  Denver  Post  Carriers.  A  non-deductible  charge  of  250  per  week  is  allocated  from  the  United  Cable  subscription 
fee  for  the  subscriptions  to  the  Sunday  Denver  Post. 

Asterisks  are  not  included  in  original  documents  and  are  placed  for  clarification  by  the  Rocky  Mountain  News. 
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For  6  Months  Ended  September  30, 1985 


ROCKY  MOUNTAIN  NEWS  (Morning  &  Sunday) 
Denver  (Denver  County),  Colorado 

Newspaper  Publisher’s  Statement 

Subject  to  Audit  by  Audit  Bnnn  of  Ciremlitlsiu ,  900  N.  Meacham  Road.  Schaumburg.  Dl.  60195 


FOR  6  MONTHS  ENDED  SEPTEMBER  30, 1985 


Morning 

Sunday 

1 .  TOTAL  AVERAGE  PAID  CIRCULATION . 

317,930 

371,102 

1A.  AVERAGE  PAID  CIRCULATION  IN  NEWSPAPER  DESIGNATED  MARKET; 

(See  Par.  1 C  for  description  of  area) 

CITY  ZONE 

Occupied 

Population 

Households 

1980  Census;  1,261,761 

486,199 

#12-31-84  Estimate;  1,397,400 

566,500 

Carriers  not  filing  lists  with  publisher. . . . 

197,457 

206,969 

Single  Copy  Sales . 

50,606 

74,569 

Mail  Subscriptions . 

22 

15 

School-Single  Copy/Subscriptions,  See  Par.  12(b)  . . 

943 

18 

TOTAL  CITY  ZONE . 

249,028 

281,571 

BALANCE  IN  NEWSPAPER  DESIGNATED 
MARKET 

Occupied 

Population 

Households 

1980  Census;  684,757 

239,457 

#12-31-84  Estimate;  801,500 

293,800 

Single  Copy  Sales  and  Carriers  not  filing 
lists  with  publisher . 

41,717 

54,682 

Mail  Subscriptions . 

137 

65 

School-Single  Copy/Subscriptions,  See  Par.  12(b)  . . 

277 

1 

TOTAL  BALANCE  IN  NEWSPAPER 
DESIGNATED  MARKET . 

42,131 

54,748 

TOTAL  NEWSPAPER  DESIGNATED  MARKET 

Occupied 

291,159 

336,319 

Population 

Households 

1980  Census;  1,946,518 

725,656 

#12-31-84  Estimate;  2,198,900 

860,300 

CIRCULATION  OUTSIDE  NEWSPAPER 
DESIGNATED  MARKET 

Single  Copy  Sales  and  Carriers  not  filing 
lists  with  publisher . 

25,602 

33,788 

Mail  Subscriptions . 

955 

981 

School-Single  Copy/Subscriptions,  See  Par.  12(b)  . . 

214 

14 

TOTAL  CIRCULATION  OUTSIDE  NEWSPAPER 

DESIGNATED  MARKET 

26,771 

34,783 

TOTAL  PAID  Excluding  Bulk . 

317,930 

371,102 

(For  Bulk  Sales,  See  Par.  5) 

AVERAGES  BY  QUARTERS; 

April  1  to  June  30, 1985  . 

317,312 

370,610 

July  1  to  September  30, 1985  . 

318,548 

371,594 

#S&MM  Estimate.  See  Par.  12(a). 


137 


Denver  (Denver  County),  Colorado  - Newspaper - ^  Months  Ended  September  30, 1 985 

ROCKY  MOUNTAIN  NEWS  (Morning  &  Sunday)  Publisher’s  Statement 


Rocky  Mountain  News 

FOR  GENERAL  ADVERTISING  CALL  PAUL  CAMPBELL  (303)  892-5304 
RESEARCH/MARKET  INFORMATION  (303)  892-5485 


A  SCRIPPS  HOWARD  NEWSPAPER  REPRESENTED  NATIONALLY  BY  SAWYER-FERGUSON-WALKER  COMPANY.  INC. 
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President  Reagan  heads  list  of  ASNE  speakers 

Long  list  of  other  politicians  also  scheduled  to  address  editors 


President  Ronald  Reagan  heads  a 
long  list  of  government  officials  who 
will  be  addressing  the  annual  conven¬ 
tion  of  the  American  Society  of  News¬ 
paper  Editors  in  Washington,  D.C., 
from  April  8  to  1 1 . 

President  Reagan  is  scheduled  to 
speak  around  11:45  a.m.  on  Wednes¬ 
day,  April  9. 

Following  lunch,  William  Casey, 
director  of  the  Central  Intelligence 
Agency,  will  take  part  in  a  discussion 
titled  “National  Security  and  the 
Press.” 

Later  that  same  afternoon.  Sena¬ 
tors  Phil  Gramm  (R-Tex.)  and  Wil¬ 
liam  Roth  (R-Del.)  and  Congressman 
William  H.  Gray  III  (D-Pa.)  will  share 
their  views  on  how  the  Gramm- 
Rudman  Bill  will,  or  will  not,  solve  the 
U.S.  budget  deficit. 

Senate  Majority  Leader  Robert 
Dole  (R-Kan.)  and  Minority  Leader 
Robert  C.  Byrd  (D-W.Va.)  will  kick 
off  the  Thursday,  April  10,  program 
with  a  look  at  “1986  Political  Pros¬ 
pects”  in  the  9  a.m.  general  session. 

On  Friday  morning,  at  10  a.m.,  Sen. 
Daniel  Patrick  Moynihan  (D-N.Y.) 
will  participate  in  a  panel  on  “Chil¬ 
dren  in  America.” 

Chief  Justice  Warren  Burger  is 
scheduled  to  speak  Friday  at  2:30 
p.m. 

Other  government  officials  sched¬ 
uled  to  speak  at  the  convention  are 
Secretary  of  Transportation  Eliz¬ 
abeth  H.  Dole,  who  is  Friday’s  lunch¬ 
eon  speaker;  and  Mark  Palmer,  Dep¬ 
uty  Assistant  Security  of  State  for 
European  Affairs,  who  will  talk  about 
summitry  and  the  future  of  U.S.- 
Soviet  relations. 

Chrysler  chairman  Lee  A.  lacocca, 
who  is  often  spoken  about  as  a  pres¬ 
idential  candidate  in  1986,  will  be 
ASNE’s  luncheon  speaker  on 
Thursday. 

In  addition  to  politics,  sex,  drugs 
and  Halley’s  Comet  will  be  included 
in  the  high  points  on  ASNE’s  agenda. 

Sex  therapist  and  syndicated  col¬ 
umnist  Dr.  Ruth  Westheimer  and  au¬ 
thor  and  sex  researcher  Shere  Hite 
will  join  Jim  Jacobson,  editor  of  the 
Birmingham  (Ala.)  News  and  Richard 
Oppel,  editor  of  the  Charlotte  (N.C.) 
Observer,  for  a  9  a.m.  session  on 
“What  Editors  Should  Know  about 
Sex”  on  Wednesday. 


Michael  Gartner 
Incoming  ASNE  president 

From  3:30  —  5:00  p.m.  on 
Wednesday,  ASNE  will  devote  its 
attention  to  “Coping  with  Drugs  in  the 
Newsroom.”  The  session  on  drugs 
will  feature  Daniel  Burke,  president 
of  Capital  Cities/ABC,  Eugene  Cryer, 
editor  of  the  Fort  Lauderdale  News  & 
Sun-Sentinel,  Jim  Duncan,  director  of 
employee  relations  for  the  Los 
Angeles  Times  and  Allan  Adler,  leg¬ 
islative  counsel  for  the  American 
Civil  Liberties  Union. 

Also  taking  part  in  the  session  on 
coping  with  drugs  will  be  Dr.  Mark 
Gold,  director  of  research  at  Fair 
Oaks  Hospital,  Summit,  N.J.,  and 
Boca  Delray,  Fla.;  and  Benjamin 
Goldman,  chairman  of  the  labor  de¬ 
partment  of  Memal,  Jacobs,  Perno, 
Gersh  and  Ellsworth. 

Ray  L.  Newburn  Jr.  of  the  U.S.  Jet 
Propulsion  Laboratory  will  conduct  a 
program  on  Halley’s  Comet  during 
Thursday’s  morning  general  session. 

Other  ASNE  topics  will  be  a  look  at 
South  Africa  during  the  Thursday 
morning  general  session  and  a  panel 
on  the  “merger  and  acquisition  fren¬ 
zy”  on  Friday  morning. 

The  convention  will  also  feature 
several  early  morning  workshops.  On 
Wednesday  and  Thursday  from  7:45- 
8:45  a.m.,  ASNE  will  have  work¬ 
shops  on  improving  credibility  and 
color.  Friday’s  workshops  will  cover 
sharpening  writing  skills  and  how  to 
keep  newsrooms  free  of  bias. 

The  convention  program  will  con¬ 
clude  on  Friday  afternoon  with  a 


“mock  libel  trial”  organized  by  John 
V.R.  Bull,  assistant  to  the  executive 
editor  of  the  Philadelphia  Inquirer. 

ASNE  will  hold  its  banquet  on  Fri¬ 
day  evening. 

At  the  banquet  Michael  Gartner,  a 
general  news  executive  of  Gannett 
Co.,  and  publisher/co-owner  of  the 
Worthington  (Minn.)  Daily  Globe, 
will  be  installed  as  ASNE’s  new  presi¬ 
dent,  succeeding  Robert  P.  Clark, 
vice  president  of  Harte-Hanks  Com¬ 
munications. 

Ex-reporter  does 
movie  screenplay 

The  screenplay  for  the  movie 
“Power,”  a  2()th  Century  Fox  release 
starring  Richard  Gere,  Julie  Christie 
and  Gene  Hackman  was  penned  by 
David  Himmelstein,  a  former 
reporter  for  the  Portland  (Me.)  Press 
Herald. 

WE  WATCH 
NEW 

ENGLAND’S 

BUSINESS 

From  the  political  halls  to  the 
boardrooms,  no  one  knows  New 
England  like  we  do.  No  one  cov¬ 
ers  it  like  we  do. 

Your  correspondents  in  Ameri¬ 
ca’s  corporate  playground,  from 
Stamford  to  Boston. 

Connecticut 

State 

News 

Bureau 


A  VINCENT  MICHAEL  VALVO 
&  ASSOCIATES  COMPANY 

57  PRATT  STREET 
HARTFORD,  CONNECTICUT 
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New  titles  at  Christian  Science  Monitor 


Roderick  Nordell  David  Anable  Ronald  Burnett 


In  a  trio  of  appointments  at  The  Christian  Science  Monitor  in  Boston,  David 
Anable  is  now  managing  editor  of  the  international  daily;  Roderick  Nordell  is 
feature  editor,  and  Ronald  Burnett  is  the  reader  representative. 

Anable  has  served  as  news  editor,  responsible  for  the  national  and  interna¬ 
tional  news  divisions  and  prior  to  that  in  1978-1985  was  international  news 
editor.  He  also  has  served  as  New  York  bureau  chief  and  United  Nations 
correspondent. 

Nordell  has  held  a  variety  of  editorial  and  feature  positions  since  joining 
the  newspaper  in  1948.  Before  his  new  appointment  he  served  nearly  three 
years  as  editor  of  The  Home  Forum.  This  assignment  followed  a  decade  as 
assistant  chief  editorial  writer. 

Burnett,  prior  to  his  newly  created  position,  worked  as  an  editor  in  the 
international  news  department  and  as  a  field  marketing  manager  in  circula¬ 
tion.  He  was  a  professor  of  English  at  Principia  College  in  Illinois  before 
joining  the  staff  in  1983. 


Neville  Green,  newsfeatures  edi¬ 
tor  of  the  St.  Petersburg  Times,  was 
promoted  to  assistant  managing  edi¬ 
tor. 

Green,  with  the  paper  nearly  five 
years,  remains  in  charge  of  the  feature 
sections.  He  has  worked  at  newspa¬ 
pers  in  this  country,  Canada  and  in  his 
native  New  Zealand. 

In  additional  appointments,  Janice 
Martin  will  become  a  local  columnist 
for  the  front  page  of  the  City  and  State 
section.  Martin,  with  the  newspaper 
eight  years,  most  recently  has  been 
metropolitan  editor. 

City  editor  Paul  Tash  was  named 
metropolitan  editor.  He  joined  the 
paper  as  a  reporter  in  1978. 

Susan  Taylor  Martin,  executive 
business  editor  since  joining  the 
newspaper  more  than  three  years  ago, 
was  appointed  city  editor.  She  has 
worked  at  the  Orlando  Sentinel  and 
the  Detroit  News. 

4:  9|c 

Jack  Roberts  has  been  named 
business  columnist  of  the  Philadel¬ 
phia  Daily  News,  in  a  promotion  from 
deputy  business  editor.  Before  join¬ 
ing  the  Daily  News,  Roberts  worked 
at  Crain  Communications,  Chicago, 
as  managing  editor  of  Business  Mark¬ 
eting  Magazine  and  senior  editor  of 
Crain’s  Chicago  Business. 

*  ♦  * 

Two*  new  department  heads  have 
joined  the  Salem  (Ore.)  Statesman- 
Journal — ^JOHN  Pogue  as  advertising 
director  and  Peter  Vanderwall  as 
controller. 

Pogue  formerly  was  marketing/ 
sales  manager  of  the  Modesto  (Calif.) 
Bee.  He  succeeded  Glen  Feigum, 
who  assumed  new  duties  as  western 
regional  sales  manager  for  Gannett 
Media  Sales.  Vanderwall  recently 
was  with  the  Gannett  Co.  internal 
audit  team.  He  succeeded  Mary  Gil¬ 
bert,  who  joined  Northwest  Records 
Search,  Salem. 


Donald  P.  Micozzi,  general  mana¬ 
ger  of  the  New  Bedford  (Mass.)  Stan¬ 
dard-Times,  was  named  publisher  of 
the  Sunbury  (Pa.)  Daily  Item,  as  of 
April  1.  He  replaces  Milton  D. 
McLean,  who  died  on  January  30. 

Also  in  the  Ottaway  Newspapers, 
Inc.,  group,  Gregory  H.  Taylor, 
general  manager  of  the  Joplin  (Mo.) 
Globe,  will  become  publisher  of  the 
Sharon  (Pa.)  Herald,  effective  with 
the  retirement  in  June  of  George  D. 
Lanier. 


Charles  Rice,  most  recently  Sun¬ 
day  editor,  became  editor  of  the  new 
business  news  department  of  the 
Tacoma  News  Tribune  on  March  10. 
Ted  Pearson,  most  recently  sports 
editor,  has  succeeded  Rice  as  Sunday 
editor. 

Also,  Blaine  K.  Johnson,  most 
recently  director  of  port  relations  for 
the  Port  of  Tacoma,  was  named 
sports  editor.  He  is  a  former  sports- 
writer,  sports  editor  and  chief  of  copy 
editing  at  the  Seattle  Post-Intel- 
ligencer. 

*  ♦  ♦ 

H.  Rad  Fames  III  is  leaving  his  post 
as  vice  president,  human  resources 
for  Harte-Hanks  Communications, 
Inc.,  to  form  a  partnership  that  pro¬ 
vides  psychological  consulting  ser¬ 
vices  to  businesses. 

He  joins  Dr.  Bill  Schneider  in  the 
firm,  Schneider  &  Fames,  with 
offices  in  Houston  and  San  Antonio. 

The  partners  will  be  working  with  a 
number  of  Harte-Hanks  operations 
across  the  country.  Dr.  Fames 
became  associated  with  Harte-Hanks 
eight  years  ago  when  he  first  provided 
consulting  services  and  then  joined 
the  company  full  time  in  1981  as  vice 
president,  human  resources. 


•  Sales  and  Acquisitions 

•  Labor  Relations 

•  Pbstal 

•  Telecommunications 

•  Distribution 


Negotiations 

•  International  Opportunities 

•  Governmental  Relations 

•  Seminars 

•  Real  Estate 

•  Settlement  of  Complex  Disputes 

Faulk  International 

Gilbert  Faulk 

17  Years  of  Industry  Experience 
8  Years  of  Service  on  Dow  Jones  Management  Committee 
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Carolyn  Ebel  and  Terri  Dicker- 
SON-JONES  have  been  appointed  liter¬ 
acy  coordinator  and  minority  projects 
coordinators  respectively  for  the 
ANPA  Foundation.  Both  Ebel  and 
Dickerson-Jones  hold  newly  created 
positions. 

Ebel  earlier  worked  for  George¬ 
town  University’s  School  of  Lan¬ 
guages  and  Linguistics  and  was  acting 
executive  director  of  the  National 
Association  for  Bilingual  Education. 

Dickerson-Jones  will  administer 
the  foundation’s  five-year  program 
aimed  at  advancing  minority  oppor¬ 
tunities  in  journalism  and  serves  as 
staff  director  of  the  industry-wide 
Task  Force  on  Minorities  in  the 
Newspaper  Business.  Previously,  she 
was  program  manager  for  a  women’s 
foundation  in  Washington,  D.C.,  and 
a  fundraising  consultant  and  program 
development  specialist  for  two  data 
processing  firms. 

*  H!  :|c 

Bob  Bodenhamer  and  Bruce  Kyse 
have  been  appointed  assistant  man¬ 
aging  editors  at  the  Santa  Rosa 
(Calif.)  Press  Democrat.  Boden¬ 
hamer,  formerly  news  editor,  is  in 
charge  of  features  and  operations. 
Kyse,  formerly  city  editor,  is  in 
charge  of  metro  and  business  news. 

Randy  White  has  been  named 
graphics  director.  He  was  in  the  Mod¬ 
esto  Bee  sports  department. 

Sharon  Henry,  a  graduate  of 
Texas  Christian  University,  is  the 
new  staff  artist,  and  Dan  Berger  is 
the  new  business  editor.  He  was  with 
the  San  Diego  Union  as  a  business 
writer. 

♦  ♦  * 

William  H.  Anderson  has  been 
named  president  of  Somerset  Press 
Inc.,  Somerville,  N.J.,  publisher  of 
the  Somerset  Messenger-Gazette.  In 
a  major  management  reorganization 
following  the  recent  death  of  the 
president  and  publisher  C.  Palmer 
Bateman  Jr.,  a  new  executive  vice 
president  and  a  vice  president  and 
publisher  of  the  six  Somerset  Press 
weeklies  also  were  named. 

Bruce  Bateman,  who  was  named 
executive  vice  president,  represents 
the  fourth  generation  of  his  family  in 
the  operation  of  Somerset  Press.  The 
son  of  the  late  C.  Palmer  Bateman  Jr. , 
he  joined  the  company  in  1972  and 
was  named  a  vice  president  in  charge 
of  the  commercial  printing  operation. 

John  O’Brien,  who  was  named 
vice  president  and  publisher  of  the 
weeklies,  has  been  vice  president  of 
newspaper  operations.  He  joined  the 
Gazette  as  retail  advertising  manager 
in  1975  and  later  was  appointed  adver¬ 
tising  director  of  all  newspapers  in  the 
group. 


Gaylord  P.  Whiting  has  been 
named  vice  president  and  chief  finan¬ 
cial  officer  of  the  Dallas  Times  Herald 
effective  April  7,  with  responsibility 
for  the  financial,  computer  systems 
and  credit  operations  of  the  news¬ 
paper. 

Whiting  most  recently  was  assis¬ 
tant  to  the  president  of  the  Detroit 
Free  Press  and  prior  to  that  vice  presi¬ 
dent  of  advertising. 

Bob  Moos,  a  member  of  the  Times 
Herald  editorial  board  since  October 
1983,  was  named  deputy  editorial 
page  director.  Prior  to  the  Times 
Herald,  Moos  was  an  editorial  writer 
for  the  Arlington  Heights  (Ill.)  Daily 
Herald. 

«  4: 

Osborn  Elliott  will  leave  his  post 
as  dean  of  the  Columbia  University 
Graduate  School  of  Journalism,  New 
York  City,  on  June  30  and  then  con¬ 
tinue  at  the  school  as  the  George  T. 
Delacorte  Professor  of  Journalism. 
The  chair  was  created  this  year  with  a 
$2  million  endowment. 

Elliott,  dean  for  seven  years  and  a 
former  editor  of  Newsweek,  is  plan¬ 
ning  to  write  in  addition  to  teaching. 

♦  ♦  * 

Benjamin  C.  West,  superintendent 
of  the  House  of  Representatives  Press 
Gallery,  is  retiring  April  15.  A  mem¬ 
ber  of  the  staff  since  1942,  he  has 
directed  the  facility  for  nearly  two  de¬ 
cades. 

*  ♦  ♦ 

At  the  Beaumont  (Texas)  Enter¬ 
prise,  Bob  Wilson  has  been 
appointed  advertising  director  to  suc¬ 
ceed  Aubrey  Webb,  who  became 
general  manager  of  the  newspaper. 
Wilson  has  been  supervising  retail 
advertising  for  the  past  five  months 
and  previously  was  classified  ad  man¬ 
ager. 

Howard  Duball  has  been  named 
classified  ad  manager.  He  held  the 
same  position  at  the  Daily  Gate  City, 
Keokuk,  Iowa,  and  the  Bloomington 
(Ill.)  Pantograph. 

Keith  Foutz,  previously  assistant 
city  circulation  manager  of  the  Pitts¬ 
burgh  Press,  was  appointed  state  cir¬ 
culation  manager. 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 
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Vermont  Royster,  former  Wall 
Street  Journal  editor  and  winner  of  a 
Pulitzer  Prize  in  1954  and  1984,  has 
retired  as  a  columnist.  He  has  written 
the  Journal’s  “Thinking  Things  Over” 
since  1964. 

Royster,  with  the  Journal  for  50 
years,  became  the  William  Rand 
Kenen  Professor  of  Journalism  and 
Public  Affairs  at  the  University  of 
North  Carolina,  Chapel  Hill,  in  1971 
after  he  retired  from  executive  duties. 
Continuing  as  a  member  of  the  board 
of  directors  of  Dow  Jones  &  Co., 
Royster  also  will  contribute  to  the 
Journal  occasionally  in  the  future. 

After  starting  in  Washington  as  a 
reporter,  he  was  chief  correspondent 
and  later  bureau  chief.  He  moved  to 
New  York  as  associate  editor  and  in 
1958  was  named  editor. 

*  *  4c 

John  L.  Richards  has  been  elected 
president  of  Standard  Gravure  Cor¬ 
poration  by  the  board  of  directors. 
Chief  operating  officer  for  the  cor¬ 
poration  during  the  past  two  months, 
Richards  will  continue  as  a  senior  vice 
president  for  the  Courier- Journal  and 
Louisville  Times  Co.,  and  WHAS, 
Inc. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


DO 

EDITORS  WORK 

ON  COMMISSION 
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■ 

They  do  when  they  get  U-BILD’s  cost- 
free,  no  contract-to-sign  reader  ser¬ 
vice  features  that  offer  do-it-yourself 
woodworking  and  handicraft  plans. 
We  provide  the  projects,  handle  all  the 
reader  orders,  and  assure  customer 
satisfaction. 


And  your  newspaper  gets  a  25%  comm¬ 
ission  on  all  orders,  paid  quarterly. 
668  columns  are  now  appearing  in 
publications  across  the  country  to 
make  up  our  current  list  of  subscrib¬ 
ers.  If  your  newspaper  doesn’t  have 
anything  against  money,  call  us 
collect  at  (818)  785-6368  for  complete 
details.  As  we  said; 


THIS  IS  A  COST-FREE 
READER  SERVICE 


U-B  NEWSPAPER  SYNDICATE 

P.O.  Pox  2383 
VAN  NUYS,  CA  91409-2383 


Backed  by  38  years  of  service 
to  the  newspaper  industry 
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William  R.  Hogan  has  been 
appointed  general  manager  of  the  Ari¬ 
zona  Republic/The  Phoenix  Gazette 
with  responsibility  for  the  papers’ 
overall  business  operations.  He 
joined  the  organization  as  a  circula¬ 
tion  district  manager  in  1947  and  was 
named  chief  accountant  in  1962  and 
controller  in  1967. 

In  addition,  Hogan  was  elected  a 
director  and  vice  president  of  the 
three-member  Phoenix  Newspapers 
Inc.,  board.  Other  members  are  PNI 
president  Eugene  S.  Pulliam  and 
Frank  E.  Russell,  president  of  Cen¬ 
tral  Newspapers  Inc.,  parent  com¬ 
pany  of  PNI. 

Hogan  was  on  the  three-member 
panel  heading  the  newspapers  after 
the  resignation  of  former  publisher 
Harrow  Tully  last  December. 

Russell  said  a  new  publisher  will  be 
selected  with  responsibility  for  the 
editorial  and  news  content  of  the  pap¬ 
ers.  The  move  away  from  the  single¬ 
manager  system  will  split  the  business 
and  news  functions  of  the  news¬ 
papers. 

The  editorial  board  is  being 
changed  to  reflect  the  separation  and 
now  consists  of  Pulliam;  Republic 
managing  editor  Alan  Moyer;  Gazet¬ 
te  managing  editor  Lynn  Holt;  Phil 


SUNKEL,  editor  of  the  Republic  edito¬ 
rial  pages;  Jay  Brashear,  editor  of 
the  Gazette  editorial  pages,  and  Jim 
Evans,  publisher  of  the  Arizona  Busi¬ 
ness  Gazette. 

*  *  * 

Joining  the  Orlando  Sentinel  are 
Robert  A.  Kelly  as  Brevard  County 
editor  and  Bob  Morris  as  a  col¬ 
umnist. 


Kelly  was  formerly  managing  edi¬ 
tor  of  the  Charleston  (W.Va.)  Daily 
Mail  and  prior  to  that  a  reporter  for 
the  Morgantown  Post,  the  Parkers¬ 
burg  News,  and  the  Dover  (N.J.)  Dai¬ 
ly  Advance. 

Morris  joined  the  Sentinel  after  ten 
years  with  the  Fort  Myers  (Fla.)  News 
Press.  His  columns  appeared  four 
times  a  week. 


OBITUARIES 


Stephen  Collins,  69,  for  16  years 
editorial  director  of  the  Danbury 
(Conn.)  News-Times,  died  February 
27.  He  joined  the  staff  in  1934  as  a 
reporter,  then  was  suburban  editor 
and  newroom  editor.  He  was  in¬ 
strumental  in  adoption  of  the  Right  to 
Know  law  in  the  state  and  continued 
that  work  on  the  Freedom  of  Informa¬ 
tion  Council. 

*  ♦  ♦ 

Byron  E.  Jensen,  60,  first  vice 
president  of  Scripps  League  News¬ 
papers,  Inc. ,  and  publisher  of  the  Pro¬ 
vo  (Utah)  Daily  Herald  for  22  years, 
died  March  22  of  heart  failure. 

His  newspaper  career  began  in 
advertising  and  took  him  throughout 
the  intermountain  West,  and  included 


the  Pocatello  (Idaho)  Post,  Ogden 
(Utah)  Standard  Examiner,  Kalispell 
(Mont.)  Inter  Lake,  Flagstaff  (Ariz.) 
Daily  Sun,  and  Logan  (Utah)  Daily 
Herald,  before  he  became  publisher 
of  the  Provo  Daily  Herald  in  1964. 

*  *  * 

Philip  A.  Lee,  86,  retired  managing 
editor  of  the  North  Adams  (Mass.) 
Transcript,  died  February  24. 

♦  ♦  * 

Brian  Sullivan,  54,  a  former 
Associated  Press  reporter  and  scien¬ 
ce  writer,died  January  26  in  the  Veter- 
ans  Administration  Hospital  at 
Northport,  N.Y.  He  had  been  with 
the  AP  since  1965  after  working  as  a 
science  writer  at  the  Rochester 
(N.Y.)  Times-Union. 


NATIONAL  ASSOCIATION  OF  BLACK  JOURNALISTS 


Last  August  1,200  journalists  met  in  Baltimore  to  examine  news  coverage,  journalism  ethics  and  the  future  of 
minorities  in  America’s  newsrooms.  They  met  at  the  annual  convention  of  the  National  Association  of  Black 
Journalists — the  nation’s  largest  minority  professional  journalism  organization. 

If  you  wish  to  recruit  the  nation’s  top  black  journalists,  you,  too,  must  attend.  Ask  some  of  the  51  media  companies 
that  took  advantage  of  our  Jobs  Fair  last  year: 

The  Wall  Street  Journal /The  Washington  Post/Newsday /Gannett  Company /The  New  York  Times/Capital  Cities  Coitimuni- 
cations/The  Dallas  Morning  News/Dallas  Times  Herald/Philadelphia  Daily  News/The  Oakland  Tribune/The  San  Francisco 
Examiner/Knight-Ridder  Newspapers/St.  Louis  Post  Dispatch /Ottaway  Ncwspapcrs/The  Times  Journal  Co. /The  Milwaukee 
Journal/Chicago  Tribune/The  Modesto  Bee/The  Muskegan  Chronicle/The  Palm  Beach  Post/St.  Petersburg  Times/Patuxent 
Publishing  Corp./Detroit  Free  Press/The  Boston  Globe/Kansas  City  Star/Booth  Newspapers /The  Evening  Sun/The  Record/ 

The  Courier-Journal  &  Louisville  Times/The  Virginian-Pilot  &  Ledger  Star/Atlanta  Constitution/Dayton  Daily  News/The 
Miami  News/The  Register/Harte-Hanks  Newspapers/The  Baltimore  Sun/The  News  &  Sun-Sentinel/The  Miami  Herald 

*73%  rated  the  NABJ  Jobs  Fair  as  “excellent”  or  “above  average.” 

*65%  assessed  the  applicants  as  “impressive”  or  “above  average.” 

*50%  made  job  offers.  Can  you  afford  not  to  attend? 

Come  join  us  at  the  1986  NABJ  Newsmaker  Convention  and  Jobs  Fair,  August  13-17,  in  Dallas,  Texas. 


Thanks  to  the  following  companies  for  sponsoring  part  of  our  1985  convention: 


Baltimore  Sun  Papters 

Capital  Cities  Communications,  Inc. 

Gannett  Company,  Inc. 

The  Courier-Journal  and  Louisville  Times 


Knight-Ridder  Newspapers,  Inc. 
Newsday  (A  Times  Mirror  Paper) 
The  New  York  Times  Company 
The  Washington  Post  Company 


We  look  forward  to  your  continued  support  in  Dallas. 


For  more  information  on  the  NABJ  Convention  and  Jobs  Fair,  please  call  or  write: 

Alexis  Yancey/NABJ  Convention  Chair  or  Paula  Walker/Co-Chair 
WFAA  TV/Communications  Center/Dallas,  TX  75202  (214)  748-9631 
The  National  Association  of  Black  Journalists — 1,200  strong  and  growing! 
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FULL  RUN 

PART  RUN  FULLRU 

FULL  RUN  PART  RUN 

170' 

FULL  RUN  PART  RUN 

Classified . 

13,266 

“11,043 

News-S 

Total . 

58,970 

8,552 

63,459 

ROP  Local . 

36,475 

2,095 

32,399 

4,629 

GRAND  TOTAL. 

....  121,037 

8,812 

126,230 

Preprint  Local . . 

6,202 

18,681 

12,165 

12,550 

HOLDREGE 

NEB. 

ROP  National . - 

6,397 

7,101 

241 

Preprint  National . 

9,050 

2,342 

2,269 

4,781 

ROP  Local . 

9,025 

9,317 

Classified . 

41,150 

38,393 

Total . 

99,274 

23,118 

92,327 

22,201 

Classified . 

2,346 

2,442 

GRAND  TOTAL- 

...  237,234 

72,441 

231,381 

63,192 

GRAND  TOTAL. 

11,879 

12,576 

DOVER, 

DEL. 

HOUSTON, 

TEX. 

Stote  News-m 

Chronicle-o/d 

ROP  Local . 

4«,318 

50,099 

ROP  Local 

17,768 

14,139 

ROP  Notional . 

1,247 

854 

Preprint  Local . 

1,100 

Clossified 

20,431 

15,781 

ROP  Notional . 

11,423 

15,112 

GRAND  TOTAL... 

67,996 

Preprint  Notional . 

9,556 

Classified 

212,459 

273,462 

EDMONTON 

,  ALTA. 

GRAND  TOTAL.. 

....  241,650 

10,656 

302,713 

Joumol-m* 

INDIANAPOLIS.  IND. 

ROP  Lxol . 

..  1,044,650 

1,014,738 

StOUB 

Preprint  Locol . 

547,166 

440,012 

ROP  Local . 

53,241 

1,250 

57,502 

ROP  Notionol . 

335,319 

365,528 

1,919 

Preprint  Notionol . 

23,189 

55,788 

ROP  Notionol . 

5,106 

5,710 

Classified. 

670,761 

625,004 

Preprint  National . 

GRAND  TOTAL.... 

.  2,621,085 

2,501,070 

Classified . 

52,341 

47,808 

Commercial-Appeal-m 


FULL  RUN  PART  RUN 

MIMPHIS,  TiNN. 


1985 

FULL  RUN  PART  RUN 


ROP  Locol . 

52,547 

33,263 

48,983 

35,126 

Preprint  Local . 

11,365 

22,289 

8,234 

26,610 

ROP  Notional . 

4,779 

924 

4,716 

2,052 

Preprint  National . 

1,560 

no 

Classified . 

47,559 

35,438 

Total... 

116,250 

56,476 

98,931 

63,898 

Commercial-Appeal-S 

ROP  Local . 

23,543 

22,712 

Preprint  Locol . 

19,845 

7,286 

16,300 

9,104 

ROP  National . 

3,038 

2,697 

Preprint  Notionol . 

9,276 

7,038 

Classified . 

29,146 

22,752 

Total . 

84,848 

7,286 

71,499 

9,104 

GRAND  TOTAL . 

201,098 

63,762 

170,430  ' 

73,002 

MONMOUTH,  ILL. 


1,306 

746 


NOTE:  Figures  in  modutor  ogote  lines,  6-column  formot, 

IL  DORADO,  ARK. 


ROP  Local . 

17,831 

19,442 

Preprint  Local . 

21,801 

19,608 

ROP  Notional . 

692 

838 

Preprint  Notionol.... 

419 

419 

Clossified 

9,655 

9,176 

GRAND  TOTAL 

50,398 

49,483 

FORT  LAUDERDALE,  FLA. 

Sun-Sentinel/News-meS 

ROP  Local . 

.  191,637 

76,229 

221,935 

77,252 

Preprint  Locol . 

47,175 

36,734 

55,837 

ROP  National . 

18,350 

499 

19,280 

108 

Preprint  Notional . 

8,828 

992 

8,008 

135 

Classified.. 

175,232 

26,359 

167,355 

12,641 

GRAND  TOTAL 

.  441,222 

140,813 

472,415 

90,136 

FORT  WORTH,  TEX. 

Stor-Telegram-m 

ROP  Local . 

72,990 

30,317 

72,449 

26,728 

Preprint  Locol . 

27,240 

28,770 

16,066 

15,831 

ROP  Notional . 

7,193 

7,592 

Preprint  National . 

2,470 

Classified.. 

152,547 

155,895 

Total . 

259,970 

59,087 

254,472 

42,559 

Star-  Telegrom-e 

ROP  Local . 

54,697 

30,317 

54,808 

26,728 

Preprint  Local . 

27,240 

28,770 

16,066 

15,571 

ROP  Notional . 

6,916 

7,525 

Preprint  Notionol . 

2,470 

Classified... 

113,609 

117,912 

Totol . 

202,462 

59,087 

198,781 

42,299 

Stor-Telegram-S 

ROP  Local . 

34,450 

40,527 

39,142 

32,794 

Preprint  Local . 

23,160 

9,180 

19,164 

4,420 

ROP  National . 

2,668 

3,670 

Preprint  Notional . 

20,880 

360 

8,970 

Classified... 

66,337 

74,866 

Totol . 

....  147,495 

50,067 

145,812 

37,214 

GRAND  TOTAL. 

....  609,927 

168,241 

599,065 

122,072 

Totol . 

110,688 

3,169 

111,020 

2,620 

News-e 

ROP  Local . 

Preprint  Local . 

34,540 

1,250 

1,919 

35,303 

1,306 

746 

ROP  Notional . 

Preprint  Notionol. 

Classified 

Total . 


Star-S 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notional.. 
Clossified 
Totol . 


50,947 

89.707 


28,311 

1,455 

2,692 

2,832 

36,401 

71,691 


5,785 


46,532 

86,761 


29,110 

1,324 

5,084 

3,554 

34,089 

73,161 


2,620 


GRAND  TOTAL .  272,086  12,123 

KENT,  WASH. 

News-Joumai-o/d 

ROP  Local .  20,104 

ROP  Notional .  981 

Classified .  18,091 

GRAND  TOTAL .  39,176 

LINCOLN,  NEB. 


Joumal-Star-meS 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  National . 

Classified . 

GRAND  TOTAL.. 


43,572 

31,064 

2,964 

8,876 

32,283 

118,759 


Clossified. 

GRAND  TOTAL.. 


Independent-o/d 

ROP  Local . 

ROP  National . 

Classified . 

GRAND  TOTAL.. 


Tribune-Review-m 
ROP  Locol .. 

Preprint  Local . 

ROP  National . 

Classified.... 

Total . 

Tribune-  Review-S 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 


17,680 

547 

.  3,892 

22,119 

GREENSBURG,  PA. 

23,063 

14,024  260 

2,490 

.  22,490  _ 

62,067  260 


28,522 

15,298 


17,664 

1,004 

4,314 

22,982 


24,131 

19,426 

1,106 

18,108 

62,771 


32,123 

15,264 


I  Indicates  newspapers  reporting  figures  in 
lines. 


Courier-Joumal-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  National . 

Classified.. 

Totol . 

Titnes-e 

ROP  Locol . 

Preprint  Local . 

ROP  National . 

Preprint  Notionol . 

Classified .. 

Total . 

Courier-Joumal-S 
ROP  Local , 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notionol . 

Classified... 

Total . 

GRAND  TOTAL.. 


LONGVIEW,  WASH. 

25,355 

40,545 

1,647 

765 

17,984 

86,296 

LOUISVILLE,  KY. 

49,533 

3,795 

30,173 
83,501 


18,661 

10,369 


49,443 

3,496 

29,909 

82,848 


1,588 

19,015 

61,893 

228,242 


27,755 

10,440 


3,232 

41,427 


37,459 

237 

8,403 


270,942  11,052 


17,386 

657 

16,939 

34.982 


47,664 

26,340 

3,244 

6,732 

27,925 

111,905 


26,180 

36,868 

1,778 

17,586 

82,412 


53,660 

4,090 

28,364 

86,114 

55,854 

3,183 


ROP  Local . 

10,728 

11,252 

Preprint  Local . 

4,847 

5,501 

ROP  National . 

669 

413 

Clossified 

2,412 

2,657 

GRAND  TOTAL.  .. 

18,656 

19,823 

MONTfREY,  CALIF. 

Peninsula  Herald-m 

ROP  Local . 

31,087 

34,760 

Preprint  Local . 

40,140  260 

36,180 

ROP  National . 

3,619 

1,883 

Preprint  Notionol . 

260 

Classified . 

27,338 

26,657 

Total.... 

..  102,184  260 

95,038 

Peninsula  Herald-S 

ROP  Local . 

8,416 

7,647 

Preprint  Local . 

21,420 

27,228 

ROP  Notionol . 

434 

462 

Clossified 

9,507 

8,844 

Total . 

39,777 

48,762 

GRAND  TOTAL . 

141,961  260 

143,800 

MONTREAL,  QUE. 

Le  Devoir-m* 

ROP  Locol . 

178,211, 

159,392 

ROP  Notional . 

112,581 

108,800 

Classified . 

27,521 

8,207 

GRAND  TOTAL . 

318,313 

276,399 

NOTE:  Figures  in  modular  lines. 

MONTREAL,  QUE. 


28,762 

87,799 

36,887 

1,790 

16,939 

55,616 

229,529 


2,802 

44,287 


ROP  Local . 

....  802,798 

775,543 

Preprint  Local . 

697,312 

611,328 

ROP  National . 

446,729 

398,871 

Preprint  Notional . 

24,857 

27,641 

Clossified . 

....  541,653 

484,400 

GRAND  TOTAL... 

....  2,513,349 

2,297,783 

NOTE;  Figures  in  ogate  lines. 

NASHUA,  N.H 

The  Telegraph-e 

ROP  Local . 

57,941 

42,912 

ROP  National . 

4,727 

4,987 

Classified. 

35,343 

GRAND  TOTAL  ... 

98011 

75,559 

NASHVILLE,  TENN. 

Tennessean-m 

ROP  Local . 

45,938 

46,087 

Preprint  Local . 

16,199 

12,497 

ROP  Notionol . 

3,562 

4,702 

Preprint  Notionol . 

30 

1,470 

Classified 

27,079 

22,807 

Totol . 

92,808 

87,563 

Banner-e 

ROP  Local . 

45,600 

47,366 

Preprint  Local . 

15,899 

12,497 

ROP  National . 

3,688 

4,690 

Preprint  Notional . 

30 

1,470 

Classified. 

26.638 

22,597 

Total . 

91,855 

88,620 

Tennessean-S 

ROP  Local . 

29,719 

31,097 

Preprint  Local 

13,441 

13,971 

ROP  Notionol . 

1,542 

2,493 

Preprint  Notionol . 

8,239 

4,991 

Classified . 

19,539 

16,451 

Total . 

72,480 

69,003 

GRAND  TOTAL . 

257,143 

245,186 

40 


EDITOR  &  PUBLISHER  for  April  5,  1986 


o 


1986 

1985 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

NIW  CASTLI,  PA. 

News-e 

ROP  locol . 

30,705 

33,548 

Preprint  Local . 

18,447 

15,996 

1,032 

ROP  Notional . 

1,591 

1,290 

Preprint  Nationol . 

129 

Clossified . 

14,025 

12,181 

GRAND  TOTAL... 

64,768 

63,144 

1,032 

NSW  HAVEN 

1,  CONN. 

Joumal-Courier-m 

ROP  Locol . 

47,218 

65,691 

Preprint  Locol . 

504 

1,512 

ROP  Nationol . 

5,415 

5,452 

Preprint  Notional . 

1,764 

Classified . 

20,467 

19,104 

Total.. 

73,100 

504 

92,011 

1,512 

Register.* 

ROP  local . 

42,711 

8,440 

34,889 

7,924 

Preprint  Local . 

3,780 

6,300 

5,796 

5,796 

ROP  National . 

5,634 

36 

3.941 

74 

Preprint  Notionol . 

1,764 

Clossified . 

24,929 

23,551 

Total . 

77,054 

14,776 

69,941 

13,794 

Register-S 

ROP  Local . 

37,785 

36,274 

Preprint  Locol . 

26,712 

21,924 

24,066 

14,112 

ROP  Notionol . 

3,308 

3,467 

Preprint  Notional . 

12,726 

8,442 

Clossified . 

14,771 

14,241 

Total . 

95,302 

21,924 

86,490 

14,112 

GRAND  TOTAL... 

....  245,456 

37,204 

248,442 

29,418 

NEWPORT  NEWS,  VA. 

Daily  Press-m 

ROP  Local . 

45,494 

48,850 

Preprint  Local . 

9,504 

5,682 

3,840 

7,684 

ROP  National . 

3,350 

4,108 

Preprint  Notional . 

384 

212 

43,434 

39,224 

Total . 

....  102,166 

5,682 

96,234 

7,684 

Times-Herold-e 

ROP  Local . 

34,800 

39,227 

Prephni  Local . 

9,504 

5,576 

3,840 

7,538 

ROP  Notional . 

3,227 

2,174 

Preprint  Notional . 

384 

1,728 

31,692 

29,460 

Totol 

79,607 

5,576 

76,429 

7,538 

Doily  Press-S 

ROP  local . 

28,608 

34,434 

Preprint  Local . 

3,840 

24,319 

10,560 

13,556 

ROP  Notional . 

508 

612 

Preprint  Notional . 

9,638 

7,585 

110 

Classified . 

15.402 

12,074 

Total . 

48,358 

33,957 

65,265 

13,666 

GRAND  TOTAL... 

...  230,131 

45,215 

237,928 

28,888 

PIORFOLK,  VA. 

Pilol-m 

ROP  Local . 

45,338 

7,946 

44,875 

6,029 

Preprint  Locol . 

7,045 

5,367 

6,281 

4,667 

ROP  Notional . 

6,002 

214 

5,086 

18 

Preprint  National . 

176 

2,792 

18 

Clossified . 

58,245 

6,389 

41,926 

6,763 

Total . 

....  116,630 

20,092 

100,960 

17,495 

Ledger-Star-e 

ROP  Local . 

42,017 

27,643 

41,028 

24,599 

Preprint  Local . 

6,242 

275 

5,044 

189 

ROP  Notional . 

5,727 

200 

5,035 

1 

Preprint  Notional . 

2,424 

Classified . 

56,464 

25,834 

45,074 

22,751 

Total., 

110,450 

53,952 

98,605 

47,540 

Pilot/Ledgef-Stor-sot 

ROP  locol . 

9,070 

9,440 

ROP  Notional . 

311 

471 

16,332 

16,318 

Totol. 

25,713 

26,229 

Pilot/Ledger-Stor-S 

ROP  Local . 

32,353 

21,109 

32,804 

20,112 

Preprint  Local . 

10,503 

147 

9,686 

898 

ROP  Notional . 

1,860 

38 

1,715 

Preprint  Notional . 

10,858 

8,303 

Clossified . 

28,524 

6,870 

27,748 

4,741 

1986  1985 

fULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Stondord-Exominer-«S 
ROP  Local . 


1986  1985 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

KMTLANO,  Ml. 


ROP  Notional . . 

Preprint  National.. 
Clossified . 


Note:  Family  Weekly  Supplement  not  included:  2,625  inches. 

OLEAN,  N.Y. 


Times*Herald-e 

ROP  Local . 

23,548 

23,958 

Preprint  Local . 

24,252 

26,317 

ROP  Nationol . 

1,740 

2,096 

Classified . 

9,225 

1,222 

GRAND  TOTAL . 

58,765 

53,593 

Daily  Times*e 

ROP  Local . 

Preprint  Locol . 

ROP  Nationol . 

Preprint  National . 

Classified . 

GRAND  TOTAL.. 


Le  Droit-e* 

ROP  Local .  510,847 

Preprint  Local .  324,904 

ROP  Notional .  162,997 

Preprint  Notional .  1,850 

Classified .  293,029 

GRAND  TOTAL .  1,293,627 

Note:  Figures  given  in  modular  lines. 

PHOENIX,  AAIZ. 


Arizona  Republic-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Classified . 

106,007 

37.279 

6,997 

88 

106,090 

4,049 

5,484 

1,645 

111,621 

25,017 

9,065 

1,592 

1W,767 

3,641 

3,806 

1,179 

Total . 

256,461 

11,178 

248,062 

8,626 

Gozette-e 

ROP  Local . 

97,018 

4,079 

101,013 

3,795 

Preprint  Local . 

37,279 

5,484 

25,017 

3,806 

ROP  Notionol . 

6,590 

8,519 

Preprint  Notional . 

88 

1,592 

Classified . 

105,846 

1,670 

100,221 

1,276 

Totol . 

246,821 

11,233 

236,362 

8,877 

Arizona  Repubiic*S 

ROP  Local . 

60,911 

65,139 

Preprint  Local . 

30,711 

22,622 

ROP  Notionol . 

3,683 

5,093 

Preprint  Notional . 

10,140 

7,429 

62,051 

59,479 

Total . 

167,496 

159,762 

GRAND  TOTAL . 

670,778 

22,411 

644,186 

17,503 

PORTALES, 

,  N.M. 

News-Tribune-eS 

ROP  local . 

11,725 

13,641 

Preprint  Local . 

28,574 

13,545 

7,701 

8,029 

GRAND  TOTAL . 

48,000 

35,215 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Clossified . 

27,870 

14,826 

2,643 

18,890 

28,338 

12,530 

1,903 

1,077 

18,022 

Totol . 

64,229 

61,870 

Express-e 

ROP  Local . 

24,090 

24,746 

Preprint  Local . 

12,738 

11,584 

ROP  Notional . 

2,340 

1,731 

Preprint  Notional . 

1,077 

Clossified . 

16,462 

14,615 

Total . 

55,630 

53,753 

Telegr«n-S 

ROP  locol . 

19,329 

18,551 

Preprint  local 

12,295 

11J87 

ROP  National 

1,141 

1,134 

Preprint  Notionol . 

3,543 

2,482 

Classified . 

17,537 

15,999 

Totol . 

53,845 

49,453 

GRAND  TOTAL . 

..  173,704 

165,076 

PORTLAND, 

ORE. 

Oregonkm-o/dS 

ROP  Locol . 

85,196 

10,082 

83,030 

5,953 

Preprint  Local . 

49.778 

49,589 

ROP  Notional . 

16,039 

326 

14,675 

316 

Preprint  Notional . 

9,073 

8,245 

Clossified . 

102,214 

103,403 

GRAND  TOTAL.... 

262,300 

10,408 

258,942 

6,269 

PROVIDENCE 

,  R.l. 

Providence  Joumal-m 

ROP  Local . 

37,801 

13,779 

36,230 

13,882 

Preprint  Local . 

6,536 

18,031 

7,302 

4,941 

ROP  Nationol . 

4,848 

5,294 

Preprint  National . 

546 

1,263 

Classified . 

24,994 

1,142 

23,419 

37 

Total . 

74,179 

33,498 

73,508 

18,860 

Evening  Bulletin-e 

ROP  Local . 

36,143 

13,779 

34,438 

13,882 

Preprint  local . 

7,296 

24,249 

8,046 

22,579 

ROP  Notional . 

4,567 

4,824 

Preprint  Notional . 

546 

1,263 

2,434 

Classified . 

18,333 

1,142 

17,061 

37 

Total . 

66,339 

39,716 

65,632 

38,932 

Sunday  Joumol-S 

ROP  Locol . 

35,236 

38,504 

Preprint  Local . 

29,191 

21,552 

25,418 

10,762 

ROP  Notionol . 

4,407 

5,218 

Preprint  National . 

8,824 

6,735 

Clossified . 

12,680 

12,238 

Total . 

90,338 

21,552 

88,113 

10,762 

GRAND  TOTAL... 

...  230,856 

94,766 

227,253 

68,554 

READING, 

PA. 

Eogie-Times-e 

ROP  local . 

38,995 

36,209 

Preprint  Local . 

9,355 

18,490 

ROP  Notional 

2,355 

2,951 

(Continued  on  page  42) 


GRAND  TOTAL .  336,891  102,208  306,050  90,786 

*lRdicates  newspapers  reporting  figures  in 
lines. 
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(Continued  from  page  41) 

1986  1985 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Eogl<-S 

ROP  Local .  44,497  32,138 

Preprint  Local .  3,280  14,030  3,650  6,490 

ROP  Notional  2,648  1,025 

Preprint  Notional .  9,000  8,830 

CkBsified  11,942  _  10,721  _ 

Totol .  71,367  14,030  56,364  6,490 

GRAND  TOTAL .  147,926  14,030  137,200  6,490 

RINO,  NEV. 

Gazette- Joumol-mS 

ROP  Local .  62,509  65,172 

Preprint  Local .  79,783  75,854 

ROP  Notional  3,748  3,523 

Preprint  Notional .  8,569  5,870 

Clossified  55,385  47,215 

GRAND  TOTAL .  209,994  197,634 

RENTON,  WASH. 

Record  Chronicle-o/d 

ROP  Local .  17,796  16,097 

ROP  Notional .  981  730 

Classified .  18,091  16,939 

GRAND  TOTAL .  36,868  33,766 

RICHMOND,  VA. 

Times-Dispotch-m 

ROP  Local  39,904  43,195 

Preprint  Local  14,831  1,273  13,013  4,426 

ROP  Notional  5,182  4,991 

Preprint  Notional .  167  74  1,664  1,457 

Clossified .  31,860  27,096  _ 

Totol .  91,944  1,347  89,959  5,883 

News  Leoder-e 

ROP  Local  28,366  32,883 

Preprint  Local  11,000  1,184  8,336  4,479 

ROP  Notional  4,932  5,059 

Preprint  Notional .  167  1,664  822 

Clossified  28,101  _  24,730  _ 

Total .  72,566  1,184  72,672  5,301 

Times-Dispotch-S 

ROP  Local  35,280  2,264  34,714  2,036 

Preprint  Local .  22,197  5,559  16,811  4,074 

ROPNotonol  1,586  1,431 

Preprint  Notionol .  7,053  4,788 

Classified  22,334  138  20,660  15 

Total .  88,450  7,961  78,404  6,125 

GRAND  TOTAL .  252,960  10,492  241,035  17,309 


Note:  Comics  advertising  excluded. 

RIVERSIDE,  CAIIF. 

Press/Enterprise-mS 


ROP  Local .  64,226  14,549  65,191  13,287 

Preprint  Local .  82,174  65,654 

ROP  Notional  7,648  6,344  63 

Preprint  Notional .  12,126  10,707 

Classified  67,433  112  60,810  170 

GRAND  TOTAL .  233,607  14,661  208,706  13,520 


Note:  Figures  in  SAU  inches,  except  9-column  poge  classified  inches. 

ROCHESTER  N.Y. 

Democrat  and  Chronicle-m 


ROP  Locol .  33,907  39,976 

Preprint  Local .  1,528  4,315  3,076  3,827 

ROP  Notional .  4,867  3,677 

Preprint  Notional .  1,384 

Clossified.  48,784  _  39,420  _ 

Totol .  89,086  4,315  87,533  3,827 

Times-Union-e 

ROP  Locol .  33,063  36,047 

Preprint  local  3,718  5,160  4,702  7,735 

ROP  Notional  ....  4,529  3,609 

Preprint  Notional .  1,384 

Classified  28,329  26,608  _ 

Totol .  69,639  5,160  72,350  7,735 

Democrat  and  Chronicle-S 

ROP  Locol .  22,654  28,166 

Preprint  Local .  11,752  12,382  11,429  7,260 

ROP  Notionol  2,081  3,509 

Preprint  Notional .  8,994  5,511 

Classified  14,354  23,404  _ 

Totol .  59,835  12,382  72,019  7,260 

GRAND  TOTAL .  218,560  21,857  231,902  18,822 


*ln(jicates  newspapers  reporting  figures  in 
lines. 


1986  1985 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

SACRAMENTO,  CALIE. 


Bee-m 

ROP  Locol .  86,136  7,864  85,620  8,404 

Preprint  Local  3,482  75,796  1,788  80,104 

ROP  Notional .  17,386  20,244 

Preprint  Notional .  14,300  11,765 

Classified .  170,426  160,342  _ 

GRAND  TOTAL .  291,730  83,660  279,759  88,508 

Union-m 

ROP  Leal .  43,791  43,129 

Preprint  Local .  31,163  40,951 

ROP  Notionol  5,749  9,028 

Preprint  Notional .  264  390 

Clossified  .  60,365  58,181 

GRAND  TOTAL .  141,322  151,679 

ST.  LOUIS,  MO. 

Post-Dispotch-m 

ROP  Local .  41,316  28,433  33,977  25,696 

Preprint  Local .  5,785  9,001 

ROP  Notionol .  4,370  145  6,728  88 

Clossified .  45,301  39,188  _ 

Total.  96,772  28,578  88,894  25,784 

Post-Dispotch-S 

ROP  Local .  37,344  39,838 

Preprint  Locol .  23,541  24,420 

ROP  Notionol .  4,090  3,860 

Preprint  Notional .  8,727  7,902 

Classified .  33,792  29,151 

Totol .  107,494  105,171  _ 

GRAND  TOTAL .  204,266  28,578  194,065  25,784 

ST.  RnERSRURO,  FLA. 

Times-m 

ROP  Locol .  78,624  96,040  83,690  90,472 

Preprint  Local .  29,581  17,901  30,065  6,102 

ROP  Notional .  5,439  904  5,485  9 

Preprint  Notional .  1,440 

Clossified .  70,851  58,186  69,341  49,076 

Totol .  184,495  173,031  190,021  145,659 

Evening  Independent-e 

ROP  Local .  42,050  46,808 

Preprint  local .  6,137  6,368 

ROP  Notional .  5,728  5,098 

Preprint  Notional .  1,440 

Clossified .  70,995  71,161 

Total .  124,910  130,875 

Times-S 

ROP  Local .  48,417  28,650  52,523  33,466 

Preprint  Local .  23,871  5,380  16,354  10,432 

ROP  Notional  2,800  168  1,760 

Preprint  Notional .  9,540  396  6,390  234 

Classified  .  22,148  8,655  21,781  11,454 

Total.  106,776  43,249  98,808  55,586 

GRAND  TOTAL .  416,181  216,280  419,704  201,245 

SAN  BERNARDINO,  CALIF. 

Sun-mS 

ROP  Locol .  61,459  62,166 

Preprint  Locol .  49,484  44,213 

ROP  Notional .  5,839  5,125 

Preprint  Notional .  8,487  6,834 

Classified .  53,723  50,010 

GRAND  TOTAL .  178,992  168,348 

SAN  MATEO,  CALIF. 

Times-e 

ROP  Locol .  25,637  29,387 

Preprint  Locol .  56,244  49,923 

ROP  Notional .  7,783  6,083 

Preprint  Notional .  6,966  2,580 

Clossified .  22,792  21,303 

GRAND  TOTAL .  119,422  109,276 

KOTTSBLUFF.NEB. 

Stor-Herold-fl/dS 

ROP  Locol .  27,838  28,147 

Preprint  Local .  7,308  16,856  5,024  13,051 

ROPNotonol  1,442  1,127 

Preprint  Notional .  777  196 

Classified  7,749  _  8,257  _ 

GRAND  TOTAL .  45,114  16,856  42,751  13,051 

SEATTLE,  WASH. 

Post-Intelligencer -m 

ROP  Locol .  28,672  26,307 

Preprint  locol .  29,399  8,531 

ROPNotonol  11,704  11,331 

Clossified  36,779  _  32,174  _ 

Total .  77,155  29,399  69,812  8,531 


1986  1985 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Times-e 


ROP  Locol . 

53,837 

59,957 

Preprint  Lwal . 

ROP  National . 

13,347 

56,277 

13,725 

42,815 

Preprint  Notional . 

1,010 

487 

Clossitied . 

62,301 

134 

57,571 

Total . 

129,485 

57,421 

131,253 

43,302 

Times/Post-Inteliigencer-S 
ROP  Local . 

22,724 

21,858 

Preprint  Local . 

11,024 

2,817 

13,113 

5,283 

ROP  Notionol . 

5,288 

4,990 

Preprint  Notionol . 

7,573 

7,109 

Classified . 

32,031 

32,705 

Total . 

78,640 

2,817 

79,775 

5,283 

GRAND  TOTAL . 

285,280 

89,637 

280,840 

57,116 

SHREVEPORT,  LA. 

Times-mS 

ROP  Local .  56,122  63,764 

Preprint  Local .  34,750  12,314  27,121  17,039 

ROP  Notional .  3,810  3,287 

Preprint  Notionol .  8,067  1,100  6,231  812 

Clossified  .  46,514  52,031  _ 

Total.,  149,263  13,414  152,434  17,851 


Joumol-e 

ROP  Local .  18,766  21,838 

Preprint  Local .  17,224  2,964  11,600  2,236 

ROP  Notional  .  2,663  1,884 

Preprint  Notional .  1,100  1,036  460 

Classified  34,401  _  37,984  _ 

Total.  73,054  4,064  74,342  2,696 

GRAND  TOTAL .  222,317  17,478  226,776  20,547 

SPOKANE,  WASH. 

Spokesmon-Review-m 

ROP  Locol .  27,183  26,373 

Preprint  local .  9,753  7,726 

ROP  Notional .  4,719  3,730 

Preprint  Notiool .  419 

Classified .  34,093  28,323 

Total .  75,748  66,571 

Spokane  Chronicle-e 

ROP  Locol .  22,197  22,858 

Preprint  Local .  6,432  6,274 

ROP  Notionol .  4,773  3,668 

Preprint  Notional .  419 

Clossified .  24,486  22,191 

Total .  57,888  55,410 

Spokesmon-Review-S 

ROP  Local .  12,337  15,642 

Preprint  Local .  2,723  4,028 

ROP  Notional .  1,319  1,711 

Preprint  Notionol .  1,891  1,759 

Clossified .  14,550  14,868 

Totol .  32,820  38,008 

GRAND  TOTAL .  166,456  159,989 


SYRACUSE,  N.Y. 

Post-Stondord-m 

ROP  Local'. .  33,319  12,265  33,304  10,003 

Preprint  local .  5,055  5,475 

ROP  Notional .  3,526  3,015 

Preprint  Notional .  81  1,414 

Classified .  20,805  18,255  _ 

Total .  62,786  12,265  61,463  10,003 

Herold-Joumol-e 

ROP  Local .  35,012  5,077  39,343  2,844 

Preprint  Local .  6,002  5,954 

ROP  Notional .  3,543  2,789 

Preprint  Notional .  81  1,414 

Classified .  18,636  16,793  _ 

Total...  63,274  5,077  66,293  2,844 

Herald  Americon-S 

ROP  Local .  22,572  303  21,461  22 

Preprint  Local .  5,786  5,965 

ROP  Notional .  689  1,487 

Preprint  Notional .  8,424  5,265 

Classified .  15,624  14,206  _ 

Total .  .53,095  303  48,384  22 

GRAND  TOTAL .  179,155  17,645  176,140  12,869 

(Continued  on  page  44) 
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Plakes  Sense' 

"Thank  you.  After  35  years  I  have  finally  found  someone  who  makes  sense." 

— Steven  Clarke,  Philadelphia,  a  reader  of  the  Bucks  County  Courier  Times. 

"Over  the  past  year,  you  have  become  one  of  the  most  influential  people  in  my  life." 

— Joe  Boyd,  Fenton,  Mo.,  a  reader  of  the  St.  Louis  Globe-Democrat. 

'A  Cozy  Feeling' 

"Leo  Buscaglia  gives  readers  a  warm,  cozy  feeling.  Some  of  his  columns,  like  the  one  about  socks  always  disappearing 
in  the  wash,  are  great  fun.  With  all  the  other  kinds  of  things  that  run  in  newspapers,  why  not  some  of  that?" 

— Sue  Smith,  associate  editor,  the  Denver  Post. 

"Dear  Dr.  Buscaglia:  You  are  such  a  kind  and  loving  man  that  you  are  an  inspiration  to  people  around  the  world." 
— Mrs.  Harold  E.  Hamilton,  Kalamazoo,  Mich.,  a  reader  of  the  Kalamazoo  Gazette. 

'Strikes  A  Chord' 

"Leo  Buscaglia  strikes  a  chord  with  readers.  The  columns  get  good  response." 

— Art  Berman,  editor.  View  section,  Los  Angeles  Times. 

"Leo  Buscaglia  is  very  well  read.  Our  surveys  bear  this  out." — Will  Fehr,  editor.  Salt  Lake  Tribune,  Utah. 

"Leo  Buscaglia  is  very  readable.  He’s  sophisticated  without  talking  down  to  his  readers." 

— Arnold  Friedman,  editor,  Springfield  Union  and  Republican,  Sprinsfield,  Mass. 


Leo  Buscaglia 

AUTHOR  OF  THE  WEEKLY  COLUMN  “LIVING  &  LOVING" 

Dr.  Buscaglia’s  latest  book.  Bus  9  to  Paradise,  became  No.  1  on  The  New  York  Times  Best  Seller  list  only  one  week 
after  publication.  We  are  proud  that  much  of  the  material  first  appeared  in  his  syndicated  newspaper  columns. 

For  details  call  Dan  Barber  in  New  York,  800-972-3550  or  212-645-3000.  West  of  the  Mississippi  call  Paul  Finch  in 

Los  Angeles  at  213-852-1579. 

SPECIAL  pEATlRES 

THEl'lEWYOElKTlAtESSYWKATIOI'l  SaLEsCoRR 

130  Fifth  Ave.,  New  York,  N.Y  10011 


(Continued  from  page  42) 

1986  1985 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


TAMFAp 

PLA. 

Tribone-m 

ROP  Local ... 

82,623 

37,91 1 

79,384 

Preprint  Locol . 

25,650 

35,775 

32,130 

ROP  Notional . 

8,591 

49 

7,106 

Preprint  Notionol . 

810 

3,240 

48,893 

18,095 

49,715 

Total . 

165,757 

92,640 

171,575 

Tribune-S 

ROP  Local ... 

36,938 

34,129 

Preprint  Local . 

24,705 

22,950 

ROP  Notional . 

3,455 

3,085 

Preprint  Notional . 

11,745 

270 

8,269 

30,916 

32,867 

107,759 

270 

101,300 

GRAND  TOTAL . 

273,516 

92,910 

272,875 

Note:  Comics  odvertising  excluded. 

TOLEDO, 

OHIO 

Blode-e 

ROP  Local ... 

46,114 

41,884 

Preprint  Local . 

10,956 

4,752 

ROP  Notional . 

2,292 

3,245 

Preprint  Notionol . 

2,376 

Classified . 

18,486 

17,669 

Total . 

77,848 

69,926 

8lade-S 

ROP  Local . 

30,981 

28,059 

Preprint  Local . 

23,628 

22,044 

ROP  Notionol . 

3,909 

3,838 

Preprint  Notional . 

13,860 

9,372 

11,805 

10,935 

84,183 

74,248 

GRAND  TOTAL . 

...  162,031 

144,174 

TOPEKA, 

KAN. 

Copitol-Joumol-m 

ROP  Local . 

40,211 

44,638 

Preprint  Local . 

13,671 

25,185 

14,471 

ROP  Notional . 

3,223 

2,173 

Preprint  Notional . 

79 

7,589 

170 

Classified . 

20,924 

19,030 

GRAND  TOTAL . 

78,108 

32,774 

80,482 

TORONTO,  ONT. 

Sun-mS* 

ROP  Local . 

...  1,058,504 

1,038,661 

ROP  Notional . 

...  158,640 

164,318 

...  726,452 

679,469 

GRAND  TOTAL.... 

...  1,943,596 

1,882,448 

Note:  Figures  given  in 

modular  lines. 

TORRANCE,  CALIF. 

Breeze-e 

ROP  Local . 

59,226 

60,371 

Preprint  Local . 

48,499 

43,894 

ROP  Notional . 

7,158 

4,945 

Preprint  National . 

13,260 

11,274 

Classified... 

74,192 

71,011 

GRAND  TOTAL.. 

....  202,335 

191,495 

TULSA,  OKLA. 

World-m 

ROP  Local . 

49,065 

7,739 

52,878 

Preprint  Locol . 

5,540 

2,110 

5,166 

ROP  Notional . 

2,684 

4,282 

Preprint  National . 

177 

749 

36,206 

35,235 


15,081 

86,733 


Classified... 
Totol . 


Tribune-e 

ROP  Locol . 

Preprint  Local . 

ROP  National . 

Preprint  Notional . 

Clossified... 

Total . 

World-S 
ROP  Local.. 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Clossified... 

Totol . 

GRAND  TOTAL... 


37,704  _ 

95,170  9,849 

49,611  9,403 

5,683  2,110 

2,680  4 

177 
37,388 
95,539 

22,165 
7,045 
2,015 
3,725 
20,024 
54,974 
245,683 


38,044 

101,119 

52,975 

5,166 

3,011 

666 

37,741 

99,559 

27,555 

6,282 

3,257 

2,951 

22,523 

62,568 

263,246 


5,257 

1,244 


5,257 

1,244 


*lndicates  newspapers  reporting  figures  in 
lines. 


1986 

1985 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

TUSCALOOSA,  ALA. 

News-o/d 

ROP  Local . 

45,043 

43,222 

ROP  Notional . 

2,654 

2,275 

24,790 

18,158 

GRAND  TOTAL . 

72,487 

63,655 

TWIN  FALLS,  IDAHO 

Times-News-m 

ROP  Locol . 

25,129 

340 

25,141 

661 

Preprint  Local . 

33,081 

36,471 

ROP  Notional . 

1,216 

1,391 

Preprint  Notional . 

273 

Clossified. 

22,400 

21,045 

GRAND  TOTAL.... 

81,826 

340 

84.321 

661 

WASHINGTON,  PA. 

Observer-Reporter-m 

ROP  Locol . 

31,302 

34,931 

Preprint  Local . 

19,737 

21,371 

ROP  Notional . 

2,425 

1,655 

Classified. 

21,586 

20,227 

GRAND  TOTAL.... 

75,050 

78,184 

WEST  PALM  BEACH,  FLA. 

Post-m 

ROP  Local . 

99,215 

33,718 

103,611 

34,593 

Preprint  Local . 

44,855 

43,805 

ROP  Notional . 

5,244 

10 

5,374 

64 

Preprint  National . 

514 

1,969 

69,551 

962 

64,689 

1,108 

Total . 

219,379 

34,690 

219,448 

35,765 

Tinftes-e 

ROP  Local . 

84,803 

2,007 

88,631 

3,025 

Preprint  Local . 

44,855 

40,620 

ROP  National . 

5,188 

5,322 

12 

Preprint  Notional . 

514 

1,969 

Clossified. 

48,605 

263 

47,157 

324 

Total . 

183,965 

2,270 

183,699 

3,361 

1986 

1985 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Journal'S 

ROP  Local . 

19,760 

20,670 

Preprint  Local . 

2,180 

7,910 

3,132 

8,188 

ROP  Notional . . 

1,113 

867 

Preprint  Notional . 

9,106 

6,203 

Clossified.. 

13,549 

9,422 

Totol . 

45,708 

7,910 

40,294 

8,188 

GRAND  TOTAL . 

...  135,090 

32,918 

115,745 

39,663 

Note:  Comics  odvertising  excluded. 

WORCESTER,  MASS. 

Telegram-m 

ROP  Locol .  19,520 

Preprint  Locol .  3,290  14,364 

ROP  National .  4,130 

Preprint  Notional . 

Classified.  19,758 

23,432 

3,302 

3,707 

1,472 

16,139 

12,058 

88 

Total . 

46,698 

14,364 

48,052 

12,146 

Gazette-e 

ROP  Locol . 

21,918 

23,832 

Preprint  Local . 

3,290 

14,404 

3,172 

13,772 

ROP  National . 

4,045 

6,037 

Preprint  National . 

1,472 

88 

Classified.. 

17,282 

14,056 

Total . 

46,535 

14,404 

48,569 

13,860 

Telegram-S 

ROP  Locol . 

19,855 

21,523 

Preprint  Locol . 

8,520 

30,254 

6,606 

20,234 

ROP  Notionol . 

2,913 

1,999 

Preprint  National . 

2,555 

9,160 

9,166 

Clossified. 

14,438 

11,391 

48,281 

39,414 

50,685 

20,234 

GRAND  TOTAL... 

.  141,514 

68,182 

147,306 

46,240 

Posts 

ROP  Local  .  68,240  17,043  79,930  14,999 

Preprint  Local .  27,910  31,585 

ROP  Notional .  3,621  65  3,316  15 

Preprint  Notional .  8,994  5,081 

Classified.  24,148  ^  22,211  503 

Total .  132,913  17,546  142,123  15,517 

GRAND  TOTAL .  536,257  54,506  545,270  54,643 

WEST  WARWICK,  R.I. 

Powtuxet  Valley  Times-e 

ROP  Locol .  9,178  10,605 

ROP  Notional  455  544 

Classified,  5,515  3,303 

GRAND  TOTAL .  15,148  14,452 

WILMINGTON,  DEL. 

News/Journol-me 

ROP  Local .  54,657  47,640 

Preprint  Local .  32,045  28,600 

ROP  Notional .  3,335  2,483 

Preprint  Notional .  182  1,618 

Classified.  61,474  46,954 

Totol .  151,693  127,295 

News  Joumol-S 

ROP  Local  29,923  24,851 

Preprint  Local .  50,700  53,560 

ROP  Notionol .  1,775  1,936 

Preprint  Notional .  9,562  5,656 

Classified  16,379  13,469 

Total .  108,339  99,472 

GRAND  TOTAL .  260,032  226,767 

WINDSOR,  ONT. 

Stor^e* 

ROP  Locol .  46,788  45,137 

Preprint  Local .  31,963  30,341 

ROP  Notionol .  13,391  14,364 

Preprint  Notional .  1,624  1,675 

Classified  22,026  18,453 

GRAND  TOTAL .  115,792  109,970 


Note:  Figures  in  modulor  ogote  lines. 

WINSTON-SALEM,  N.C. 


Joumol-m 

ROP  Local .  45,670  5,661  41,775  10,114 

Preprint  Locol  2,031  19,347  21,361 

ROP  Notional  3,642  3,444 

Preprint  Notional .  176  1,760 

Classified  37,863  _  28,472  _ 

Total .  89,382  25,008  75,451  31,475 


Scripps  League 
donates  funds 

The  Journalism  Department  of  the 
University  of  Hawaii  at  Manoa 
recently  received  a  check  for  $23,525 
as  its  share  for  1986  of  a  continuing 
annual  grant  from  the  Scripps  League 
Newspapers  Education  Fund. 

The  Education  Fund,  designed  to 
provide  help  to  programs  of  journal¬ 
ism  education,  was  established  in 
1978  by  Edward  W.  Scripps,  chair¬ 
man  and  president  of  Scripps  League 
Newspapers  Inc. 

At  that  time,  Scripps  placed  6,000 
shares  of  Scripps  League  stock  in  a 
trust  administered  by  Yale  Univer¬ 
sity,  and  designated  the  UH  journal¬ 
ism  department  as  the  recipient  of 
one-seventh  of  the  annual  proceeds. 

This  year’s  grant,  which  brings  the 
total  received  by  UH  from  the  fund  to 
$131,310,  will  be  used  to  provide 
funding  for  things  such  as  scholar¬ 
ships  for  journalism  majors  who  have 
demonstrated  outstanding  profes¬ 
sional  promise,  help  fund  paid  sum¬ 
mer  internships  with  some  of  the 
smaller  newspapers  in  Hawaii, 
further  maintain  and  develop  the 
department’s  library  of  books  and 
other  publications  for  journalism  stu¬ 
dents,  and  will  be  used  to  help  meet 
operating  expenses  of  the  department 
not  covered  by  the  University’s 
budget  allocations. 
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More  newspaper  groups  enact  anti-takeover  measures 


A.H.  Belo  Corporation  and  Dow 
Jones  &  Co.  have  joined  the  list  of 
publicly  owned  newspaper  com¬ 
panies  enacting  anti-takeover  mea¬ 
sures. 

Belo’s  properties  include  the  Dal¬ 
las  Morning  News  and  the  Dallas- 
Fort  Worth  Suburban  Newspapers 
group.  Dow  Jones  publishes  the  Wall 
Street  Journal  and  owns  the  Ottaway 
Newspapers  group. 

Belo’s  board  of  directors  has  de¬ 
clared  a  dividend  distribution  of  one 
preferred  stock  purchase-right  on 
each  outstanding  share  of  its  common 
stock.  Each  right  will  entitle  share¬ 
holders  to  buy  one  one-hundredth  of  a 
share  of  a  new  series  of  junior  partici¬ 
pating  preferred  stock  at  an  exercis¬ 
able  price  of  $175. 

The  dividends  were  distributed  on 
March  22  to  all  stockholders  of  record 
on  that  date. 

Belo  said  the  rights  will  be  exercis¬ 
able  only  if  a  person  or  group  acquires 
30%  or  more  of  the  company’s  com¬ 
mon  stock  or  announces  a  tender  offer 
for  that  amount  of  stock. 

The  company  will  be  entitled  to  re¬ 
deem  the  rights  at  100  per  right  at  any 
time  before  a  30%  position  has  been 
acquired. 


“The  rights  are  designed  to  assure 
that  all  Belo  shareholders  receive  fair 
and  equal  treatment  in  the  event  of 
any  proposed  takeover  and  to  guard 
against  partial  tender  offers  and  other 
abusive  tactics  to  gain  control  of  A.H 
Belo  without  paying  all  shareholders 
a  control  premium,’’  Belo  said. 

If  Belo  is  acquired  in  a  merger  or 
other  combination  transaction,  the 
right  will  entitle  holders  to  purchase, 
at  its  then-current  exercise  price,  a 
number  of  the  acquiring  company’s 
common  shares  having  a  market 
value  of  twice  the  right’s  exercise 
price. 

The  rights  also  protect  against  self¬ 
dealing  transactions  by  a  controlling 
shareholder,  Belo  said. 

Belo  said  the  rights  are  not  being 
distributed  in  response  to  any  existing 
takeover  effort. 

Belo  said  the  rights  will  not  prevent 
a  takeover,  but  would  “encourage” 
anyone  seeking  control  to  negotiate 
with  the  board  of  directors  before 
attempting  a  takeover. 

Dow  Jones  is  asking  its  sharehol¬ 
ders  to  approve  staggered  terms  for  its 
directors  and  a  “fair  price”  provision 
in  its  bylaws  which  would  require  a 
prospective  purchaser  to  make  the 


same  offer  to  all  shareholders. 

Gannett  Co.  approved  similar  anti¬ 
takeover  measures  last  year. 

Dow  Jones  also  wants  shareholders 
to  approve  a  requirement  that  the 
board  must  also  consider  noneco¬ 
nomic  factors  in  evaluating  any 
takeover  bid. 

Two  years  ago  Dow  Jones  share¬ 
holders  approved  the  creation  of  a 
Class  B  stock  which  would  have  10 
votes  a  share.  The  greater  voting 
rights  would  be  lost,  however,  if  the 
shares  were  sold. 

The  new  class  of  stock  was  created 
to  make  a  takeover  more  difficult  and 
would  have  helped  to  preserve  con¬ 
trol  by  the  Bancroft  family,  which 
holds  about  55%  of  the  common 
stock. 

The  distribution  of  the  Class  B 
shares  has  been  delayed  by  a  lawsuit 
filed  by  a  group  of  minority  share¬ 
holders  who  claim  the  creation  of  the 
new  class  of  stock  is  unfair  to  their 
interests. 

Warren  H.  Phillips,  chairman  of 
Dow  Jones,  said  that  although  the 
company  expects  to  win  the  lawsuit, 
“it  is  prudent  for  us  to  erect  sup¬ 
plementary  or  alternative  defenses  in 
the  meantime.” 


Onlhide  Union  Officials, 
Journalists  and  The  First  Amendment... 

“Thank  God  for  journalists;  they  were  at  just  about 
the  level  of  popularity  as  trade  union  officials  in  the 
last  poll  I  saw,  and  I  suspect  it’s  for  the  same  reason: 
we  both  vigorously  exercise  and  assert  our  First 
Amendment  rights.  We  depend  for  our  existence 
and  for  our  freedom  upon  the  same  amendment, 
the  First  Amendment  We  vigorously  assert  it,  you 
vigorously  assert  it  It’s  dirty  work,  but  somebody’s 
got  to  do  it” 

Lane  Kirkland  President,  afl-cio 

(In  response  to  a  reporter's  question  March  22, 1985,  Portland,  Oregon) 

For  more  information  call: 

Murray  Seeger,  Director 
Department  of  Information,  AFL-ClO 
202/637-5010 

Message  Service:  800/368-5744 
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Knight-Ridder’s  five-year  plan 

Budgets  up  to  $50  million  for  fiexo  as  part  of  plan  to  improve  print  quality 
of  its  newspapers;  will  sprinkle  fiexo  units  among  offset,  letterpress  presses 


By  George  Garneau 

Knight-Ridder  newspapers  have 
tentatively  budgeted  as  much  as  $50 
million  for  flexographic  printing 
equipment  as  part  of  a  five-year  plan 
to  improve  print  quality  at  its  news¬ 
papers. 

Anthony  Ridder,  president  of 
Knight-Ridder’s  28  dailies  and  five 
weeklies,  said  the  amount  of  fiexo 
equipment  that  is  purchased  will  de¬ 
pend  on  the  results  of  expanded  fiexo 
installations  at  the  Miami  Herald  and 
Long  Beach  (Calif.)  Press-Telegram. 
In  addition  to  fiexo  buys,  he  said, 
purchases  of  offset  equipment  are 
planned  “as  needed.” 

“We  think  fiexo  is  going  to  work  for 
us,  and  work  well,  but  we  are  still  not 
100%  sure  at  this  point,”  Ridder  said. 

The  new  printing  equipment  will  re¬ 
place  some  of  the  335  units  of  in¬ 
creasingly  obsolescent  letterpress 
equipment  in  use  at  K-R  newspapers, 
Ralph  Roth,  vice  president  for  opera¬ 
tions,  said. 

Rather  than  spend  hundreds  of  mil¬ 
lions  of  dollars  —  at  the  thumbnail 
price  of  $1  million  per  unit  for 
offset  — to  replace  all  its  letterpress 
units,  K-R  executives  are  considering 
a  less  costly  alternative  that  would 
print  vastly  better  looking  news¬ 
papers. 

To  buy  all  new  offset  presses,  the 
proven  and  predominant  newspaper 
printing  process,  or  all  fiexo  at  about 
10%  less,  would  be  impractical  with  a 
price  tag  of  more  than  $300  million. 

Flexography,  which  uses  water- 
based  inks  and  flexible,  low-relief 
photopolymer  plates  has  become  in 
the  last  year  or  so  a  possible  alterna¬ 
tive  to  offset.  Offset,  known  for  its 
high  quality,  had  supplanted  letter- 
press  as  the  primary  newspaper  print¬ 
ing  process.  Unproven  in  newspa¬ 
pers,  fiexo  is  gaining  momentum  be¬ 
cause  of  cost  savings  in  newsprint  and 
labor  and  for  considerations  such  as 
safer,  cleaner  and  brighter  water- 
based  inks. 

Knight  Ridder’ s  plan  to  improve 
printing  and  still  save  millions  of  dol¬ 
lars  —  compared  with  buying  all  new 
presses  —  would  retain  much  of  the 


existing  letterpress  equipment,  some 
of  it  decades  old. 

The  idea,  which  has  been  tested 
successfully  and  expanded  with  fiexo 
at  Miami  and  Long  Beach,  is  to  slip  in 
a  couple  of  replacement  units  of  new 
equipment  at  the  front  of  existing  let¬ 
terpress  presses.  The  configuration 
could  produce  “wrappers,”  section 
fronts  and  or  backs,  printed  with  bet¬ 
ter  color  quality  on  fiexo  or  offset. 
The  bulk  of  inside  pages  would  be 
printed  on  letterpress. 

“We  think  we  would  get  a  dispro¬ 
portionately  large  bang  for  the  buck 
when  we  spend  it  this  way,”  Roth 
said. 


“Probably  we  won’t 
ever  say  fiexo  or  offset  is 
the  way  to  go.  More  likely 
it  will  be  both  and  we  will 
be  ordering  both  in  the 
future  on  a  case-by-case 
basis,”  Roth  said. 


Fiexo  units,  which  have  worked 
well  to  produce  colorful  wrappers  for 
otherwise  letterpress-printed  pages, 
print  extraordinarily  bright  colors  be¬ 
cause  water-based  inks  carry  no  oils 
to  turn  newsprint  gray,  as  oil-based 
inks  can  do.  Water-based  inks  drasti¬ 
cally  reduce  rub  off  onto  readers 
hands  —  especially  when  used  to 
print  front  and  back  pages  of  sections. 

Ridder  said  the  same  configuration 
might  be  able  to  work  with  offset 
units. 

Roth  said  it  has  not  been  deter¬ 
mined  what  type  of  equipment  will  go 
where.  Press  decisions  are  made  in 
conjunction  with  individual  newspa¬ 
pers,  he  said. 

“Probably  we  won’t  ever  say  fiexo 
or  offset  is  the  way  to  go.  More  likely 
it  will  be  both  and  we  will  be  ordering 
both  in  the  future  on  a  case  by  case 
basis,”  Roth  said. 

Sprinkling  fiexo  or  offset  units  into 
letterpress  presses  would  also  be  a 
practical  alternative  in  terms  of  re¬ 
quiring  no  new  building.  During 


several  weeks  when  press  capacity 
demands  are  diminished,  old  units 
can  be  pulled  out  and  new  units  slip¬ 
ped  in  without  interrupting  produc¬ 
tion. 

Several  months  ago  K-R  autho¬ 
rized  spending  about  $6  million  more 
to  expand  fiexo  testing  in  Miami  and 
Long  Beach,  more  than  doubling  its 
fiexo  commitment.  In  Miami,  fiexo 
presses  are  printing  about  1 .25  million 
newspapers  a  week  and  are  running 
daily  editions  several  times  a  week, 
according  to  Boykin  Wright,  vice 
president  for  production  at  the 
Herald. 

“We  are  still  very,  very  positive 
(about  fiexo),”  Roth  said.  “We  feel 
it’s  quite  good,  but  still  a  highly  ex¬ 
perimental  effort.  We  are  trying  to 
move  from  the  experimental  stage 
into  the  day-to-day  stage.” 

Denton  daily 
to  start  fiexo 
test  in  June 

The  Denton  (Tex.)  Record-Chroni¬ 
cle  is  scheduled  to  start  production  in 
June  on  a  flexographic  printing  press 
converted  from  the  letterpress  pro¬ 
cess. 

The  Record-Chronicle,  circulating 
about  16,000  copies  daily  and  19,000 
Sunday,  is  the  smallest,  and  one  of  the 
first  handful  of  U.S.  newspapers  to 
try  flexographic  printing. 

Two  units  and  a  half  deck  of  flexo¬ 
graphic  equipment,  converted  by 
Publishers  Equipment  Corp.  of  Texas 
from  an  old  Hoe  Colormatic  press, 
are  scheduled  to  go  on  line  first  in  the 
paper’s  existing  letterpress  press  line. 
Five  and  one-half  units  are  planned  to 
follow,  contingent  on  the  success  of 
the  first  units. 

NAPP  Systems  (USA)  Inc.  of  San 
Marcos,  Calif.,  has  announced  that 
the  Record-Chronicle  plans  to  use 
NAPPflex  ready-to-use  photo¬ 
polymer  plates. 

Companies  making  plates,  presses 
and  inks  are  scrambling  to  develop 
products  to  meet  the  needs  of  what  is 
expected  to  be  a  growing  market  in 
newspaper  flexography. 
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TECHNICAL  BRIEFS 


Scitex  reports 
$13  million  ioss 

Scitex  Corp.  Ltd.,  the  Israeli  manu¬ 
facturer  of  color  prepress  systems, 
lost  more  than  $13  million  last  year 
despite  27%  more  revenue,  the  com¬ 
pany  has  reported. 

Following  a  net  profit  of  $12  million 
in  1984,  losses  last  year  amounted  to 
$1.28  a  share  on  revenues  of  $132 
million. 

Almost  all  the  losses  came  in  the 
fourth  quarter.  The  company  attrib¬ 
uted  $5.6  million  in  losses  to  an  after¬ 
tax  inventory  write  down  on  Dec.  31 
in  anticipation  of  a  new  generation  of 
products. 

Additional  losses  were  blamed  on 
costs  associated  with  development 
and  start-up  manufacturing  for  the 
new  products,  plus  economic  prob¬ 
lems  in  Israel. 

The  company  reported  some 
improvements  in  other  areas  of  its 
finances,  such  as  reduced  accounts 
receivable,  inventory  and  short-term 
bank  debt  and  a  better  cash  position. 

The  newspaper  and  publishing 
categories  accounted  for  sales  of  $15 
million  in  1985,  Scitex  said. 


ier-Mail,  Telegraph  and  Sunday  Mail. 
They  have  a  combined  circulation  of 
1.9  million. 

DataTimes  said  it  expected 
publishers  from  Perth,  Melbourne 
and  Sydney  to  join  the  data  base  sys¬ 
tem  later  this  year. 

Xerox  signs  deal 
with  postal  service 

The  U.S.  Postal  Service  has  con¬ 
tracted  with  Xerox  Corp.  for  $12  mil¬ 
lion  worth  of  laser  printing  systems. 

Under  the  terms  of  the  contract,  the 
post  office  will  buy  through  19%  a 
total  of  800  Xerox  2700  II  electronic 
printers  and  3700  laser  printing  sys¬ 
tems. 

The  printers  will  be  used  in  about 
250  regional  management  offices  to 
create  documents  generated  by  the 
post  office’s  central  computer  in  Min¬ 
neapolis,  Minn. 

The  printers  use  a  process  called 
lasography,  a  combination  of  laser 
print  imaging  and  xerographic  copy¬ 
ing. 

Fort  Worth  daily 
orders  more  Goss 
offset  press  units 

The  Fort  Worth  (Tex.)  Star-Tele¬ 
gram  has  ordered  three  more  units  of 
Goss  Headliner  Offset  equipment, 
bringing  to  42  the  number  of  units  to 
be  installed  at  the  newspaper’s  new 
production  plant. 

Construction  of  the  $73  million 
plant  began  in  October  1984  and  is 
continuing.  Press  installation  began 
last  September  and  the  three  addi¬ 
tional  units  are  to  be  installed  this 
summer.  The  first  press  is  scheduled 
to  print  the  paper  on  May  19. 

The  plant  will  include  the  first  auto¬ 
mated  guidance  vehicle  system  in  a 
U.S.  newspaper.  FMC  Corp.  Mater¬ 
ial  Handling  Systems  computer-con- 
trolled  vehicles,  running  along  wires 
in  the  floor,  will  deliver  rolls  of  news¬ 
print  automatically  to  reels. 

Collier-Jackson 
promotes  pair 

Collier-Jackson  Inc.,  the  producer 
of  computer  software  for  newspapers 
and  other  applications,  has  promoted 
Warren  Fletcher  to  director  of  sys¬ 
tems  and  development  and  Laura 
Vaughan  to  director  of  sales  and 
marketing. 


Newsprint  firm 
modernizes  mill 

Abitibi-Price  Inc.  has  announced  a 
$55-milIion  modernization  of  its 
Thunder  Bay  newsprint  mill. 

The  project  involved  rebuilding  the 
wet  ends,  installing  twin-wire  formers 
and  filters  and  improving  the  wood 
room  for  two  paper  machines,  one  of 
which  will  get  a  new  headbox. 

Work  is  planned  to  be  complete 
next  year. 

Reuters  signs 
deal  with  Mead 

Reuters  U.S.  Inc.  and  Mead  Data 
Central  Inc.  announced  that  Reuters 
investment,  commodities  and  money 
news  services  will  be  added  to  Mead’s 
Exchange  computerized  financial  in¬ 
formation  service. 

The  Reuters  services  are  currently 
sold  to  North  American  investment 
firms  via  video  terminals  and  tele¬ 
printers.  The  new  agreement  will 
make  them  available  in  the  United 
States  the  day  after  Reuters  releases 
them. 


You'll  get  the  best  in  diffusion  transfer  screens 
for  'Kodak’s  PMT,  "Gevaert’s  Copyproof  and 
all  the  others,  with  more  details,  more  rulings, 
short  exposures,  and  all  sizes. 

Cr.ll  and  order  a  screen  today.  (Toll  Free 
1-800-222-03P5;  in  NJ  201-267-9292.) 

CAPROCK  DEVELOPMENTS,  INC. 

Dept.  EP,  475  Speedwell  Ave.,  Morris  Plains,  N.j.  '7950 
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Phoenix  papers 
name  prod,  manager 

Bob  Kotwasinski  has  been  named 
production  manager  at  the  Arizona 
Republic  and  Phoenix  Gazette. 

Kotwasinski,  promoted  from  assis¬ 
tant  production  manager,  joined  the 
Phoenix  newspapers  in  1974  as  a  pay¬ 
roll  clerk.  He  attended  Arizona  State 
University  and  served  with  the  Air 
Force,  including  a  tour  in  Vietnam. 

DataTimes  makes 
Australian  deal 

The  DataTimes  electronic  newspa¬ 
per  archival  system  has  joined  with  an 
Australian  newspaper  company  to 
form  an  international,  electronic 
newspaper  library  service. 

DataTimes,  Datatek  Corp.’s  on¬ 
line  data  base  of  newspaper  clip¬ 
pings,  said  the  service  will  allow  Aus¬ 
tralian  businesses  and  researchers  to 
have  access  to  the  DataTimes  news¬ 
paper  library  network.  Likewise, 
North  American  customers  will  be 
able  to  search  the  files  of  Australia’s 
largest  newspaper  data  base. 

The  arrangement  is  with  Queens¬ 
land  Newspapers  in  Brisbane  Austra¬ 
lia.  The  company  publishes  the  Cour- 
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SYNDICATES 


Rising  popuiarity  for  business  features 

Numerous  columns  about  work,  management,  personal  finance, 
and  other  topics  have  been  introduced  in  the  past  few  years 


By  David  Astor 

Has  there  been  an  increase  in  the 
number  and  popularity  of  syndicated 
business  features  during  the  past  few 
years? 

“Definitely,”  said  United  Media 
(UM)  director  of  comic  art  Sarah  A. 
Gillespie. 

“Absolutely,”  said  Tribune  Media 
Services  (TMS)  editor  Michael  Argi- 
rion  and  News  America  Syndicate 
(NAS)  national  sales  director  John 
Killian. 

“Yes,  I  think  there  most  certainly 
has  been,”  said  Copley  News  Service 
marketing  director/editorial  manager 
Nanette  Wiser. 

Most  other  syndicate  executives 
agree,  although  they  differ  on  just 
how  large  the  increase  has  been.  A 
look  at  E&P  “Syndicates”  sections 
for  the  past  three  years  gives  some 
indication. 

Between  April  1983  and  April  1986, 
over  50  business-related  features 
were  introduced.  About  20  came  out 
during  the  first  18  months  of  this 
period,  while  more  than  30  started 
during  the  past  year-and-a-half. 

Five  of  these  were  from  the  new 
minority-oriented  Syndicated  Writers 
&  Artists  syndicate  (see  E&P, 
November  16),  which  —  in  an  illustra¬ 
tion  of  how  important  business-type 
features  are  today  —  devoted  over 
20%  of  its  initial  roster  of  columns  to 
this  subject  area. 

Of  the  30-plus  syndicated  features 
introduced  since  October  1984,  seven 
were  personal  finance  columns,  six 
were  work-oriented  columns  on  sub¬ 
jects  such  as  management  and 
careers,  three  were  comics,  and  two 
were  advertising  columns.  Among  the 
other  offerings  were  several  in  a 
graphic  format.  Not  included  in  the 
count  were  features,  such  as  Lee 
lacocca’s  commentaries  from  the  Los 
Angeles  Times  Syndicate  (LATS),  that 
have  a  business  connection  but  are 
really  more  general  in  nature. 

In  addition  to  finding  success  with 
new  features,  syndicates  report  good 
sales  for  more  established  business 
and  personal  finance  columns  —  such 
as  those  by  Sylvia  Porter  of  Universal 
Press  Syndicate,  Jane  Bryant  Quinn  of 


the  Washington  Post  Writers  Group 
(WPWG),  Louis  Rukeyser  of  TMS, 
and  Dan  Dorfman  of  NAS. 

The  question  is,  why  the  increased 
interest  in  syndicated  business  fea¬ 
tures?  The  answer:  many  newspapers 
have  been  starting  new  business  sec¬ 
tions,  expanding  old  ones,  and  run¬ 
ning  more  business  material  in  news 
and  lifestyle  sections  as  well. 

“My  impression  is  that  papers  are 
devoting  more  and  more  space  to 
business,”  said  WPWG  editorial 
director/general  manager  William  B. 
Dickinson,  Jr.,  whose  syndicate 
handles  economic  columnist  Hobart 
Rowen  and  “The  Nation’s  Housing” 
writer  Kenneth  Harney. 

The  next  question  is,  why  have  pa¬ 
pers  been  beefing  up  their  business 
coverage? 

For  one  thing,  said  Dickinson,  “so 
much  of  the  news  is  economic,  and  it 
affects  everyone’s  life.  This  may  have 
always  been  true,  but  it  seems  more 
obvious  now.”  Important  business- 
related  stories  include  America’s 
huge  deficit,  declining  interest  rates, 
and  lower  inflation. 

Also,  an  increasing  number  of 
newspaper  readers  are  interested  in 
personal  finance  matters.  They  are 
opening  IRAs,  buying  stocks,  and 
making  other  kinds  of  investments  — 
and  they  want  “specialized”  informa¬ 


tion  about  all  these  things  in  their 
papers. 

“There  is  a  greater  interest  in  busi¬ 
ness  on  the  part  of  a  greater  number  of 
readers,”  stated  LATS  vice  president 
and  editor  Don  Michel,  who  noted 
that  newspaper  business  sections 
used  to  be  perused  by  a  much  narrow¬ 
er  spectrum  of  people. 

And  many  of  these  readers  are 
more  educated,  “sophisticated”  (said 
Michel  and  Argirion),  and  “economi¬ 
cally  literate”  (said  Dickinson)  than  in 
the  past  when  it  comes  to  business 
matters.  The  other  side  of  this  coin, 
added  King  Features  Syndicate  execu¬ 
tive  editor  James  D.  Head,  is  that 
writers  of  syndicated  business  fea¬ 
tures  also  have  “more  expertise”  than 
they  used  to. 

Head,  Wiser,  Gillespie,  and  others 
noted  that  many  of  these  new  busi¬ 
ness  section  readers  are  women  — 
who  are,  of  course,  working  more  and 
making  an  increasing  number  of 
financial  decisions.  And  Head  said  he 
sees  a  time  when  there  will  be  more 
women  business  writers. 

Not  that  women  aren’t  already  a  big 
factor  in  this  area.  In  addition  to  the 
aforementioned  Porter  and  Quinn, 
there  are  ad  columnists  Barbara  Lip- 
pert  of  King  and  Sharon  Benoit  of 
Copley,  “Paths  to  Power”  columnist 
Natasha  Josefowitz  of  Copley,  “Bon- 


Two  business-related  columnists  introduced  in  the  post  couple  of  years  ore  Tom  Peters 
of  Tribune  Medio  Services  and  Notosho  Josefowitz  of  Copley  News  Service. 
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United  Feature  Syndicate  distributes  two  business-related  comics  —  'Executive  Suite' 
(above)  and  'Dollars  and  Nonsense.'  Another  panel  for  business  pages  is  'Porterfield' 
from  News  America  Syndicate  (see  E&P,  September  21). 


dy  on  Money”  columnist  Susan  Bon- 
dy  of  McNaught  Syndicate,  “Women 
and  Money”  columnist  Judith  Birm¬ 
ingham  of  Columbia  Features,  and 
self-syndicated  real  estate  columnist 
Edith  Lank,  to  name  a  few. 

One  thing  that’s  making  business 
sections  more  attractive  to  readers  — 
women  and  men  alike  —  is  their  live- 


A  comic  strip  by  Atlanta  Constitu- 
t/on/Newspaper  Enterprise  Associa¬ 
tion  editorial  cartoonist  S.C.  Rawls 
has  been  introduced  by  King  Features 
Syndicate. 

Scrawls  joins  a  rapidly  growing 
group  of  editorial  cartoonists  —  in¬ 
cluding  Jeff  MacNelly,  Doug  Marlet- 
te,  and  Mike  Peters  —  who  are  doing 
strips  too.  This  development  reflects 
the  efforts  of  syndicates  to  introduce 
features  by  “name”  creators  (to  better 
compete  in  a  tough  selling  market) 
and  the  “cartoony”  way  that  many 
editorial  cartoonists  draw  these  days 
(a  style  adaptable  to  the  funny  pages). 

The  new  “Pops  Place”  comic  by 
Scrawls  stars  diner  owner  Pops,  who 
“tries  hard  to  be  a  tough  guy”  but  “is  a 
sucker  for  kids”;  Harve,  his  business 
partner  and  best  friend;  Enid,  a  wai¬ 
tress  who  aspires  to  be  a  country  sing¬ 
er;  Professor  Riddle,  “presiding  phi¬ 
losopher  at  the  not-so-legendary 
Yahoo  University”;  and  Reds,  Pops’ 
“hard-hat”  fishing  buddy. 

Born  in  Mississippi,  Scrawls  ma¬ 
jored  in  journalism  and  minored  in 
drama.  He  did  post-graduate  work  in 


Her  look.  They  might  run  graphics 
such  as  “Moneylist”  by  Brendan 
Boyd  of  Universal  or  comics  like 
“Porterfield”  by  Joe  Martin  of  NAS, 
“Dollars  and  Nonsense”  by  Robert 
Mankoff  of  United  Feature  Syndicate, 
and  “Executive  Suite”  by  William 
Wells  and  Jack  Lindstrom  of  United. 

Comics  can  “brighten  up”  a  busi¬ 
ness  page,  said  Gillespie  and  senior 
vice  president/editorial  director 
David  Hendin  of  UM,  which  is  the 
parent  of  United  and  Newspaper  En¬ 
terprise  Association.  United  also  dis¬ 
tributes  a  business  column  by  Robert 
Metz  and  “The  Housing  Scene”  by 
Lew  Sichelman,  while  NEA  syndi¬ 
cates  a  personal  finance  feature  by 
Bruce  Williams. 

Papers  are  also  increasing  their 
financial  coverage  in  order  to  keep  up 
with  other  sources  readers  can  turn 


advertising  and  public  relations  at 
Florida  State  University. 

Scrawls  —  who  has  experience  as  a 
rodeo  rider,  bulldozer  operator,  and 
sportswriter  —  has  illustrated  two 
books.  The  immediate  past  president 
of  the  Association  of  American  Edito¬ 
rial  Cartoonists  has  also  received  a 
number  of  awards. 

Initial  “Pops  Place”  clients  include 
the  Constitution,  Chicago  Tribune, 
(Continued  on  page  52) 


to.  Wiser  noted  that  more  business- 
related  books  and  magazines  are  com¬ 
ing  out.  And  dailies  also  face  competi¬ 
tion  from  the  many  local  business 
publications  springing  up,  stated 
Dickinson  of  WPWG  and  Argirion  of 
TMS. 

Argirion  said  TMS  offers  “a  lot”  of 
business  writers.  Several  —  including 
Rukeyser,  Tom  Peters,  Andrew 
Leckey,  William  Donoghue,  Robert 
Bruss,  and  Julian  Block  —  were  spot¬ 
lighted  in  a  full-page  ad  that  ran  in 
E&P’s  March  8  issue.  It  was  head¬ 
lined  “TMS  Means  Business!” 

Popular  business  writers  from 
other  syndicates  include  —  to  name  a 
few  —  “Two  for  the  Money”  col¬ 
umnists  Henry  Block  and  Carol 
Mathews  of  NAS,  William  Doyle  of 
King,  Milton  Moskowitz  of  LATS, 
and  Jay  Goldinger  of  Copley.  Wiser 
said  the  whole  Copley  weekly  finan¬ 
cial  package  has  been  selling  well 
lately. 

Also  involved  in  this  area  is  Scripps 
Howard  News  Service,  said  Hendin. 
He  reported  that  SHNS  has  “dramati¬ 
cally”  increased  the  volume  of  its 
business  features. 

With  all  the  business  features  avail¬ 
able  from  various  syndicates,  Hendin 
noted  that  there  is  still  a  need  for  more 
innovative  offerings.  “Right  now,  we 
are  seeing  more  of  the  same,  more  of 
the  same,”  declared  Hendin.  “I  don’t 
think  the  quintessential  business  fea¬ 
ture  has  been  invented  yet.” 

Syndicates  will  be  able  to  do  better 
in  this  area  as  they  and  newspapers 
continue  going  through  an  “educa¬ 
tional  process”  together,  Hendin  con¬ 
tinued.  “Business  editors  are  not  used 
to  dealing  with  syndicates,”  he  said. 

Whatever  features  emerge  in  the  fu¬ 
ture,  most  syndicate  executives  feel 
there  will  be  room  for  at  least  some  of 
them.  Universal  vice  president  and 
editorial  director  Lee  Salem  stated, 
“We  believe  space  is  going  to  grow  in 
business  sections.”  And  Killian  of 
NAS  said  it  seems  newspaper  readers 
“almost  can’t  get  enough”  of  busi¬ 
ness-related  columns  and  graphs. 


MORE  READERS  ARE  A  SNAP 


ulr 


^  7^i- 


Travel  and  photog¬ 
raphy  writers  Ann  and 
Carl  Purcell  make  taking  a  J 

great  picture  a  snap.  And  they 
use  a  photo  in  each  weekly  column  to 
demonstrate  fail-proof  techniques.  Shoot 
your  request  for  VACATION  CAMERA  in 


now,  and  we'll  send  you 
more  readers  in  a  flash. 

\  Call  toll-free  800-445-4555 

^  for  a  free  sample  of  our  packages. 
Alaska,  California,  Hawaii  and  Canada, 
call  collect  (619)  293-1818.  Get  the  pack¬ 
age  that  ties  up  readership  and  revenues. 


Scrawls  starts  a  syndicated  strip 
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We  have  the  talent  to  cover  the  topics- 
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The  most 
popular  editorial 
cartoon  in 
America.  Jim 
Berry  finds 
the  humor 
in  global 
events  and 
everyday  life 
with  cartoons 
that  always 
hit  the  target. 
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(Continued  from  page  49) 

Dallas  Morning  News,  Denver  Rocky 
Mountain  News,  Detroit  Free  Press, 
Orange  County  Register,  San  Anto¬ 
nio  Light,  and  Seattle  Post  Intel¬ 
ligencer. 

Creature  from  outer  space  makes  a  re¬ 
fueling  stop. 


Painting  featuring  cartoon  characters  is  compieted 


A  huge  painting  featuring  the  char¬ 
acters  and  signatures  of  69  cartoonists 
and  illustrators  has  been  completed 
after  traveling  over  170,000  miles 
around  the  country  during  the  past  1 1 
months. 

Cartoonists  who  drew  on  the 
“Voice  for  Children”  painting  (see 
story  and  picture  in  E&P,  January  18) 
include  Dik  Browne,  Milt  Caniff,  Jim 
Davis,  Cathy  Guisewite,  Johnny 
Hart,  Bil  Keane,  Hank  Ketcham,  Jeff 
MacNelly,  Brant  Parker,  Mike  Pe¬ 
ters,  Charles  M.  Schulz,  and  Mort 
Walker. 

The  painting  will  now  be  auctioned 


off  to  raise  money  for  the  Child  Wel¬ 
fare  League  of  America.  Bids  have 
already  been  received  in  the  $80,000 
to  $90,000  range. 

The  goal  is  to  raise  over  $1  million 
through  the  auction  of  the  painting 
and  sales  of  195  lithographs  and 
200,000  posters  of  the  work.  News¬ 


papers  are  being  asked  to  run  ads  in 
their  comics  sections  that  readers  can 
use  to  order  the  lithographs  and 
posters. 

For  more  information  about  the  ads 
and  the  project,  contact  Paul  Burke  at 
Stabur  Graphics,  23301  Meadow 
Park,  Detroit,  Mich.  48239. 


Career-oriented  feature  being  offered 

A  weekly  column  providing  career-  I  Strategies”  include  setting  goals,  the 


related  information  is  being  syndi¬ 
cated. 

Topics  discussed  in  “Career 


KING  TOT  TREASURE 
TO  TOUR  COMIC  PAGES'. 


1  Treosureso^Ftm 
\  Coming  frm tie, 

\  Boy-King  of 
\McientEyypt 

\  \  ''Beivt\c\VC\xv^s!5\oa\d_  '  \ 

PRE-TESTEnrsCHOOLS— 94%^y  They 
Would  Read  KING  TOT  In  Their  Newspapers 

Survey  results  show  96%  of  kids  think  King  Tot  is  “Funny.”  Call  for  survey 
data  and  King  Tot  samples. 

King  Tot  meets  the  young-readership  objectives  of  21  st  Century  Comics. 
Available  dally  &  Sunday. 

DAVY  ASSOCIATES  Call  714-496-1025 

34192  Violet  Lantern,  Dana  Point,  CA  92629 


interviewing  process,  the  effect  of 
physical  attractiveness  on  success, 
office  romances,  and  theft  on  the  job. 
Each  column  starts  with  an  essay  por¬ 
tion  and  then  finishes  with  a  question- 
and-answer  section. 

Dr.  Joy  Reed  Belt  started  writing 
the  column  in  1980  for  an  Oklahoma 
City  business  newspaper.  Papers  in 
12  other  states  now  run  “Career 
Strategies”  as  well. 

The  columnist  is  president  of  Joy 
Reed  Belt  &  Associates,  a  “human 
resources  consulting  firm”  specializ¬ 
ing  in  executive  search  and  other  ser¬ 
vices.  It  is  based  at  P.O.  Box  18446, 
Oklahoma  City,  Okla.  73154. 

New  Vatlely  venture 

Joseph  B.  Vallely  has  started  a  liter¬ 
ary  agenting  and  book  producing  firm 
called  Flaming  Star  Enterprises. 

Vallely  —  based  at  320  Riverside 
Dr.,  New  York,  N.Y.  10025  — 
formerly  wrote  a  sports  humor  piece 
for  the  Los  Angeles  Times  Syndicate, 
and  also  worked  for  Cowles  Syndicate 
and  the  New  York  Times  Syndication 
Sales  Corporation. 

Bob  Greene’s  award 

Chicago  Tribune  and  Tribune 
Media  Services  columnist  Bob  Greene 
has  won  the  1985  Ohio  Governor’s 
Award  for  his  journalism  work.  He  is 
a  Columbus  native. 
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LATS  will  distribute  excerpts  from  Stockman  book 


A  10,000-word  series  of  excerpts 
from  David  Stockman’s  new  book, 
The  Triumph  of  Politics:  Why  the 
Reagan  Revolution  Failed,  is  being 
offered  by  the  Los  Angeles  Times 
Syndicate  for  publication  beginning 
April  27. 

Newsweek  this  month  is  also  ex¬ 
cerpting  the  book,  which  will  be  re¬ 
leased  April  23  by  Harper  &  Row.  The 
first  printing  will  consist  of  300,000 
copies. 

LATS  president  Lou  Schwartz  be¬ 
lieves  the  work  by  Stockman  will  be 
“the  hottest  political  book  since  the 
Haldeman  and  Nixon  memoirs.” 
Stockman,  of  course,  was  President 
Reagan’s  controversial  director  of  the 


David  Stockman 

Office  of  Management  and  Budget 
from  1981  to  1985.  The  39-year-old 
author  is  now  managing  director  in  the 


corporate  finance  department  of  Salo¬ 
mon  Brothers. 

In  a  related  matter,  William  F. 
Buckley  Jr.  recently  wrote  in  his  Uni¬ 
versal  Press  Syndicate  column  that 
Stockman  “has  given  us  a  preview  of 
what’s  in  his  forthcoming  book, 
which  had  better  be  a  lot,  given  that  a 
publisher  paid  $2.5  million  for  it.  But 
Penthouse  has  scooped  it  by  pub¬ 
lishing  an  article  by  author  and  col¬ 
umnist  Donald  Lambro.”  The  writer 
of  the  magazine  story  Buckley  was 
referring  to  is  with  United  Feature 
Syndicate. 

Also,  Jack  Anderson  of  United  de¬ 
voted  a  recent  column  to  what  might 
be  in  the  Stockman  book. 


He  profiles  women  and  men  from  small  American  towns 


A  weekly  column  about  “interest¬ 
ing,  entertaining,  and  inspiring  peo¬ 
ple”  from  the  country’s  small  towns  is 
being  syndicated. 

“American  Folks”  talks  about  such 
people  as  a  Georgia  man  who  has 
watched  birds  for  51  years,  an  Illinois 


woman  who  gives  toys  each  year  to 
hundreds  of  needy  children,  and  a 
Kansas  man  who  turned  a  huge,  no- 
longer-used  coal  mining  shovel  into  a 
tourist  attraction. 

The  column,  which  is  aimed  at 
weekly  and  small  daily  newspapers,  is 


by  Tom  Terez.  He  has  experience  as  a 
reporter  with  the  Muskegon  Chroni¬ 
cle  and  Holland  Sentinel,  both  in 
Michigan,  and  a  journalism  degree 
from  Northwestern  University. 

Terez  is  based  at  725  Washington 
St.,  Suite  406,  Evanston,  Ill.  60202. 


MY  FR16MP  THE  gPIToR  C^)AS  AT  THEASHC 
CoAv/Cmtiom  a*)d  they  Tolohim  to  be  very 
carcfoc  Not  To  Squash  Good  ideas  intme 
Bop  JUST  S^CAOSC  THEY'RE  NEu)  ANP 
V^OSOAL...  ^  ^ 


...TrtEYSAlP  THAT'S 
LtmE  PQBLlSHeR'S  JoB. 


19M  Lot  AihmIm  Tinm  Syndicata 


BUT...BUYING  RJ.  IS  AN  EDITOR’S  DECISION 


From  Boston  to  LA.,  editors  are  running  with  RJ. 
. . .  that  lovable  office  worker  who  muddles  through 
life  with  wit,  wisdom  and  a  soul-warming  coffee  cup. 

It’s  a  RJ.  day  at  such  papers  as  The  Boston 
Globe,  Baltimore  Sun,  Dallas  Times  Herald, 

Detroit  Free  Press,  Kansas  City 
Star,  The  Seattle  Times  and 
the  Los  Angeles  Times.  I 

The  New  York  Times  has 


called  RJ.’s  creator,  celebrated  cartoonist  Charles 
Barsotti,  another  Thurber.  The  New  Yorker’s  art  editor 
has  called  him  "simply  one  of  the  best  cartoonists 
around."  We  call  Barsotti  and  his  smiling,  sighing, 
wondering,  pondering  RJ.  a  paper’s  ’clip’  for  al  seasons. 

For  sample  strips,  rates  and  availability, 
do  give  us  a  call  at  [213]  972-7987. 

c  J  I  For  an  encore  of  Barsotti  chuckles, 
ask  for  our  RJ.  McFey  poster. 


Los  Angeles  Times  Syndicate  •  Times  Mirror  Square  •  Los  Angeles,  ca  90053 
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GOING  TO  ATLANTA? 

E  &  P  is  too  —  to  a  great 
Operations  Management 
Conference  and  Exposition! 

Let  Editor  &  Publisher  be  your  rep  at  the  ANPA*  OPERATIONS 
MANAGEMENT  CONFERENCE  and  EXPOSITION  in  Atlanta, 
June  21-25  and  at  Planning  and  Post-Conference  time  with 

our 

3  big  OPERATIONS  MANAGEMENT  CONFERENCE  ISSUES: 

1.  Operations  Management  Conference  Planning  Issue  —  May  24 

. . .  Previews  of  the  Conference  for  everyone  who  will  attend.  This  issue  will  also  contain  a 
list  of  exhibitors,  roster  of  speakers  and  events,  and  a  company-by-company  analysis  of 
product  offerings  and  a  floor  plan  of  displays. 

Space  reservation  close:  May  9  Copy  close:  May  14 

2.  Operations  Management  Conference  Issue  —  June  21 

. . .  Bonus  distribufion  issues  will  be  passed  out  from  EScP's  booth  at  the  Conference.  This 
issue  will  contain  information  on  equipment,  machinery,  services,  systems  and  supplies, 
and  new  product  features. 

Space  reservation  close:  June  9  Copy  close:  June  11 

3.  Operations  Management  Post-Conference  Issue  —  June  28 

. . .  Coverage  of  speeches,  reports  on  latest  products,  machinery,  equipment  and  serv¬ 
ices  . . .  reporting  on  the  top  industry-interest  events  of  this  conference. 

Space  reservation  close:  June  18  Copy  close:  June  20 

'American  Newspaper  Publishers  Association 


Editor  &  Publisher  •  11  West  19th  Street,  New  York,  N.Y.  10011  •  212  675-4380 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANTIQUES 


YOUR  READERS  may  have  valuable 
antiques  or  collectibles  they  know 
nothing  about.  This  proven  weekly 
column,  written  by  a  veteran  antique 
dealer,  reveals  the  secrets  of  determin¬ 
ing  the  value  of  antiques.  History, 
repair,  use  and  care  of  antiques  plus 
current  market  trends  covering  a  wide 
range  of  subjects.  Samples,  write  Nadja 
Maril,  2  Steele  Ave.,  Annapolis,  MD 
21401. 

_ AUTOMOTIVE _ 

CAR  TEST  COLUMN— Consumer- 
oriented  weekly  auto  reviews  written  by 
hard-nosed  pro  now  available.  Exposure 
more  important  than  money;  500 
words,  photo,  $6  weekly.  Car  Column, 
905  Spray  Ave.,  Mays  Landing,  NJ 
108330. 


BOXING  ~  Established  weekly  column 
of  boxing  commentary.  Well  written, 
provocative.  Excellent  offbeat  sports 
feature  about  controversial,  high  inter¬ 
est  subject  often  underestimated  by 
editors.  Will  cultivate  new  readership. 
Won't  cost  much  in  space/money  for 
trial.  Samples.  Jon  Piper,  Sports  News 
Service,  44  Lufkin  Point  Rd.,  Essex, 
MA  01929.  (617)  768-7165. 


"We’re  living  longer,  we’re  retiring  from 
the  work  force  earlier  &  we’ve  more  time 
for  leisure  reading,  and  newspapers 
must  pay  more  attention  to  our  needs." 
So  writes  a  reader  to  “SENIOR  CLINIC” 
America’s  only  column  by  a  specialist 
physician  who  addresses  exclusively  the 
medical  problems  of  later  life.  Now  in 
6th  year.  (Featured  weekly  since  1982 
in  Rochester  NY  Democrat  &  Chroni¬ 
cle).  Take  a  free  trial  and  let  your  read¬ 
ers  decide.  Samples,  rates.  Dr.  Macln- 
nis,  HFM  Literary  Enterprises,  PO  Box 
307,  Edmonton,  Alberta,  Canada  T5J 
2J7,  (403)  973-2361. 


ENTERTAINMENT 

CELEBRITY  INTERVIEWS,  movie 
reviews,  "Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 


MONEY 


MONEY  MATTERS;  Entertaining  invest¬ 
ment  column  for  family  newspapers. 
Informative  advice  from  a  25-year  veter¬ 
an  stockbroker  who  writes  about  real 
investment-consulting  experiences. 
Only  a  small  charge  for  600  words  on  a 
weekly  or  bi-weekly  basis.  Call  Bob 
Engel  today  for  free  samples  of  the 
feature  the  makes  investing  fun. 

(202)  861-9700  or  (703)  525-7164. 

"MORE  FOR  YOUR  MONEY’’— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 

CURRENT  AFFAIRS 

Award  winning  current  affairs  column. 
Bill  Wallace’s  weekly  feature  has  been 
around  a  long  time.  Why  be  without  it? 
Box  15,  Fraser,  NY  13753. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. _ 

_ REAL  ESTATE _ 

FREE  SIX-WEEK  SUBSCRIPTION 
Spring  special— no  obligation 
human  interest  real  estate 
800-word  weekly  Q&A 
11th  year,  leading  dailies 
Winner  8  national  awards 
Box  18447,  Rochester,  NY  14620 
HOUSE  CALLS  -  (716)  473-4973 

"HOW  TO  BUY  A  H0ME’’-13  week 
series;  Chicago  Tribune,  Post  Dispatch, 
Baltimore  Sun.  Great  timing-low  cost. 
Hyde  Park  Media,  PO  Box  48922, 
Chicago,  IL  60648.  (312)  967-7666. 

_ SCIENCE _ 

COSMIC  KIDS  STUFF.  Illustrated 
science  young  (11-17)  reader  column. 
Topical,  accurate,  timely,  fun.  Reader 
response.  Fourth  year.  Samples;  Dr. 
Crystal,  PO  Box  3514,  Brooklyn  NY 
11202.  (718)  253-5832. 


SPORTS  columns  for  your  weekly  or 
small  daily  are  now  offered  by  former 
inside  Sports  writer.  For  details  and  tree 
sample,  write:  SportStyle,  101  Hurd 
Ave.,  Stratford,  Cf  06497. 


ANNOUNCEMENTS 


ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES 


DYNAMIC  MARKET  (Zone  5)  demands 
TMC  suburban  newspaper.  Experienced 
publisher  seeks  financial  backing. 
Interested  parties  please  reply  to  Box 
9853,  Editor  &  Publisher. 


ANNOUNCEMENTS  | 

ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  4210  Johnson  Drive, 
Suite  lOOA,  Fairway,  KS  662(15 

Pacific  NW  Newspaper  Associates 

Rod  Whitesmith,  (206)  892-7196 

Box  4487,  Vancouver,  WA  98662 

APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 

Rod  Whitesmith,  (206)  892-7196 

Box  4487,  Vancouver,  WA  98662 

PHILLIPS  MEDIA,  INC. 

Newspaper  Brokers — Consultants 

PO  Box  607,  Berryville,  AR  72616 

RUPERT  PHILLIPS  (501)  423-6688 

ANNOUNCEMENTS  | 
BUSINESS  OPPORTUNITIES  \ 


WELL  EQUIPPED  web  offset  production 
plant,  north  central  Texas.  Price' 
reduced  to  $500K,  owner  financing. 
We  have  others,  free  list.  ATN,  Inc.,  Bill 
or  Ed  Berger,  1801  Exposition  Blvd., 
Austin,  TX  78703,  (512)  476-3950. 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 

ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. _ 

Appraisers  •  BROKERS  •  Consultants 
W.  B.  GRIMES  &  CO. 

Suite  501 

4000  Albemarle  St.,  NW 
Washington,  D.C.  20016 
(202)628-1133 
Serving  Publishers  since  1959. 
Over  300  newspapers  Sold. 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  dayttme; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

Brokers  •  Consultants  •  Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 

CONFIDENTIAL  PROFESSIONAL 
SERVICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  &  ASSO¬ 
CIATES,  Box  8225,  Savannah,  GA 
31412(912)  236-1596. _ 

Fournier  Media  Service  Inc. 
Appraisal«Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

_ (205)  566-7198 _ 

J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

John  E.  van  der  Linden 
Broker-Consultant  (712)  336-2805 
Box  275,  Spirit  Lake,  lA  51360 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office;  (913)  236-5400 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
1801  Exposition  -  Austin,  TX  78703 
(512)  476-3950 

SHOPPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 
Serving  all  parts  of  the  country 

WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 

NEWSPAPERS  FOR  SALE 

Magnolia  State  twins,  plus  excellent 
equipment  package,  combine  to  offer 
ready-made  growth  opportunity.  Shop¬ 
per  and  paid  weekly  serve  fast  growing 
area  near  metropolitan  Capital  City., 
Priced  to  sell.  Jim  Hall  Media  Services, 
Inc.,  PO  Box  1088,  Troy,  AL  36081, 
(205)  566-7198. 


NEWSPAPERS 
Weeklies 
Iowa 
Montana 
Missouri  Ozark 
New  York  Group 
Colorado 
Alaska 
Hawaii 

Missouri  Shopper 
Iowa 

Florida  Group 


AVAILABLE 

Gross 
$325,000 
275,000 
150,000 
850,00 
228,000 
545,000 
600,000 
800,000 
1.5  million 
2.7  million 


DAILIES 

Oklahoma  340,000 

Michigan  900,000 

Iowa  1.6  million 

Iowa,  plus  weekly  2.1  million 

For  information  write 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 

PRESTIGE  COMMUNITY  Bi-monthly  in 
coastal  Florida  big  growth  area.  Gross¬ 
ing  350,000  -  3  zones.  Profitable. 
$350,000'includes  all  equipment. 
Send  inquiries  to  Box  9846,  Editor  & 
Publisher. 

SOUTHEASTERN  MICHIGAN  weekly 
tabloid  in  high  growth  area — projected 
1.5  billion  worth  of  new  business 
growth  in  next  five  years.  Adjudicated 
weekly  with  4  different  editions.  117 
years  old,  $500,000  gross  sales,  23K 
circulation.  Principals  only  $650,000. 
Box  9803,  Editor  &  Publisher. 


TOURIST  MAGAZINE  in  Orlando.  Flor¬ 
ida.  Currently  the  leading  area  tourist 
publication.  Business  run  from  home 
and  nets  $50,000  yearly,  one  man 
operation.  Price  $115,000.  Owner  will 
help  with  transition.  Write:  8226 
Sugarbush  Court,  Orlando,  FL  32819. 
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ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE 

CONTROLLED  CIRCULATION 
community  newspaper,  suburbs  of 
major  Texas  metro  area.  $178K,  real 
estate  optional,  owner  financing. 
THREE  TEXAS  Panhandle  weeklies, 
owner  has  cleared  $100K  for  several 
years.  $500K  price  includes  real 
estate.  We  have  others  free  list.  ATN, 
Inc.,  Bill  or  Ed  Berger,  1801  Exposition 
Blvd.,  Austin,  TX  78703,  (512) 
476-3950. 

NORTHEAST  OHIO  WEEKLIES.  Gross 
$300,000  plus.  V.R.  Business  Brokers 
(216)  492-6294. 

Two-paper  package  in  dynamic  mid- 
South  city  of  50,980.  Marriage  mail¬ 
advertising  sales  package,  commercial 
job  shop  included.  Excellent  staff  in 
place.  Revenues  in  excess  of 
$400,000.  Price:  $375,000  with 
terms.  Jim  Hall  Media  Services,  Inc., 
PO  Box  1088,  Troy,  AL  36081,  (205) 
566-7198. 

WESTERN  WASHINGTON  SUBURBAN 
Weekly  $300,000.  Owner  will  stay. 
WESTERN  WASHINGTON  Weekly 
$320,000.  Includes  building. 
WESTERN  WASHINGTON  Weekly 
$225,000.  Includes  building. 
EASTERN  WASHINGTON  Weekly 
$75,000.  $20,000  down. 

EASTERN  WASHINGTON  Weekly 
$30,000.  $5,000  down. 

NEVADA  RANCHING  Monthly 
$250,000.  Include  s  building. 
CALIFORNIA  SHO:’PER  $2.3  million. 
High  growth  area. 

NORTHWEST  SUBURBAN  Weeklies 
$4.6  million.  High  growth  and 
potential. 

EASTERN  WASHINGTON  AWARD 
WINNING  WEEKLY.. .Beautiful  setting. 
$120,000. 

NORTHWEST  COASTAL  Weekly 
$75,000.  $15,000  down. 

FOURNIER  MEDIA  SERVICE 
PO  Box  5789 
Bend,  Oregon  97708 
Phone  (5031  389-3277 


ANNOUNCEMENTS 
PUBUCATIONS  WANTED 

PUBLISHER  of  newsletter-style 
specialty  publications  seeks  to  acquire 
similar  publications  with  growth  poten¬ 
tial.  Will  also  provide  venture  capital  for 
worthwhile  new  publishing  start-ups. 
Replies  confidential.  Write  Box  9770, 
Editor  &  Publisher. 

INDUSTRY 

SERVICES 


NEWSPAPERS  WANTED 

BLUE  RIBBON  BUYER  whose  present 
position  requires  that  he  remain 
anonymous  seeks  weekly  newspaper  in 
the  Southeast.  Prefers  Carol  inas.  You 
would  be  comfortable  selling  your  paper 
to  this  person  who  is  highly  experienced 
in  editorial,  circulation  and  ad  sales. 
Top  drawer  references.  Yearly  gross 
must  be  $250,000  or  better.  This  buyer 
pays  my  commission  and  is  ready  to 
move  now!  Contact  Dick  Briggs, 
Richard  Briggs  &  Associates,  Box 
8225, Savannah,  GA  31412  (912) 
236-1596. 

PRIVATE  INVESTOR 
Is  interested  in  making  investment,  in 
newspaper  property  grossing  $750,000 
or  more,  with  or  without  shopper. 
Acquisition  or  part-ownership.  Manage¬ 
ment  to  remain  in  place  if  perferred. 
Write  to  Box  9828,  Editor  &  Publisher. 

WANTED,  FULL-SFRVICE  newspaper 
for  Brevard  County,  FL.  The  “FLORIDA 
TODAY”  is  not  getting  the  job  done. 
(305)  254-5481. _ 

PUBUCATIONS  AVAILABLE 

SHOULD  YOU  OWN  a  weekly?  Read 
"How  to  Purchase  a  Newspaper  and 
Succeed"  by  editor— publisher — broker 
Jay  Brodell.  $22.50  to  Mountain  West 
Pub  Co.,  Box  1841,  Grand  Junction, 
Colo.  81502. 

UNIQUE,  national  livestock  monthly. 
60  year  history,  $350,000  gross  annual 
advertising  and  subscriptions.  Wilson 
Co.,  Box  30984,  Phoenix,  AZ 
85046-0984. 
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CIRCULATION  SERVICES 

CIRCULATION  DIRECTORS  and 
Publishers:  No  Newspaper  is  too  large 
or  too  small  for  our  company  to  give  your 
circulation  a  boost.  Quality  new  orders 
at  an  affordable  price.  Write  or  call; 
you’ll  be  glad  you  did!  Dan  Campbell 
and  Associates,  3468  Center  Road, 
#10B,  Brunswick,  OH  44212. 

(216)  225-7440. _ 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 

!  KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. _ 

PROFESSIONAL  OFFERS  personalized 
services  in  single  copy  sales,  carrier 
development,  boy  crew  management 
(516)  588-2735. 

PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 
_ (314)625-2315 _ 

TELEMARKETING  SALES  &  CONSUL¬ 
TANTS  for  the  newspaper  industry. 
"Quantity  With  Quality.”  Call  Teleforce 
(516)  794-1500. _ 

ENGINEERING  & 
INSTALLATIONS 


Dan-Bar  Industrial  Contractors 
We  move  and  install  new  and  used 
printing  press  equipment.  Electrical, 
Piping,  Rigging  Total  Turn  Key  Job. 
Contact  Mr.  Daniel  J.  Barratta  (305) 
293-4985. _ 

CONSULTANTS _ 

S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  .personnel  evaluation. 
Maintenance  and  training  program, 
installations  and  repairs.  20  years 
experience.  Phone  (705)  673-6607. 

EDITORIAL  CONSULTANTS 

NEWSPRINT  SPECIALISTS 
The  only  thing  we  know  is  newsprint. 
Have  80  years  combined  experience. 
Are  especially  good  at  controlling  inven¬ 
tories.  Small  cost  of  two  days  consulting 
will  do  wonders  for  your  peace  of  mind. 
Call  us  for  more  information.  H&H  Co. 
(818)  792-5813. 

!  Editor  &  Publisher 
!  CLASSIFIED 
i  ADVERTISING 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


For  information 
call 

(212)  675-4380. 


SCANNERS 
4/COLOR  FOR 
NEWSPAPERS 


ONE  MAN  COLOR 
DEPARTMENT  WITH  A 
BARGAIN  PRICED 
COLOR  SCANNER 


$59,500 

(FITS  ANY  BUDGET) 

FULL  PRICE  INCLUDES 
INSTALLATION 
TRAINING 
WARRANTY 
SERVICE 

30  DAY  FREE  TRIAL 


SET  UP  FOR 
NEWSPAPERS 


AVERAGE  SET  -  15  MINS 

NO  PROBLEMS  UPl  OR  AP 

CALL  SCANTRONiX  || 
AT  (213)  829-5022 
ASK  FOR  GARY 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS 

COLOR  SEPARATIONS 

rhOATNEIT 

Cjcoior 

Color  separations 
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up  to  8x10 
other  sizes  available 
introductory  offer 
laser-generated 
2-day  turnaround 
pre-press  services 
Call  317-664-6287 


EQUIPMENT  &  SUPPLIES 
COMPUTER  SOFTWARE 

NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50, 000-1-  $65,758-1- 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 


FOR  SALE:  Whalen  Computer  Services, 
General  Ledger  and  Accounts  Payable 
software  that  runs  on  IBM.  For  details 
call  (208)  939-9789. 


PROBLEM  WITH  your  billing?  Our 
publisher  developed  packages  will  fit 
easily  into  your  office.  Single  or  multi¬ 
zone  versions  available  for  the  IBM  PC 
or  TANDY  microcomputers.  Our 
BASIC-400  starter  system  costs  under 
$6000.  This  includes  the  computer, 
printer  and  billing  software  for  up  to 
400  customers.  Call  or  write  to  Jim 
Sutton  or  Steve  Kuckuk,  Publisher 
Control  Systems,  223  W  5th,  Shawano 
Wl  54166;  (715)  526-6547. 


MAILROOM 


•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  Installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  tor  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


2  BALDWIN  108  Count-O-Veyors.  A.R. 
Dewar,  (818)  885-5995. 

GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214) 
■  357-0196. _ 

)  Ideal  plastic  wrap  (2)  like  new  1980 

pu  vintage.  New  cost  $25,000  each.  Aver- 

^  ^  age  cost  to  operate  2  cents  a  bundle. 

iRS  Our  price  $12,500  each.  Immediately 

available.  IDAB  440  stackers 
$12,000  each.  Mid  America  Graphics, 
S _  l-(800)  346-3026  ext.  965. _ 

■"“V  KANSA  320  inserter  add-on  station. 

r  Excellent  condition,  new  1982-83. 

$5,250  per  station.  ONE  Corporation/ 
Atlanta,  (404)  458-9351. _ 

MCCAIN  660-20  inserter  with  8  stages. 
Excellent  condition  available  immedi¬ 
ately  on  "as  is",  "where  is”  basis. 
S  Excellent  cost  savings.  Reply  to  Box 
9847,  Editor  &  Publisher. 

WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 

Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  106’s 
Truck  Loaders 
Sheridan  48P 
45°  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
NORTHEAST  INDUSTRIES 
(213)  256-4791 
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EQUIPMENT  &  SUPPLIES 
PRESSES 


MULLER  NEWSPAPER  INSERTER. 
Main  with  five  stations.  Good  condition. 
Available  immediately.  Best  offer  over 
$57,000.  Call  days  (203)  568-3477  or 
evenings  (203)  644-9889. 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  11-48P  INSERTER  WITH 
11  HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251,  257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 

1 1  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wiretyers.  (213)  256-4791. 


SHERIDAN  48P  8  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program 
included. 

Northeast  Industries 
(213)  256-4791. 


STA-HI  257S  and  257B  counter  stack¬ 
ers  including  spare  parts.  Available  for 
immediate  shipment.  Contact  Graphic 
Management  Associates,  Inc.,  11  Main 
St.,  PO  Box  55,  Southboro,  MA  01772. 


MISCELLANEOUS 

HARRIS  V15A  web  offset  press.  4  units 
and  folder. 

AM  Varityper  phototypesetting  equip¬ 
ment:  Comp/Set  3500  typesetter. 
Comp/Set  504  record/  playback 
module.  5404  offline  video  display 
terminal. 

53  newspaper  vending  machines. 

All  in  excellent  condition.  Priced  for 
quick  sale.  Call  (301)268-5673. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESEUING 

2  Compugraphic  12-10’s:  14  CG  termi¬ 
nals.  Under  service  contract.  Six  years 
old.  In  use  daily.  Sold  "as  is.”  Make 
offer.  Jim  Instone  (419)  352-4611. 


AM,CG  Rental/Purchase  $125/Month 
and  up.  AM  disks  or  CG  strips  $75  ea. 
30  Day  Warranty.  Weber  (216) 
729-2858. 


AM  VARITYPER  58b  typesetter,  double 
disk  drive.  Excellent  condition. 

AM  Varityper  4800  terminal,  28  types- 
izes,  16  style  on  line,  5'/^  to  74  point 

Sa^'(507)  526-7326  ask  for  Bill. 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(215)  439-1942. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  8600-45  pica — 350  fonts — 
excellent  condition.  Inland, 
(800)255-6746. 


COMPLETE  Varityper  Epics  front  end 
system:  310  control  unit,  (3)  314 
terminals,  5810  phototypesetter,  inter¬ 
face,  766  processor  and  6  type  discs. 
Excellent  price. 

Jeff  Byrd  (804)  288-5463. 


Comp/Set  500/504  $160mo./$4500: 
3510/504  $250mo./$7000:  Comp/ 
Edit  5810  $375mo.,/$9950:  Other 
equipment,  available.  AM  type  disks 
$75ea.  30  Day  Warranty.  Weber  (216) 
729-2858. 


DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
"Buy  for  the  least” 

“Sell  for  the  most” 
(216)  562-5000 


DISCOUNT  PROCESSORS 
NEW  or  RECONDITIONED 
Call  Prepress  Production  Group  for  your 
PROCES^SOR  NEEDS.... 

(216)  562-8140 


EDIT  7500  HR,  (Without  Floppy  Disk), 
5yrs.,  4500; 

EDIT  7500  HR,  $6000; 

EDIT  7700  HR,  Rev.  D,  $7000. 

BOB  WEBER.  (216)  831-0480. 


EDITWRITER  7500;  LR,  RevD;  7200; 
RC  Processor;  Library;  $6,950:  Comp 
IV  B,  HR;  Library;  $5,000;  Comp  I; 
$750.  DAVID  JOHN  (216)  562-5000. 

FOR  SALE— 2  Editwriters  7700  H.R. 
Rev  D  MCPO  $9,000—7500  L.R.  Rev 
D  MCPO-$7,500  In  daily  use.  Fonts 
optional.  Call  (813)  747-0084. 


MCS  8400,  32  Font  Option,  325  LPM, 
520  Fonts,  $32,000; 

MCS  5  8216,  1  yr..  Excellent, 
$10,500; 

MCS  ACI,  $2500. 

BOB  WEBER.  (216)  831-0480. 

MCS  8400/8600  systems.  Buy,  sell 
and  broker.  Inland,  (800)255-6746. 


MERGENTHALER  Linotron  202  CRT 
typesetter  with  4-station  Mycro-Tek 
1100  news  system.  Under  service 
contract  since  new.  Cost  $50,000  new. 
Will  sell  now  for  $22,000. 
(619)489-1901. 


NEWSPAPER  ELECTRONICS  SYSTEM 
325,  8  Terminals,  (2)  80  Meg  Hard 
Disks,  ATP  Software,  CPS  Printer, 
$30,000. 

BOB  WEBER.  (216)  831-0480. 


TWQ  CG  Videosetters  universal,  loaded, 
new  tube  in  one,  other  one  is  good; 
$6,750  for  one,  $12,000  for  both: 
Editwriter  $7,700;  Rev  D;  MCPO; 


$7,500. 

DAVID  JOHN  (216)562-5000. 
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UNISETTER  HR,  High  S.N.,  $5500; 
DEK  For  Unisetter,  $1500; 

MDT  350,  T.C.  &  Format,  $2250. 
BOB  WEBER.  (216)  831-0480. 


USED  COMPUTYPE  equipment- 
Compustore  doublewide,  and  several 
terminals  including  format  terminals 
and  peripheral  equipment.  Call  Larry 
Carbonelii,  The  Daily  News,  Greenville, 
Ml  (616)754-9301. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


VIDEOSETTER  UNIVERSAL,  Rev.  Ld., 
Ruling,  $7500; 

VIDEOSETTER  PREVIEW,  $1250; 
VIDEOSETTER  I.D.  TUBE,  $2000. 
BOB  WEBER.  (216)  831-0480. 


PRESSES 


8  UNIT  GEMINI  WEB  OFFSET  PRESS 
4  Stacked  Units,  Brush  Dampeners, 
21W  cut-off  X  36”,  Two  Collection 
Jaw  Folders,  One  Gemini  V*  page 
folder.  Three  Automatic  Autopasters. 
Call  S.  Juhasz  (716)  876-6410 


Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 
crdcks) 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary’s 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 

drives  and  accessories 

Goss  Community  units,  folders  and 

acces. 

Goss  SSC  Community  4  high  plus  3 
mono  21  Vi  cutoff 

Goss  Urbanite  1200  Series  Half  folder 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GOSS 

SC,  11  units,  U.O.P,  1976-85 
SC,  8  units,  1973-81 
SC,  7  units,  1970 
Community,  5  units,  1981 
Community,  5  units,  1976 
Suburban,  1500,  6  units,  1973-76 
Urbanite,  10  units,  1977-79 
Urbanite  folder,  U-1203 
Metro,  6  units,  3  decks,  22” 

Upper  formers,  SC  and  Urbanite 
HARRIS 

V15A,  2  units,  1975 
845,  4  units  and  8  units 
1650,  7  units  and  4  units 

ONE  Corporation/ Atlanta 
(404)  458-9351  Telex  700563 

HARRIS  WEB  PRESS  RUNNING  AND 
AVAILABLE  IMMEDIATELY,  TWO 
V-15A  units,  six  V-22  units,  heavy  duty 
folder  w/75  HP  drive,  roll  stands, 
complete,  well  mantained.  Call  Mr. 
Newman  (816)  7^-3350. 


Harris  V-700  4  add-on  units. 

Harris  8  unit  V  15A  as  is  or  completely 
refurbished.  50  HP  drive  Harris  V15A 
add  on  units  completely  refurbished 
Harris  V-25  add  on  units  (two) 
completely  refurbished 
All  ^uipment  available  immediately  in 
our  warehouse,  delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed 
MIRACLE  INDUSTRIES  INC. 
(203)264-1802  Telex  140186 


MERGANTHALER  PACER  36”  web 
offset  press,  with  4  units,  Mogul  folder 
and  electric  hoist.  40  LP,  extra  unit  for 
parts.  (915)  566-9449. 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 
7-units  SC  press  1976-79 

1-3/C  space  UOP  units  1979 
6-units  1976 

1-SC  1/2-1/4  folder  50  horsepower 
1979 

1- SC  combination  1/2-1/4-D/P  40 
horse¬ 
power  1976 

2- units  press  1969  oil  bath  20  horse- 
powerdrive 

3- Community  add-on  units  1971-68 
1-Goss  Community  1/2-1/4  folder  25 
horse  powerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register,  KJ6  folder. 

MISCELLANEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 

WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

(Call  us  before  you  trade!) 

Call  us  for  installation  prices 

OFFSET  WEB  SALES,  INC. 

73  N  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292 
(206)  387-0097 


News  King  8  units  with  1985  KJ8  and 
1983  KJ6  folders.  5  of  these  units  are 
1983  models  one  unit  is  a  1984  and 
two  are  1985  s.  Call  (813)  597-2134. 


ALLEMAN  &  ASSOCIATES,  INC. 

Exclusive  Sales  Representatives  for 
Advanced  Graphic  Systems 
Paster  conversion  and  replacement  control  systems 
Contact 

Clyde  H.  Alleman  Earl  Price 

(505)  294-0450  (415)  490-0502 

(703)  461-9288 


57 


EQUIPMENT  &  SUPPLIES 


PRESSES 


PRESS  EQUIPMENT 

3  Unit  News  King  with  KJ4  or  KJ6 

4  Unit  News  King,  KJ6  folder 

5  Unit  Color  King,  KJ6  folder 
Complete  press  or  add-on  units. 

5  Unit  Daily  King  II  with  KJ8  folder 
mfg.  1983  -  like  new 

4  Unit  grease  lubricated  Goss 
Community. 

4  Unit  Goss  Community,  Communnity 
folder,  oil  bath 

3  Unit  Urbanite  U-705,  2  mono 
printing  units,  one  tri-color  and 

1/2  page  Urbanite  folder. 

4  Unit  V-15A  with  JF7  folder,  30  HP 
drive 

6  Unit  Harris  V-15A  with  2:1  JF  25 
folder 

4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder 
can  be  used  for  newspaper  and, 'or 
commercial  applications. 

8  Goss  fully  digital  RTP’s  for  Urbanite 
press. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


GOSS  SSC  3  units  21-1/2"  cutoff  end 
folder  and  drive.  New  1983. 
IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)O,  IL  60090 
(312)  459-9700  Telex  206766 


Goss  Community  7  units  SC  folder  and 
community  folder  1973. 

Harris  V-15A  7  units  1977. 

(312)  459-9700.  Telex  206766. 


HARRIS 

-N-1650,  6  units,  1982,  22  %. 
-N-845,  10  units,  2  folders,  butlers. 
-V-22,  4  units,  1970. 

-V-15D,  8  units,  1980. 

-V-15A,  3,  4  units. 

-V-15  "Vanguard",  2  units  (add-on) 

GOSS 

-Metroliner.  5  units,  3  half  decks, 
22%".  3.2  folder,  1974-77. 

Urbanite,  12  units,  2-3  color 
units,  6  Butlers-700-900  series. 
-Urbanite,  add-on  units,  1  stacked, 

2  floor,  drives. 

-Urbanite  folder  W/W.O.  Vi  folder 
-Community,  S/C,  7  units,  1976 
-Suburban,  9  units,  2  folders. 

KING 

-Newsking,  6,  4  units,  KJ-,6 
KJ-8. 

Colorking,  2,  4,  units,  KJ-6 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3/4". 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 
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TWO  EBWAY  SD  6000  splicers  for  Goss 
Community  units  available  immediate¬ 
ly.  $7,500  for  the  pair.  Contact  Midway 
Press  Inc.,  (213)-941-0237. 


TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-Bar  angle  bar  sections  . 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K&F 
Dilitho  saddles 

Electric  compensators,  skip 
slitter 

GOSS  MARK  V  ADD-ON 
Excellent  Condition 

9  -  Standard  units 

4  -  Half  decks 

1  -  Color  cylinder 
GOSS  METRO  ADD-ON 
22  %"  cutoff 
1  -  unit 
1  -  half  deck 

HOE  COLORMATIC  -  22  %"  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

Goss  color  halfdecks  -  A80 

5  Goss  digital  reels 

4  Goss  Mark  II  color  cylinders 
1  Goss  double  3:2  folder  (23 
9/16”  cutoff) 

1  Goss  uniflow  (2:1)  double 
folder;  1  Goss  digital  3-arm 
reel,  tension  and  paster 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050 _ Tlx  4-2362 

WEB  PRESS  FOR  SALE 
3-unit  News  King  press,  complete. 
2-unit  and  KJ6  folder  completely  recon¬ 
ditioned  at  factory  less  than  2  years 
ago.  3rd  unit  completely  reconditioned 
recently.  Comes  with  jumbo  roll  stands 
to  handle  extra  large  rolls.  Complete 
with  hoist  and  compressor. 

(707)  894-3339  weekdays  8-5 
Cloverdale  Reveille 
PO  Box  157 
Cloverdale,  CA  95425 


Goss  Community,  7  units  2  Folders- 
Also  7  unit  V-15A  JF  15  Folder-Priced 
to  sell.  John  Tevlin  (813)  576-0370. 


WANTED  TO  BUY 

One  511  VCU  with  cabinet,  cables, 
memory  cards  and  power  supply. 
Contact  Pete  (301)  848-4400. 

SHERIDAN  24P  inserter  for  small 
weekly  operation.  Please  contact  Box 
9737,  Editor  &  Publisher. 


CORE  STRIPPERS 

MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 


YOU  MAY 
TAKE  ONE 
GIANT  STEP... 

toward  a  better  job 
by  placing  your  ad  in 
E  &  P 


HELP 

WANTED 


ACADEMIC 


KANSAS  STATE  UNIVERSITY,  located 
in  the  Flint  Hills  of  eastern  Kansas, 
seeks  two  advertising  teachers:  an 
assistant/associate  tenure  track  profes¬ 
sor,  PhD  or  masters  with  ad  experience 
and  proven  or  strong  potential  for  teach¬ 
ing;  a  full-time  or  part-time  instructor, 
bachelors  with  advertising  experience. 
Apply  by  April  15  for  position  beginning 
August,  1986,  in  accredited  mass 
communication  prograsm  of  600 
i  majors.  Applications  will  be  accepted 
until  position  is  filled.  Apply  to  Jim 
Morris,  JMC  Department  Kedzie  Hall, 
KSU,  Manhattan,  KS  66506,  an  equal 
opportunity  employer. 


CALIFORNIACOLLEGE  NEWSPAPER 
ADVISOR.  Must  have  completed  all  of 
the  requirements  for  a  master’s  degree 
in  journalism,  communications,  or  a 
related  field.  Must  have  experience  in 
newswriting,  reporting  and  must  have  a 
thorough  understanding  of  all  of  the 
processes  related  to  newspaper  produc¬ 
tion  inducing  word  processing,  typeset¬ 
ting,  layout/paste-up,  and  printing. 
Should  be  familiar  with  media  law  and 
the  journalism  code  of  ethics.  Must 
possess  or  qualify  by  California 
Community  College  instructor’s  creden¬ 
tials  in  communication  services.  Teach¬ 
es  course  work  in  publication  writing 
and  editing  as  well  as  classes  in  news¬ 
paper  production.  Teaches  additional 
courses  in  any  of  the  following:  Intro¬ 
duction  to  Public  Relations;  Advanced 
Newswriting  and  News  Reporting; 
Photojournalism;  and  Survey  of  Mass 
Media.  As  a  faculty  advisor,  coordinates 
production  of  the  student  newspaper 
(approximately  30  issues  per  month). 
This  a  ten-month  assignment.  (August- 
June)  And  is  a  tenure-track  position. 
Summer  assignment  is  optional.  Start¬ 
ing  date:  Wednesday,  August  20, 
1986.  Salary  $21,()72-$35,488; 
excellent  benefits.  Interested  persons 
must  submit  a  district  application  and 
resume  to  Personnel  Sen/ices  by  5  PM 
on  Friday  April  11,  1986.  RANCHO 
SANTIAGO  COMMUNITY  COLLEGE 
DISTRICT,  17th  Street  at  Bristol,  Santa 
Ana,  CA  92706,  (714)667-3320,  affir¬ 
mative  action,  equal  opportunity 
employer. 


JOURNALISM  LECTURER,  full-time, 
as  a  leave  replacement  for  the  academic 
year  1986/87.  Teach  mass  media  law, 
reporting,  copy  editing  and  other 
according  to  departmental  need  and 
candidate  interest.  Salary  commensu¬ 
rate  with  qualifications  and  experience. 
Graduate  degree  preferred.  Bachelor’s 
required  unless  waived  in  lieu  of  high- 
level  professional  news  experience. 
Request  official  university  application 
form:  Journalism  Department,  Califor¬ 
nia  Polytechnic  State  University,  San 
Luis  Obispo,  CA  93407.  Deadline  for 
Applications:  April  30,  1986.  Affirma¬ 
tive  Action/Equal  Opportunity 
Employer. 


JOURNALISM  INSTRUCTOR;  Ph.D.  in 
mass  communication  or  journalism, 
with  a  research  interest  in  advertising 
and  public  relation.  To  teach  undergra¬ 
duate  introductory  public  relations, 
advertising,  communication  theory; 
eventually  some  graduate  theory 
courses  in  new  MA  program.  Tenure 
track  position.  Salary,  rank  according 
to  qualifications,  experience.  Letter, 
resume,  names  of  three  references  by 
]  April  15,  1986  tO;  Will  H.  Rockett, 

I  Chair  of  Communications,  Seton  Hall 
University,  South  Orange,  NJ  07079. 


HELP  WANTED 


ACADEMIC 


THE  MISSOURI  SCHOOL  OF  Journal¬ 
ism  is  seeking  candidates  for  the  direc¬ 
torship  of  its  new  science  journalism 
program.  The  director  will  teach  in  the 
science  writing  curriculum,  plan  and 
conduct  workshops  for  reporters  and 
editors,  edit  a  national  newsletter,  and 
assist  in  fundraising.  The  candidate 
should  have  a  national  reputation  and 
experience  in  science  journalism,  and 
administrative  experience.  Advanced 
degree  and  teaching  experience 
preferred.  Send  resume,  including 
references,  to  Joye  Patterson,  Chair, 
Science  Journalism  Search  Committee, 
Missouri  School  of  Journalism,  Box 
838,  Columbia,  MO  65205.  Equal 
Opportunity  Employer. 

ASSISTANT  DIRECTOR 

PUBLIC  INFORMATION 

Urban  liberal  arts  college  in  metropoli- 
i  tan  area  seeks  qualified  news  writer  to 
i  assist  in  the  expanding  public  informa¬ 
tion  program  at  the  College.  Position 
requires  strong  writing  skills  and  practi- 
cal  or  academic  experience  in 
journalism/public  relations.  Bachelor’s 
degree  required.  Will  work  with  Director 
of  Public  Information.  Duties  will 
include  news  writing,  press  release 
dissemination,  and  special  projects  as 
assigned. 

Application  deadline  is  April  18.  Antici¬ 
pated  hire  for  Spring  1986. 

To  apply,  send  resume  including  salary 
requirements  and  writing  samples  to: 

Ellen  Wayman,  Director 
Public  Information 

Jersey  City  State  College 

2039  Kennedy  Boulevard 
Jersey  City,  NJ  07305-1597 
AA/EOE 


DIRECTOR,  DEPARTMENT  OF  INFOR¬ 
MATION,  Oregon  State  University. 

I  Seeking  experienced  person  with 
proven  capabilities.  Director  heads  a 
department  of  six  information/ 
communication  professionals  responsi¬ 
ble  for  developing  and  maintaining’ 
program  of  information  dissemination 
to  news  media  and  to  selected  other 
internal  and  external  audiences. 
Master’s  degree  and  eight  years’ 
professional/administrative  experience 
required.  Position  available  July  1, 
1986.  To  apply,  call  Tammy  Barr  at 
(503)  754-3311  and  request  a  copy  of 
position  announcement  ('017-110) 
and  application  form.  Deadline  for 
completed  applications  is  May  5, 
1986.  Oregon  State  University  is  an 
Affirmative  Action/Equal  Opportunity 
Employer  and  complies  with  Section 
504  of  the  Rehabilitation  Act  of  1973. 


JOURNALISM  DEPARTMENT  CHAIR¬ 
PERSON 
RE-OPENING 

SAINT  MICHAEL’S  COLLEGE 
Applications  are  invited  for  position  of 
Chairman  of  the  Journalism  Department 
at  Saint  Michael’s  College,  a  Catholic 
i  liberal  arts  and  sciences,  four  year 
college  with  a  student  population  of 
1,600.  There  are  approximately  125 
journalism  majors  in  a  department  of 
three  full  time  and  five  part  time  facul¬ 
ty.  Earned  doctorate  preferred  but 
outstanding  professional  credentials 
and  master’s  degree  will  qualify. 
Desired  qualifications  include  an  inter¬ 
disciplinary  approach  to  mass  commu¬ 
nication,  effective  interpersonal  and 
management  skills,  college  teaching 
and  management  skills,  college  teach¬ 
ing  and  media  experience  along  with 
expertise  in  grants  program  develop¬ 
ment.  Apply  to  the  Personnel  Office, 
Saint  Michael’s  College,  Winooski,  VT 
05404.  An  Equal  Opportunity/ 
Affirmative  Action  Employer. 


EDITOR  &  PUBLISHER  for  April  5,  1986 
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HELP  WANTED 


ACADEMIC 


DIVISION  OF  WRITING 
LITERATURE  &  PUBLISHING 
Faculty  Positions,  Fall  1986 
Emerson  College,  the  only  fully  accre¬ 
dited  American  undergraduate  and 
graduate  institution  specializing  in  the 
interdisciplinary  study  of  the  communi¬ 
cation  arts  and  sciences  and  the 
performing  arts,  is  currently  seeking 
applicants  for  the  following  positions: 

ASSISTANT  PROFESSOR 
Expanding  program  in  writing  and 
publishing  needs  a  teacher  to  offer 
professional  courses  in  editing  and/or 
magazine  and  book  production  on  a 
graduate  level,  and  writing  courses  on 
the  undergraduate  level.  A  terminal 
degree  in  the  appropriate  field  and 
professional  credentials  are  required  for 
this  tenure  track  position. 

ASSISTANT  OR  ASSOCIATE 
PROFESSOR 

Because  of  a  major  programmic  expan¬ 
sion,  we  week  a  teacher  of  critical 
theory  and  modern  British  literature 
who  has  published  either  criticism  or 
creative  work.  A  Ph.D.  is  required  for 
this  tenure  track  position.  Rank  depen¬ 
dent  upon  qualifications. 

Emerson  College  offers  a  competitive 
salary  and  benefits  package.  Please 
send  resume  and  letters  of  recommen¬ 
dation  to:  EMERSON  COLLEGE,  R.A. 
Duprey,  Ph.D.,  Chair,  Division  of  Writ¬ 
ing,  Literature  and  Publishing,  100 
Beacon  Street,  Boston,  MA  02116. 
(617)  578-8580. 

Emerson  College  is  an  Equal 
Opportunity/Affirmative  Action  Employ¬ 
er.  Minorities  and  Women  are  encour¬ 
aged  to  apply. 


EXECUTIVE  DIRECTOR 
FOR  CENTRAL  AMERICAN 
JOURNALISM  RESEARCH  PROJECT 
The  Department  of  Communication  at 
Florida  International  University  in 
Miami  seeks  an  executive  project  direc¬ 
tor  to  oversee  a  special  research  and 
training  project  aimed  at  strengthening 
mass  communication  education,  train¬ 
ing  and  research  in  Costa  Rica,  El 
Salvador,  Guatamala,  Honduras  and 
Panama. 

Candidates  for  the  position  must  have 
extensive  experience  as  a  print  or  broad¬ 
cast  journalist,  including  significant 
service  in  Latin  America.  Doctorate  or 
master's  in  mass  communication  or 
related  field  preferred;  exceptionally 
significant  professional  experience  may 
substitute  for  advanced  degree;  teach¬ 
ing,  research  or  training  experience  a 
strong  plus.  Academic  rank  will  depend 
on  qualifications.  Candidates  must  be 
able  to  start  on  or  about  May,  1986. 
Initially  a  one-year  project,  funded  by  a 
grant  from  the  U.S.  Agency  for  Interna¬ 
tional  Development,  the  project  is 
expected  to  continue  in  the  years  to 
come  as  the  department  aggressively 
focuses  its  research,  training  and 
sen/ice  activities  on  Latin  Anerica  and 
the  Caribbean. 

FlU’s  Department  of  Communication, 
to  become  a  free-standing  achool  in 
1986,  emphasizes  applied,  profession¬ 
al  mass  communication  education.  It 
has  450  undergraduate  majors;  a 
graduate  program  is  to  be  added  soon. 
Letter  application,  vita,  three  refer¬ 
ences  to  Dr.  David  Martinson,  Chair, 
Search  Committee,  Department  of 
Communication,  Florida  International 
University,  North  Miami,  FL  33181. 
DEADLINE:  April  10,  1986. 

Member  of  the  State  University  System 
of  Florida.  An  Equal  Opportunity/ 
Affirmative  Action  Employer. 


TEACHING  ASSISTANTSHIPS:  salary 
plus  tuition  waiver  for  qualified  doctoral 
and  master’s  student  in  mass  communi¬ 
cations  and  journalism.  News  or  adver¬ 
tising  experience  a  plus.  Enroll  August 
1986.  Write:  Graduate  Adviser,  School 
of  Journalism,  SlU,  Carbondale,  IL 
62901. 

EDITOR  &  PUBLISHER  for  April « 


HELP  WANTED 


ADMINISTRATIVE 


EXECUTIVE  EDITOR/ 
ASSOCIATE  PUBLISHER 
for  Catholic  newspaper  in  Zone  1. 
Strong  leader  needed  to  fill  top  posi¬ 
tion.  Experience  and  energy  needed  to 
plan  and  implement  paper's  growth  and 
success.  Great  opportunity  for  vigorous 
leader  in  pleasant  small  city.  Send 
resume  and  letter  of  application  to: 

J.  Doyle,  Room  401;  119  N.  Park 
Ave.;Rockville  Centre,  NY  11570. 


REGIONAL  PUBLISHERS  ASSN. 
Due  to  untimely  death  of  Executive 
Director,  Southern  Newspaper 
Publishers  Association  is  seeking 
applications. 

Resumes  to  be  sent  to  Tom  J.  Hardin, 
President,  SNPA,  Box  7558,  Alex¬ 
andria,  LA  71306. 


GENERAL  MANAGER 
Savannah  (GA.)  Penny-Savers  85,000 
direct  mail  tabloid,  subsidiary  of  rapidly 
growing  national  organization,  seeking 
manager  with  successful  sales  back¬ 
ground  and  leadership  ability.  Salary 
commensurate  with  ability  and  experi¬ 
ence.  Send  resume  to  Morris  Newspapr- 
er  Corporation,  Po  Box  8167,  Savan¬ 
nah,  GA  31412. 


PUBLISHER:  taking  final  resumes  for 
7,000  no.  California  daily,  high  growth 
market.  Halfway  through  planned 
growth  from  county  seat  weekly  to 
10,000  daily.  Market  and  competition 
by  the  tail.  Track  record  in  ad  sales 
development  essential.  We  need  a  buil¬ 
der  who  will  complete  the  plan.  Mini¬ 
mum  5  year  commitment;  please  state 
salary  requirements.  Box  9837,  Editor 
&  Publisher. 


ADVERTISING 


A  12,000  daily  located  in  a  growing 
Southeastern  market  is  seeking  an 
aggressive  professional  sales  oriented 
advertising  director.  Successful  candi¬ 
date  will  have  3-5  years  related  work 
experience  in  advertising  sales  and 
sales  management,  possess  the  ability 
to  develop  and  use  professional  market¬ 
ing  material,  be  innovative  in  their 
marketing  approach,  display  leadership 
qualities  to  motivate  and  train  a  staff, 
have  administrative  ability  and  work 
well  with  the  overall  management  team. 
Excellent  opportunity  to  grow  with  a 
growth  oriented  company.  Send  current 
resume  and  salary  requirements  to  Box 
9860,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Exceptionally  high  salary  and  bonus  for 
an  advertising  director  with  a  solid  track 
record,  who  can  motivate  and  manage  a 
quality  sales  force.  Suburban  Boston 
roup  of  6  weekly  newspapers  with 
7,000  circulation,  mostly  paid,  seeks 
a  manager  with  6  years  or  more  experi¬ 
ence,  who  has  demonstrated  ability  and 
who  wants  to  grow.  Send  resume  and 
three  references  to:  Century  Newspap¬ 
ers,  Box  129,  Arlington,  MA  02174.  No 
phone  calls. 


SUNBELT  ADVERTISING/PROMOTION 
MANAGER.  20,000  independent 
Southeast  suburban  daily  in  fast- 
growing  community.  Fine  living, 
outstanding  recreation,  excellent 
climate.  Must  have  five  years  newspap¬ 
er  management  experience  on  competi¬ 
tive  newspapers.  Supervise  display  and 
classified  departments.  Able  to  sell  big 
accounts,  manage  display  and  classi¬ 
fied  departments,  plan  promotions  and 
supervise  personnel.  College  degree  a 
plus.  We  want  ambitious,  creative  lead¬ 
er  who  wants  a  permanent  job  and  likes 
a  challenge  and  working  with  a  great 
group  of  people.  Send  complete  resume 
and  references  to  Box  9851,  Editor  & 
Publisher. 

,  1986 


CLASSIFIED  ADVERTISING 

Order  Blank 

Name 

Company 

AddmM 

City 

Sfata  7ip 

Ptmna 

Claa-aifinatinn 

Authorized  Signature 

Copy 

Assign  a  box  number  and  mail  responses  daily. 

Run  ad  Weeks  Till  Forbidden. 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 

Mall  to:  Editor  &  Publisher,  1 1  West  19th  Street,  New  York,  NY  1001 1 . 

CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1986 

LINE  ADS  POSITIONS  WANTED 

1  weak  —  $5.25  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.70  per  Nne,  per  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

3weeks  — $3.95  per  line,  per  issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4weeks  — $3. 15  per  line,  per  issue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $5.50  per  insertion  for  box  service.  Add  $3.50  per  insertion  for  box  service. 

Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  Isssue. 

Payment  must  accompany  all  Positions  Wsnted  ads. 

DISPLAY  CLASSIHED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publlcstlon  dats. 

Contract  rataa  avallaUa  upon  raquaat 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

EdHor  ft  PubllsiMr 

11  West  t9th  Street,  NY,  NY  10011.  (212)  675-4380. 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


ADVERTISING  SALES  MAN  wanted 
for  12,000  daily.  Opportunity  to  move 
into  top  ad  slot.  Excellent  pay  and  bene¬ 
fits.  Send  resume  to  Hobbs  News  Sun, 
PO  Box  860,  Hobbs.  NM  88240. 


ADVERTISING  DIRECTOR 
Independent  Zone  8  daily  (over  50,000 
AM  and  Sunday)  seeks  experienced 
newspaper  advertising  manager  with 
leadership  ability  ana  well-developed 
rofessional  and  managerial  skills  to 
ead  its  advertising  department.  Must 
be  strong  on  planning  and  follow 
through-set  goals  for  sales  personnel, 
set  revenue  and  expense  goals  for 
departments  operation,  accountable  for 
results  of  departments  activities.  Must 
be  adept  at  training  and  motivating 
people;  in  the  use  of  research  data;  and 
in  conveying  ideas,  both  in  writing  and 
verbally,  including  group  presentations. 
Prefer  degree  in  business,  marketing  or 
advertising.  Competitive  compensation 
and  benefit  package.  Your  resume  and 
salary  history  will  be  treated  in  strict 
confidence.  Reply  to  Box  9838,  Editor 
&  Publisher. 


IMMEDIATE  OPENING 
CUSSIFIED  MANAGER 
Are  you  a  phone  room  supervisor,  or  a 
classified  sales  person  looking  to  move 
up  to  management?  The  Des  Moines 
Shopper  Network,  Iowa's  largest  shop¬ 
per,  is  looking  for  a  top-notch  classified 
advertising  manager.  Must  be  a  leader 
with  ability  to  keep  phone  sales  person¬ 
nel  trained  and  motivated.  Results- 
oriented,  no-nonsense  manager  will 
receive  excellent  salary/commission 
compensation.  Send  resume  and  salary 
history  to  M.  Joseph  Craig,  Publisher, 
The  des  Moines  Shopper  Network,  808 
Fifth  Ave.,  Des  Moines,  lA  50309, 
(515)  244-4161. 


ADVERTISING  MANAGER 
needed  for  10,500  daily  with  12,000 
TMC  product.  Must  have  a  solid  back¬ 
ground  in  sales,  layout,  special 
sections,  budgeting,  and  be  able  to 
train  and  motivate  a  staff  of  six.  Send 
resume,  references,  and  salary  history 
to:  James  Waller,  Editor/General  Mana¬ 
ger,  Courier  News,  PO  Box  1108, 
Blytheville,  AR  72316. 


ADVERTISING  MANAGER 
Responsible  for  retail,  outside  classi¬ 
fied  and  zoned  editon  revenue.  We  offer 
a  competitive  salary  bonus  and  the 
potential  for  advancement  to  Ad  Direc¬ 
tor.  Combined  Zone  3  circulation  of 
over  100,000.  Interested  persons 
shoud  send  resume,  salary  history  and 
letter  explaining  why  they  are  interested 
in  this  position  to  Box  9856,  Editor  & 
Publisher. 


CAREER  ORIENTED  salesperson 
needed  for  an  aggressive  (Jentral 
Wisconsin  daily.  (Candidate  we  seek, 
must  have  a  proven  track  record  with 
special  sections,  layout  ability. ..and 
willing  to  accept  any  sales  challenge  in 
a  very  competitive  market.  Excellent 
salary,  bonus  and  benefit  package. 
Send  current  resume  and  salary  history 
to  Box  9842,  Editor  &  Publisher. 


SALES/MANAGER  for  successful 
shared  mail  program.  Must  have  strong 
background  in  sales.  Expert  knowledge 
of  shared  mail  and  newspaper  insert 
business.  Golden  opportunity  on  silver 
platter  for  person  who  is  top  brass.  Dade 
County,  Florida.  Call  Insert  Mail  (305) 
891-1551. 


CLASSIFIED  AD  MANAGER 
Growing  Zone  2  daily  seeks  an  exper¬ 
ienced  shirt-sleeve  pro  to  direct  all 
facets  of  our  busy  classified  depart¬ 
ment.  Competitive  market  with  growth 
potential,  ucellent  salary  and  benefit 
package.  Send  resume  including  salary 
history  to  Box  9849,  Editor  & 
Publisher. 

60 


CLASSIFIED  ADVERTISING  Manager 
Zone  8  daily  seeks  an  aggressive,  know¬ 
ledgeable,  creative  individual  to 
manage,  motivate  &  train  staff  of  50 
plus.  Growing  market  with  outstanding 
potential.  Excellent  salary  &  benefit 
package.  Send  resume  &  salary  history 
to  Box  9825,  Editor  &  Publisher. 


EXCELLENT  OPPORTUNITY  for  highly 
motivated  retail  salesperson  on  NYC  area 
weeklies.  Definitely  a  growth  position! 
Send  particulars  to  Box  9868,  Editor  & 
Publisher. 


MAJOR  ACCOUNTS 
SALES  REPRESENTATIVE 
Large  Southern  California  suburban 
daily  newspaper  with  excellent  mailed 
TMC  program  has  immediate  opening 
for  full-time  experienced  “major 
accounts  sales  representative".  Excel¬ 
lent  company  benefits.  Salary  and  auto 
allowance.  Reply  to  PO  Box  1532, 
Arcadia,  CA  910()6. 


MANAGEMENT  AND  SALES 
COLORADO  WEEKLIES 
Good  products,  growing  economy.  Take 
over  8/1/86.  Resume,  recompense: 
Times,  916  Main, 

Louisville,  CO  80027. 


MediaNews  GROUP,  this  country's 
fastest  growing  newspaper  organization, 
is  looking  for  experienced,  top-notch, 
marketing  and  sales  managers. 

If  you're  ambitious  and  have  a  high 
energy  level,  call:  Chuck  Pettit 
(201)354-5000. 


RETAIL  ADVERTISING  MANAGER 
We  are  seeking  a  talented,  energetic 
sales  professional  to  manage  retail 
advertising  staff  of  a  30,000  PM  New 
England  daily.  Candidate  must  have 
strong  leadership  qualities  and  be  able 
to  successfully  motivate  sales  force. 
Highly  competitive  market  north  of 
Boston.  Good  salary,  benefits  and 
incentive  plan.  No  phone  calls.  Send 
resume  and  salary  history  to  Kevin 
Kelly,  Advertising  Director,  Daily 
Evening  Item,  PO  Box  951,  Lynn,  MA 
01903. 


RETAIL  GROUP 
ADVERTISING  MANAGER 
The  Syracuse  Newspapers,  combined 
daily  circulation  approximately 
200,000,  Sunday  235,000,  is  looking 
for  a  person  with  newspaper  advertising 
management  background  to  directly 
supervise  a  7  person  sales  staff;  work 
with  staff  to  achieve  department  goals. 
Assist  in  sales  planning  and  presenta¬ 
tions;  participate  in  major  accounts 
sales  strategy;  report  to  retail  manager. 
Should  possess  strong  sales  and  sales 
management  background.  Four  year 
college  degree  preferred.  Candidates 
must  have  experience  in  newspaper 
advertising  sales  and  management, 
excellent  leadership  qualities,  and 
demonstrated  managerial  skills.  Must 
possess  excellent  communication  and 
interpersonal  skills. 

Please  send  your  resume  to  The  Syra¬ 
cuse  Newspapers,  PO  Box  4915,  Syra¬ 
cuse,  NY  13221.  Attn:  Personnel 
Department. 


THE  ANCHORAGE  DAILY  NEWS  is 
looking  for  ambitious  sales  rep  to  sell 
and  service  retail  advertising  accounts. 
At  least  two  years  newspaper  or  media 
sales  experience,  copy  and  layout  skills 
a  plus.  Ability  to  work  diplomatically  > 
under  deadline  pressure  and  a  reliable  I 
vehicle  a  must.  We  offer  excellent  salary  > 
and  incentives.  Comprehensive  benefits 
and  a  positive  work  environment.  Live  in 
beautiful  Alaska — the  outdoor  enthu¬ 
siast's  paradise.  Please  send  resume 
with  cover  letter  to  Anchorage  Daily 
News,  Attn:  Nancy  Stanton,  PO  Box 
6616,  Anchorage,  AK  99518.  Equal 
Opportunity  Employer. 


SHOPPER  CAREERS 
President,  Eastern  US,  lOOK 

General  Manager,  Zone  2,  85K 

General  Manager,  Zone  6,  80K 

Director  of  Sales,  Zones  4-9,  60K 

Sales  Managers,  Zones  2-9,  40K 

Sales  Reps,  Zones  1-9,  Open 

Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send 
resume  to: 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  CA  91301 


SALES  MANAGER  -  Weekly  newspaper 
in  growth  areas  of  the  Carolines  needs 
energetic  sales  leader  to  help  paper 
expand.  Bonus  is  available  if  sales  goals 
are  met.  Write  Box  9850,  Editor  & 
Publisher. 


ADVERTISING  SALES  MANAGER 
Strong  competitive  newspaper  ROP  and 
full  insert  program.  25  person  staff.  We 
seek  a  top  executive  who  works  well 
independently  and  with  a  team,  a 
person  who  has  an  excellent  track 
record,  an  inspirational  teacher,  enthu¬ 
siastic  motivator,  is  loyal  to  a  fault,  and 
who  thrives  on  competition.  We  are  a 
leader  in  a  very  competitive  market, 
highly  successful  and  growing  fast.  We 
offer  excellent  compensation  and  free¬ 
dom  to  contribute  and  grow.  Write  Box 
9844,  Editor  &  Publisher. 


ART/GRAPHICS 

Computer  Graphics/Advertising  Art 
Instructor;  MFA  or  other  appropriate 
degree  in  art,  professional  commercial 
experience;  to  teach  introductory& 
computer  graphics  in  a  IBM  mycro  envi¬ 
ronment,  and  advertising  studio  and 
computer  art.  Tenure  track  position. 
Salary,  rank  according  to  qualifications, 
experience.  Letter,  resume,  names  of 
three  references  Iw  April  15,  1986  to; 
Will  H.  Rockett,  (Jhair  of  Communica¬ 
tions,  Seton  Hall  University,  South 
Orange,  NJ  07079. 


CIRCULATION 


CIRCULATION  DIRECTOR  for  7-day, 
18,000  morning  newspaper  in  fast¬ 
growing  Northern  California  Market. 
Experience  and  skills  to  lead  a  young, 
professional  staff  of  30  needed.  Must 
be  a  good  communicator  and  capable  of 
developing  and  implementing  market¬ 
ing  plans.  Send  resume  and  salary 
history  to  Personnel  Director,  Box  47, 
Fairfield,  CA  94533. 


DISTRICT  SALES  SUPERVISORS 
We  are  Louisiana's  second  largest 
newspaper  with  a  combined  circulation 
of  100,000.  We  are  seeking  a  goals- 
oriented  District  Sales  Supervisor  to 
supervise  an  all  adult  carrier  force. 
Applicant  should  have  a  proven  track 
record  in  sen/ice,  sales,  and  collection. 
In  return,  we  offer  a  future  for  advance¬ 
ment,  salary  with  bonus,  auto  expense, 
and  a  comprehensive  benefit  package. 
Send  all  resumes  to  Newspaper  Produc¬ 
tion  Co.,  PO  Box  30222,  Shreveport, 
LA  71130-0222. 


WE  ARE  LOOKING  for  a  district  mana¬ 
ger  or  supervisor  with  one  or  two  years 
circulation  experience  for  the  Venice/ 
Port  Charlotte  area  of  Florida  to  super¬ 
vise  counselors,  motor  routes  and 
carriers.  Send  resume  to  Roger  Sparr  or 
Huey  Stinson,  Venice  Gondolier,  200  E. 
Venice  Avenue,  Venice,  FL  33595,  or 
call  (813)  484-2611,  extension  105. 


ZONE  MANAGER 

Exciting  opportunity  to  manage  your 
own  team  of  district  managers  for  a 
major  Midwestern  daily.  Candidates 
should  have  at  least  four  years  of  super¬ 
visory  experience  with  a  daily  newspap¬ 
er.  Attractive  compensation  and  benefit 
package.  Send  your  resume  and  salary 
history  in  confidence  to  Box  9848, 
Editor  &  Publisher. 


HOME  DELIVERY  SUPERVISOR. 
35,000,  6-day  AM,  Zone  2.  Report  to 
circulation  director.  Responsible  for 
training  and  motivating  district  mana¬ 
gers  and  carrier  promotions.  Send 
resume  and  salary  history  to  Box  9835, 
Editor  &  Publisher. 


OPENING  FOR  circulaton  director  at 
6,100  AM  daily.  Rule  delivery  and  ABC 
experience  a  must.  Located  in  North¬ 
eastern  Arizona.  Salary  negotiable.  No 
phone  calls.  Send  resumes  to  Box 
9864,  Editor  &  Publisher. 


SINGLE  COPY  SALES  MANAGER. 
6-day  AM,  Zone  2,  35,000  circulation. 
Report  to  circulation  director.  Experi¬ 
ence  with  contract  is  a  plus.  Send 
resume  and  salary  requirements  to  Box 
9836,  Editor  &  Publisher. 


AN  EXPERIENCED  INDIVIDUAL  with 
knowledge  of  sales,  management  and 
budgeting  to  manage  a  twice-weekly 
paid  newspaper  in  northern  New  Jersey. 
We  offer  solid  growth  potential,  good 
salary,  incentives  and  benefits.  Send 
resume  and  salary  requirements  to  Box 
9831,  Editor  &  Publisher. 


CIRCULATION  SALES  manager  for 
50,000-circulation  daily  in  central 
Pennsylvania.  Pending  retirement 
offers  early  opportunity  for  promotion  to 
department  manager.  Detail  your 
accomplishments  in  a  letter  and  resume 
to  Gary  Dalton,  Marketing  Director,  c/o 
Tribune-Democrat,  PO  Box  340,  Johns¬ 
town,  PA  15907. 


CIRCULATION  SALES  MANAGER 
Large  New  England  daily  and  Sunday 
newspaper  distributor  invites  resumes 
for  the  position  of  sales  manager. 
Overall  responsibilities  will  be  to  moni¬ 
tor  telemarketing  and  canvas  crews  to 
develop  and  implement  carrier  promo¬ 
tions,  carrier  and  motor  route  recruit¬ 
ment  and  be  responsible  for  home  deliv¬ 
ery  analysis  and  department  budget.  We 
are  a  service  organization  who  stresses 
retention  through  service.  Please  send 
cover  letter  and  credentials  to  Box 
9834,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
Pierce  County  Herald,  Puyallup, 
Washington,  18,000  tri-weekly  with 
57,000  TMC.  Great  growth  potential. 
Salary  high  $20s.  Send  resume  to  Joan 
Mather,  Publisher,  Box  517,  Puyallup, 
WA  98371. 


CIRCULATION  MANAGER  for  group  of 
paid  and  free  weekly  publications  of 
over  75,000  circulation  in  beautiful 
southwest  Florida.  Experience  needed 
in  second  and  third  class  mailing,  bulk 
and  carrier  delivery.  Excellent  salary 
and  benefits.  Position  available  for 
hands-on  manager  only.  Westminster 
Publications  call  Larry  Burlingame 
(813)  262-7601. 


EDITORIAL 


\  ZONE  5  100,000  PM  daily  (155,000 
Sunday)  seeks  copy  editors  for  its 
10-member  universal  desk.  Mandatory 
tryout.  Send  resume  to  W.J.  Kennedy, 
News  Editor,  The  Vindicator,  PO  Box 
780,  Youngstown,  Ohio  44501-0780. 
No  phone  calls,  please. 


EDITOR  &  PUBLISHER  for  April  5,  1986 


HELP  WANTED 


_ EDITORIAL _ 

12,000  circulation  daily  seeks  creative, 
people  oriented  general  assignment 
reporter  to  write  mostly  features  and 
education  stories.  Send  resume  and 
clips  to  John  Rumbach,  The  Herald,  PO 
Box  31,  Jasper,  IN  47546. _ 

ADWEEK  MAGAZINE  is  looking  for  a 
senior  editor  in  Los  Angeles.  Five  years 
magazine/newspaper  experience  mini¬ 
mum.  Copy  desk  experience  essential. 
Send  resume/clips/references  to 
Maryanne  McNeills,  Editor,  ADWEEK, 
514  Shatto  Place,  Los  Angeles,  CA 
90020.  No  calls  please. 

AGGRESSIVE  REPORTER  with  2  years 
news  experience,  strong  analytical  skill, 
for  weekly  on  health/safety  regulation. 
Challenging  position  covering  FDA, 
Congress,  business  etc.  Self-starter 
skilled  at  developing  sources  and 
stories.  Good  benefits,  $20s  depending 
on  experience.  Send  resume,  clips, 
salary  history  to  RV,  1117  N.  19th  St., 
#200,  Arlington,  VA  22209. _ 

AN  EDITOR  WITH  A  FLAIR  for  innova- 
tive  sports  enterprises  can  find  his  chal¬ 
lenge  at  the  El  Paso  Times,  a  Gannett 
newspaper.  The  successful  applicant 
must  exhibit  a  strong  background  in 
reporting,  editing/layout  and  people 
management.  The  right  candidate  will 
be  able  to  demonstrate  that  sports  news 
is  more  than  game-field  action.  Plan¬ 
ning,  organizing  and  execution  are 
required  of  this  mid-level  management 
position  on  a  staff  that  covers  two 
states,  high  schools,  universities  and 
pros.  Competitive  salary  and  benefits. 
Send  resumes  and  references  to  John 
Moore,  Co-Managing  Editor,  El  Paso 
Times,  PO  Box  20,  ET  Paso,  TX  79999. 
No  phone  calls. 

ARTS  AND  ENTERTAINMENT  EDITOR 
sought  for  fast-growing  West  Coast 
daily.  Duties  include  idea  generation, 
story  assignment,  working  with  enter¬ 
tainment  reporters  to  develop  their 
skills  and  participating  in  the  overall 
managment  of  the  features  department. 
We  are  looking  for  a  person  with  previ¬ 
ous  management  experience  at  a 
medium-sized  or  larger  daily  and  proven 
entertainment  knowledge.  Please  send 
a  resume,  references  and  three  copies 
of  your  section  to  Box  9854,  Editor  & 
Publisher. 

ASSOCIATE  EDITOR — Grow  with  us. 
Aggressive  16,000  PM  daily  focuses  on 
local  hard  news  coverage.  Opportunity 
for  editor  with  solid  news  judgment, 
high  interest  in  design  and  graphics  to 
advance  with  staff  dedicated  to  excel¬ 
lence.  Send  resume,  salary  require¬ 
ment,  samples  to:  Carol  Talley,  Editor, 
The  Sentinel,  PO  Box  130,  Carlisle,  PA 

17013. _ 

MANAGING  EDITOR 
for  fast-growing  suburban  daily  in  Zone 
2.  Candidate  must  have  10  to  12  years 
daily  newspaper  experience  or  equiva¬ 
lent,  at  least  half  in  editing¬ 
administrating  role.  Must  be  able  to 
maintain  page  flow  schedules  and  meet 
unyielding  production  deadlines. 
Personnel  management  skills  a  must, 
ability  to  recruit  and  train  reporting, 
desk  and  photo  staff  critical.  Individual 
must  have  solid  background  in  all 
phases  of  state-of-art  color  reproduction 
and  creative  use  of  graphics.  Sound 
news  judgment  and  instinct  for  enter- 

?rise  essential. 

his  is  a  career  opportunity  for  high- 
energy,  news-oriented  individual  with 
solid  professional  credentials.  Excellent 
company  benefits.  Reply  to  Box  9862, 
Editor  &  Publisher.  EOE. 

EDITOR 

Established  New  Jersey  weekly  needs 
hard-working  editor.  Must  be  willing 
to  participate  in  all  phases  of  publica¬ 
tion  and  be  interested  in  eventually 
becoming  part-owner.  Box  9852, 
Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  April  5, 


HELP  WANTED 

_ EDITORIAL _ 

EDITORIAL  WRITER— Experienced 
conservative-oriented  editorial  writer 
wanted  for  large  metro  daily.  Good  pay 
and  benefits.  Call  (314)  342-1312  or 
write  Oliver  Starr,  Editorial  Page  Editor, 
St.  Louis  Globe-Democrat,  710  N. 
Tucker  Blvd.,  St.  Louis,  MO  63101. 

EDITORIAL 

REPORTER 

New  York  based  computer  weekly  with 
national  circulation  seeks  a  seasoned 
feature  writer  for  newspaper  supple¬ 
ment  and  bi-monthly  magazine.  Candi¬ 
date  must  have  a  knowledge  of  high- 
tech  issues  and  a  minimum  of.  three 
years  reporting  experience.  Salary 
negotiable.  Excellent  benefits.  Rush 
resume/clip/salary  history  to  CSN 
Recruiter-D,  600  Community  Drive, 
Manhasset,  NY  11030. 

EDITOR/REPORTER,  knowledgeable  in 
antiques  or  collecting  wanted  to  edit 
regional  pages  for  Maryland,  Virginia 
and  Pennsylvania  in  AntiqueWeek,  18 
year  old  weekly  antique  newspaper. 
Write  Tom  Mayhill,  PO  Box  90,  Knight- 
stown,  IN  46148  or  phone  l-(800) 
428-4156. _ 

EDITORS  needed  for  aggressive  weekly 
group  in  NYC  area  (current  editors  are 
being  reassigned  as  a  result  of  group's 
planned  expansion).  Responsiblities  in¬ 
clude  staff  management,  story  assign¬ 
ment,  supen/ision  and  editing;  commun¬ 
ity  relations;  layout,  etc.  our  weeklies  are 
quality  NEWS  papers  (not  ad  puff 
sheets)  and  we  seek  editor  who  don’t 
mind  the  long  hours  and  hard  work 
needed  to  create  the  best.  One  position 
is  open  now,  the  second  will  open  soon, 
so  a  prompt  response  is  sumested.  Ap- 
pl  icants  sould  have  at  least  ^ears  news- 
oriented  newspaper  experience  and 
some  management  experience.  Send 
cover  letter  (telling  us  why  you’re  in  the 
newspaper  business,  and  including  your 
general  salary  requirements),  a  com¬ 
plete  resume  and  selected  clips  to  Box 
9866,  Editor  &  Publisher. 

EDITOR  SOUGHT  for  well-established 
coal  industry,  newsletter.  Journalism 
degree  or  experience  as  well  as  back¬ 
ground  in  coal/energy  market  or  regulat¬ 
ory  reporting  required.  Excellent  bene¬ 
fits  on  top  or  salary  commensurate  with 
experience.  Send  resume  and  salary 
requirement  to  Coal  Outlook,  1401 
Wilson  Blvd,  Suite  910,  Arlington,  VA 
22209. _ 

EXPERIENCED 
ASSIGNING  EDITOR 
THE  SAN  JOSE  MERCURY  NEWS,  a 
Knight-Ridder  paper,  is  looking  for  an 
outstanding  assigning  editor  to  be  the 
number  two  person  in  the  sports  depart¬ 
ment,  supervising  14  reporters.  The  AP 
sports  editors  selected  our  Sunday 
section  one  of  the  country’s  ten  best 
among  largest  papers,  but  we  can  be 
even  better.  Our  news  assistant  sports 
editor  should  have  extensive  reporting 
and  assigning-editor  experience  on  a 
metro  daily,  but  not  necessarily  in  the 
sports  department.  This  is  a  chance  to 
have  an  immediate  impact  in  a  highly 
competitive,  major  league  market.  Send 
a  resume  and  a  letter  detailing  your 
experience  to:  John  Rawlings,  Execu¬ 
tive  Sports  Editor,  San  Jose  Mercury 
News,  750  Ridder  Park  Dr.,  San  Jose, 
CA  95190.  No  calls. 

BUSINESS  REPORTER  with  a  growing 
weekly  located  on  Hilton  Head  Island. 
We  need  an  aggressive  deadline 
oriented  reporter  who  is  at  home  with 
statistices,  economic  trends  and  ghe 
financial  market.  Publication  has 
complete  graphics  capabilities  and 
process  color.  Should  possess  3  to  5 
years  solid  experience  with  in-depth 
business  reporting.  Send  resume,  salary 
requirements  and  clips  to  Nancy  Smith, 
ENS  Communications,  PO  Box  1325, 
Hilton  Head,  SC  29925. 

1986 


I  HELP  WANTED 

j  _ EDITORIAL _ 

CITY  EDITOR  to  supervise  staff  of  7 
reporters  for  AM  in  metro  area  of 
160,000.  We’re  "2  in  a  competitive 
market.  If  you’re  the  right  person  for 
this  job,  you’ll  help  change  that  with 
strong  copy  and  assignment  skills  and 
the  ability  to  get  the  best  work  from  a 
staff.  Send  a  letter  telling  us  what 
makes  a  community  newspaper  great 
and  what  makes  a  great  city  editor,  plus 
resume,  salary  history  and  three  writing 
samples  to  Box  9859,  Editor  & 
Publisher. 

COPY  EDITOR 

We’re  looking  for  someone  with  good 
language  and  layout  skills.  Knowledge 
of  color  and  computer  graphics 
preferred,  but  not  essential.  Two  years 
experience  minimum.  Tuesday- 
Saturday  shift  for  a  50,000  PM  daily 
I  and  Sunday.  Send  resume  and  samples 
of  work  to  Saul  Shapiro,  Editor,  Water¬ 
loo  Courier,  PO  Box  540,  Waterloo,  lA 
50704. _ 

EDITOR/AD  SALES.  Community  weekly. 
Write  Latin  Newsleader,  PO  Box  1114, 
Jackson  Heights,  NY  11372. 

MAJOR  NY  FINANCIAL  institution 
seeks  energetic  writer  for  entry-level 
position  in  internal  communications. 
Must  have  Bachelor’s  degree  and  good 
proofreading,  editing  and  interpersonal 
skills.  Send  resume  and  samples  to  Box 
9855,  Editor  &  Publisher. 


I  _ HELP  WANTED _ 

_ EDITORIAL _ 

MANAGING  EDITOR  for  14,000  PM 
daily  in  East  Central  Indiana.  Staff  reor¬ 
ganization,  newspaper  redesign  top 
priorities.  Part  of  Nixon  Newspapers 
group  of  1 1  publications.  Send  resume, 
sala7  requirements  to  Wesley  Rowe, 
Publisher,  Courier-Times,  2()1  South 
14th  St.,  New  Castle,  IN  47326.  No 
Phone  Calls. 

CITY  DESK 

Knight-Ridder  paper  (115,(X)0  circ.) 
seeks  aggressive  editor  to  work  on  city 
desk.  We  are  a  good  paper  getting  better 
and  want  an  editor  with  bright  story 
ideas  who  can  help  us  do  it.  Reply: 
David  Green,  City  Editor,  Lexin^on 
Herald-Leader,  Main  &  Midland, 
Lexington,  KY  40507. 

CITY  EDITOR 

48M,  All-day  in  upp^r  east  Tennessee, 
seeks  a  city  editor  with  aggressive  news 
judgement;  mature  and  sensitive  lead¬ 
ership;  proven  planning  and  editing 
skills;  and  a  demonstrated  ability  to 
communicate  and  motivate.  We  seek  an 
award  winner  with  outstanding  qualifi¬ 
cations  and  solid  recommendations  to 
direct  the  staff  of  the  dominant  news¬ 
paper  in  a  competitive  market.  Full 
resume,  work  samples  and  salary 
requirements  to  Ted  Como,  Managing 
Editor,  KinBportTimes-News,  Box  479, 
Kingspxxt,  TN  37662. 


DAN  LIONEL’S  TIPS 
The  IntervieW“A  Time  For  Candor 
“If  we’re  going  to  get  married-we  ought  to  know  each 
other  better.”  That’s  how  Helen  Rogers  Reid,  publisher 
of  the  late  New  York  Herald  Tribune  opened  her  inter¬ 
view  with  me  prior  to  my  becoming  an  executive  of  the 
newspaper. 

What  she  was  obviously  seeking  was  to  know  more 
about  the  individual  she  was  considering  for  a  responsi¬ 
ble  position  than  showed  up  on  his  resume  of  past 
achievements.  She  was  hiring  a  person.  What  resulted 
was  an  airing  of  my  personal  as  well  as  my  business  self. 
Incidentally,  she  was  just  as  candid  about  her  own 
background  and  aspirations. 

The  'interview'  generally  represents  the  final  stage  in 
the  hiring  process  and  is  the  culmination  of  the  job 
seeker’s  efforts  to  land  a  desirable  position.  Preparing 
for  the  interview  can  be  greatly  simplified  if  the  appli¬ 
cant  makes  a  simple  decision— to  be  wholly  candid— 
defined  by  Webster  as  being  “sharply  honest  and 
frank.”  Anthing  short  of  that  will  catch  up  sooner  or 
later. 

Aside  from  observing  the  obvious  amenities  of  being 
punctual  and  well  groomed  and  not  smoking  without 
permission,  the  applicant  should  bring  along  examples 
of  outstanding  work  that  could  only  have  been  referred 
to  in  the  resume.  Learning  as  much  as  possible  about 
the  company  he  or  she  hopes  to  join,  and  possibly  about 
the  interviewer,  through  friends  and  business  associ¬ 
ates  is  a  plus. 

For  upper  echelon  positions,  a  tactful  evaluation  of  the 
company’s  handling  of  a  department  or  a  function  relat¬ 
ing  to  the  position  under  discussion  can  be  helpful-it 
can  also  be  fatal  if  not  handled  constructively.  There 
could  be  resentment  when  an  outsider  criticizes  a  com¬ 
pany.  Yet  if  the  criticism  is  justified,  it  may  well  be  the 
reason  then  vacancy  exists  and  thus  it  could  wrap  up 
the  job. 

Points  as  above  combined  with  honest  answers  to  such 
questions  as,  “Why  did  you  leave  your  old  job?”  are  the 
stuff  that  winning  interviews  are  made  of. 


61 


HELP  WANTED 


EDITORIAL 


NATION'S  TOP  regional  golf  publica¬ 
tion  looking  for  aggressive  editor/writer 
knowledgeable  in  golf.  Strong  editing 
background,  layout  experience.  Writing 
assignments  range  from  feature  profiles 
to  indust^  news.  Immediate  opening. 
Call  or  wirte  Tom  Stine,  Florida  GOLF 
WEEK,  PO  Box  1458,  Winter  Haven,  FL 
33882,  (813)  294-5511. 


NEWS  EDITOR 

Search  reopened  for  news  editor  of 
semi-weekly  in  southern  West  Virginia. 
Good  chance  for  advancement  to  dailies 
within  group.  Will  consider  good  repor¬ 
ter  with  editing,  layout  skills.  Good 
summer  and  winter  outdoor  lifestyle. 
Call  Rip  (304)  469-3373^ 


FEATURE  EDITOR 

Zone  2.  For  growing  monthly  regional 
Real  Estate  trade  newspaper.  Must  be 
well-versed  in  real  estate,  banking  and/ 
or  title  insurance.  Immediate  opening. 
Salary  plus  year-end  bonus.  All  inquires 
held  in  strictest  confidence.  Mail 
resume  to  PO  Box  614,  Bronxville,  NY 
10708.  Retirees/AMVETS  welcome. 


HELP  WANTED 


EDITORIAL 


GOVERNMENT  JOBS 
$16,040-$59,230/yr.  Now  Hiring.  Call 
(805)  687-6000  Ext.  R-4261  for 
current  federal  list. 


SALES 


LAWYER/JOURNALIST 
The  ABA  JOURNAL,  the  nation's  pre¬ 
eminent  legal  magazine  headquartered 
in  Chicago,  is  seeking  a  reporter. 
Requires  talented,  imaginative  profes¬ 
sional  with  established  reporting  and 
writing  skills,  solid  news  judgment  and 
inquisitive  mind.  Thoroughness,  accu¬ 
racy  and  superior  interviewing  ability 
are  required.  Applicants  should  be  able 
to  rapidly  develop  expertise  in  trends 
taking  place  in  the  legal  profession  and 
in  its  interaction  with  related  discip¬ 
lines,  the  government  and  public. 
College  degree  in  journalism,  English  or 
other  major  requiring  extensive  writing 
skills  and  law  degree  are  minimum 
requirements.  Position  requires  mini¬ 
mum  of  three  years  reporting  on  financi- 
lal  and  legal  issues.  Superior  human 
relatons  skills  a  must. 

We  offer  a  starting  salary  in  the  mid 
$20's  to  low  $30's,  comprehensive 
benefits,  and  a  work  environment  that 
fostersand  rewards  individual  contribu¬ 
tions.  Minority  and  female  candidates 
are  encouraged  to  respond.  For  consid¬ 
eration,  submit  resume  and  salary 
history  in  confidence  by  April  18,  1986 
to:  Box  9865,  Editor  &  Publisher.  An 
Affirmative  Action/Equal  Opportunity 
Employer  M/F/S/H/B. 


SALES 


COULD  YOU  BE  LOOKING  FOR  US? 

Hastech,  Inc.,  the  originator  ol  pagination  systems,  is  seeking 
candidates  lor  key  positions  in  Sales  and  Sales  Support. 

□  National  Accounts  Representative 

Responsible  for  national  and  group  accounts.  5-10  years  of  publishing 
systems-related  sales  experience  with  prior  concentration  on  newspa¬ 
pers  and/or  magazines.  Candidate  must  be  persistent,  thorough  and 
professional,  with  excellent  written  and  verbal  presentation  skills.  Degree 
preferred.  Candidates  may  live  anywhere  in  the  country. 

□  Sales  Representative  —  Midwestern  Region 

3-5  years  sales  experience,  with  minimum  1  year's  experience  selling  text 
processing  systems  to  the  graphic  arts  industry.  Degree  preferred,  good 
written  and  verbal  skills  required.  Candidate  would  ideally  w'ork  out  of 
Dallas,  Kansas  City,  St.  Louis  or  Chicago. 

□  Technical  Sales  Support  Specialist 

Reports  to  the  National  Sales  Manager.  Supports  sales  in  the  following 
capacities:  demonstrations,  technical  backup  on  sales  calls,  site  surveys 
and  analysis,  competitive  research  and  RFP  response.  Candidate  should 
be  detail-oriented,  with  good  written  and  verbal  skills  and  possess  a 
degree  in  Journalism,  Computers,  Marketing  or  a  related  field. 

□  Software  Applications  Specialist 

Provides  pre-  and  post-  sales  support  to  the  sales  force,  on-site  customer 
installation  training  and  problem-solving.  Experience  with  newspaper  systems 
or  typesetting  required,  familiarity  with  Hastech  products,  particularly 
NewsPro,  preferred.  Position  offers  opportunity  to  work  autonomously  on 
site,  and  to  do  in-house  customer  training  and  phone  support  in  a  friendly, 
supportive  environment.  Candidate  must  be  willing  to  relocate  to  New 
Hampshire. 


Hastech  offers  the  ideal  environment  for  those  ready  for 
challenge.  We  provide  an  excellent  compensation 
package,  including  a  comprehensive  program  of 
benefits.  Please  send  your  resume  or  call:  Barbara 
McGuire,  Personnel  Manager,  Hastech,  Inc.,  670 
North  Commercial  St.,  Manchester,  NH  03101, 
(603)  623-3330. 


Hastech 


An  c'qual  opportunity  employer 


HELP  WANTED 


EDITORIAL 


NEWS  EDITOR 

World's  leading  publisher  of  food  indus¬ 
try  magazine  seeks  experienced  self¬ 
starter  to  assume  the  position  of  news 
editor  on  our  grocery  marketing  maga¬ 
zine.  Perfect  candidate  has  3  to  5  years 
business  writing  experience  (newspap¬ 
er,  wire  service  or  magazine)  plus 
proven  research,  inten/iewing  and  edit¬ 
ing  skills  (knowing  the  grocery  business 
is  a  plus).  You'll  work  out  of  our  fast- 
paced  Chicago  office.  If  you're  a  crea¬ 
tive,  energetic  team  player  interested  in 
travel  and  excellent  growth  potential, 
send  resume,  salary  history  and  cover 
letter  telling  us  why  you're  the  best 
candidate  to: 

Denita  Wingard 

GORMAN  PUBLISHING  COMPANY 
8750  West  Bryn  Mawr  Ave. 

Chicago,  II  60631 


NEW  YORK  METROPOLITAN  area  daily 
seeks  knowledgable,  experienced  copy 
editors  to  handle  local  and  wire  copy.  If 
you  are  experienced  in  page  layout, 
headline  and  caption  writing  and  have 
outstanding  grammatical  skills,  we  can 
offer  an  exciting  career  opportunity  with 
a  rapidly  growing  newspaper.  For  imme¬ 
diate  consideration  call  T.  Kerrigan  at 
The  News  Tribune,  (201)  442-0400  or 
mail  resume,  clips  and  salary  require¬ 
ments  to  1  Hoover  Way,  Woodbridge, 
NJ  07095. 


NFL  WRITER 

The  Tacoma  (WA)  News  Tribune  is  seek¬ 
ing  an  energetic  pro  to  cover  the  Seattle 
Seahawks  in  a  competitive  market.  The 
Seahawks  are  building  a  championship 
team.  So  is  the  paper.  Applicants  must 
have  5  years  experience  with  a  major 
league  teat.  NFL  experience  and  con¬ 
tacts  desirable.  Send  resume  and  clips 
to  Blaine  Johnson,  Sports  Editor,  Box 
11000,  Tacoma,  WA  98411. 


PAGE  DESIGNER 

Award-winning  features  department  of 
Boulder  Daily  Camera,  a  Knight-Ridder 
paper,  seeks  an  innovative,  experienced 
designer  to  design  three  weekly 
sections.  Full-color  fronts;  great  offset 
reproduction;  supportive  working  atmo¬ 
sphere.  Candidate  should  have  several 
years  hands-on  news  experience, 
computer  experience  (new  Apex  system 
now  being  installed),  be  conversant 
with  the  latest  developments  in  design 
field  and  look  forward  to  pleasures  of 
Rocky  Mountain  living.  We  will  gladly 
send  samples  of  our  sections  to  quali¬ 
fied  candidates.  Send  resume,  detailed 
cover  letter,  several  tearsheets  (which 
we  will  return)  of  your  work  to  Ken 
Doctor,  Managing  Editor/Features, 
Boulder  Daily  Camera,  PO  Box  591, 
Boulder,  CO  80306.  E.O.E. 


PUBLIC  POLICY  research  firm  seeks 
part-time  editor  for  newsletter.  Need 
good  writing-editorial  skills,  etc.  Flexi¬ 
ble  hours.  Contact  Julian  Kien  (212) 
685-3340. _ 

REPORTER  FOR  GROWING  process 
color  weekly  on  Hilton  Head.  Must  be 
self-starter  and  have  3  years  experience 
with  government  reporting.  Should  be  a 
heavy  producer  and  capable  of  working 
under  deadline  pressure.  Send  resume, 
salary  requirements  and  clips  to  Nancy 
Smith,  ENS  Communications,  PO  Box 
1325,  Hilton  Head,  SC  29925. 

REPORTER  for  40,000  daily  in  subur¬ 
ban  Washington  D.C.  Several  years 
experience  a  must,  as  is  ability  to  juggle 
daily  and  longer  term  stories.  Send 
resume  and  clips  to  Linda  Searing, 
Editor,  The  Prince  George's  Journal, 
9426  Annapolis  Rd.,  Lanham,  MO 
20706.  EOE. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


HELP  WANTED 


EDITORIAL 


IT'S  GOT  PIZZAZZ— And  the  editor's 
job  is  open.  This  aggressive  regional 
supplement  to  our  8  weeklies  includes 
in-depth  reporting,  news  summary  and 
entertainment  package.  Editor  must  be 
creative  and  skilled  in  news  direction, 
copy  editing  and  graphics.  Three  repor¬ 
ter  staff  plus  freelancers.  40,000  read¬ 
ership  north  of  Boston.  Solid  news 
experienced  required.  Send  clips, 
resume  to  Selma  Williams,  Editor-in- 
Chief,  North  Shore  Weeklies,  Box  192, 
Ipswich,  MA  01938. 

LAW/BUSINESS  REPORTER  for  rapidly 
growing  weekly  Connecticut  law  news¬ 
paper.  Self-starter,  at  least  1  year's 
experience,  to  do  variety  of  writing 
tasks.  Young,  creative  organization, 
great  potential.  Send  resume,  clips, 
salary  needs  to  Box  9795,  Editor  & 
Publisher. 


SPORTS  EDITOR 

Solid  professional  to  lead  6  person 
sports  staff  on  mid-CT  AM.  Candidate 
must  be  strong  on  management  skills, 
proficient  in  technical  aspects  of  edit¬ 
ing  and  graphic  design  and  willing  to 
maintain  high  profile  in  community. 
Send  letter,  resume  to  Box  9861, 
Editor  &  Publisher. 


SPORTS  WRITER  for  14,000  circula¬ 
tion  daily  in  northern  Rocky  Mountains. 
Need  someone  who  is  strong  on  features 
who  will  also  cover  high  school  sports 
along  with  small  college  football  and 
basketball,  minor  league  baseball  and  a 
variety  of  non-team  sports.  Should  have 
some  editing  snd  layout  experience. 
Some  camera  experience  also  helpful. 
Salary  about  $350/week,  depending  on 
experience.  Send  resume,  clips  and 
references  to  Dave  Shors,  News  Editor, 
Independent  Record,  PO  Box  4249, 
Helena,  MT  59604. 


STARTING  REPORTER  WITH  strong 
sports  background  to  work  for  aggres¬ 
sive  weekly  in  Richmond,  Virginia 
suburbs.  Call  Henrico  County  Line 
(804)  288-5463. 


THE  EL  PASO  TIMES,  a  Gannette  news¬ 
paper  needs  an  experienced  editor  and 
people-manager  to  direct  a  hard-news 
staff  of  reporters  and  sub-editors  cover¬ 
ing  two  states  from  the  news  room  and 
regional  bureaus.  The  successful  appl¬ 
icant  for  this  mid-level  position  must 
exhibit  solid  news  and  people  manage¬ 
ment  experience.  Proven  ability  to  plan, 
organize  and  execute  a  must.  Competi¬ 
tive  salary  and  benefits.  Send  resumes 
to  John  Moore,  Co-Managing  Editor, 
El  Paso  Times,  PO  Box  20,  El  Paso,TX 
79999.  No  phone  calls. 

TWO  REPORTERS  (1  news,  1  feature) 
for  growing  NYC  weekly  group.  Send  re¬ 
sume  with  clips  to  Box  9867,  Editor  & 
Publisher. 


SPORTS  COPY  EDITOR/REPORTER 
Minimum  3  years  copy  desk  and  report¬ 
ing  experience.  Ability  to  design  attrac¬ 
tive,  lively  sports  pages  and  oversee 
makeup.  Resume  to  Lesher  Communi¬ 
cations,  Inc.,  Personnel  Department, 
PO  Box  5088,  Walnut  Creek,  CA 
94598. 


SPECIAL  SECTIONS  EDITOR 
The  Orange  County  (CA)  Register  seeks 
an  editor  to  supervise  wnter/editors 
producing  weekly  Food,  Fashion,  Travel 
and  Home  sections.  An  editor  with 
scads  of  ideas  and  the  ability  to  moti¬ 
vate  people.  An  editor  to  turn  good 
sections  into  the  best.  Send  a  letter 
explaining  why  you  should  be  our 
choice,  resume  and  any  relevant  work 
samples  (plus  a  self-addressed  enve¬ 
lope  if  you  wish  materials  returned)  to: 
Gary  Lycan,  AME/  Operations,  The 
Register,  PO  Box  11626,  Santa  Ana, 
CA  92711. 
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EDITOR  &  PUBLISHER  for  April  5,  1986 


HELP  WANTED 


EDITORIAL 


WIRE  EDITOR  medium  sized  daily  in 
northwest  Illinois  has  immediate  open¬ 
ing  for  experienced  wire  editor.  We  want 
a  sharp  headline  writer  with  imaginative 
layout  skills.  Call  Gregg  Bean  at  (312) 
232- 1 1 7 1  or  send  resumes  to  27  South 
State  Avenue,  Freeport,  IL  61032. 

WIRE  EDITOR  -  16,000  circulaton 
daily  seeks  experienced  person  with 
proven  skills  in  layout,  headline  writing 
and  editing.  Duties  include  writing  and 
layout  of  special  sections.  Start  mid 
June.  Send  resume  and  samples  to 
Gregg  McAllister,  Managing  Editor,  The 
Daily  News,  PO  Box  870,  Batavia,  NY 
14020. 

REPORTER 

Reporter  for  regional  desk.  Would  be 
responsible  for  coverage  of  5  county, 
rural  area  in  Northeast  Iowa,  for  a 
50,000  PM  daily.  Self-starter.  Experi¬ 
ence  preferred.  Send  resume  and  clips 
to  Saul  Shapiro,  Editor,  Waterloo  Cour¬ 
ier,  PO  Box  540,  Waterloo.  lA  50704. 


HEALTH  WRITER 

The  Ft.  Lauderdale  News  and  Sun 
Sentinel  needs  a  thorough  reporter,' 
good  idea  person  and  lively  writer  to 
cover  health.  Send  resume,  five  clips, 
brief  statement  on  beat  coverage  and 
ten  health  story  ideas  to:  The  Personnel 
Department,  The  News  and  Sun 
Sentinel  Company,  PO  Box  14430,  Ft. 
Lauderdale,  FL  33302. 


IMMEDIATE  OPENING  for  deadline- 
oriented  person  who  can  do  it  all — write 
interesting  features,  cover  hard  news, 
take  pictures,  lay  out,  paste-up,  and 
write  good  headlines.  Husband-wife 
publishers  want  experienced  newspaper 
person  to  do  a  variety  of  duties  and  to 
assume  editing  position  in  their 
absence.  Quality  6,  000  circulation 
weekly.  Salary  $250  -  $300/week 
depending  on  experience.  Send 
resume,  clippings,  to:  Rosemary  Heth, 
Carbondale  News,  41  N.  Church  St., 
Carbondale.  PA  18407. 


_ UBRARY _ 

LIBRARY  SERVICES  SUPERVISOR  for 
Phoenix  Newspapers,  Inc.,  publisher  of 
Arizona’s  two  largest  newspapers. 
Supervises  information  services  for 
newsrooms;  supervises  professional  and 
clerical  staff  in  reference  areas; 
assumes  Librarian’s  duties  in  her 
absence.  Collections  include  books, 
serials,  photographs,  clippings.  Online 
services  include  Nexis  and  Dialog., 
Library  is  going  online  with  VU/TEXT 
this  spring;  references  services  will  be 
expanded.  Position  requires;  M.L.S.; 
3-5  years  reference  experience;  mini¬ 
mum  2  years  supervisory  experience. 
Salary  begins  at  $28,390.  Excellent 
benefits.  Send  resume  and  names  of 
three  professional  reference  to:  Paula 
Stevens,  Librarian,  120  E.  Van  Buren 
St.,  Phoenix,  AZ  85004. 


_ PRESSROOM _ 

ASSISTANT  PRESS  MANAGER 
Needed  for  a  growing  newspaper/ 
commercial  operation.  Great  opportuni¬ 
ty  for  candidate  with  good  character  and 
high  career  goals.  Send  resume  with 
references  and  salary  history  to  Box 
9725,  Editor  &  Publisher. 


DONE  YOUR  STINT  as  an  assistant 
pressman  and  ready  to  move  up?  Press¬ 
man  needed  for  3-unit  Goss  Community 
in  weekly  shop  which  does  central  plant 
printing.  Write  Box  9857,  Editor  & 
Publisher.  _ 


PRESS  MANAGER  wanted  to  start  up 
shop  for  half  dozen  weeklies  in  northern 
California.  Must  be  equally  adept  oper¬ 
ating  a  press,  running  a  shop,  bringing 
in  business  and  managing  people. 
Possible  equity  position.  Send  resume 
to  Box  9840,  Editor  &  Publisher. 


HELP  WANTED 


PRESSROOM 


COMMERCIAL  PRINTING  company  in 
southern  Oregon  seeks  assistant  press¬ 
man  experienced  on  6-unit  Harris  V15A 
web  press.  Send  resume  to  PO  Box 
4010,  Medford.  OR  97501. 


_ PRODUCTION _ 

INDEPENDENT  PUBLISHING 
COMPANY,  a  well-established  Harte 
Hanks  Communications  daily  newspap¬ 
er  and  commercial  printing  operation  in 
upstate  South  Carolina  is  seeking  an 
experienced  Production  Manager  to 
supen/ise  the  evening  production  opera¬ 
tion.  A  minimum  of  5  years  experience 
in  newpaper  and  commercial  work  is 
necessary.  The  successful  candidate  for 
this  position  must  have  a  proven  track 
record  in  all  phases  of  production  work. 
Excellent  salary  and  fringe  benefits 
package.  Send  resume  and  salary 
history  to;  Personnel  Manager,  Inde¬ 
pendent  Publishing  Company,  PO  Box 
2507,  Anderson,  SC  29622  M/F/G 
EOE. 


PRODUCTION  MANAGER 
Eastern  part  of  Zone  2.  Daily  and 
Sunday  newspaper  with  over  100,000 
circulation  seeking  experienced  produc¬ 
tion  executive  to  run  total  press  room 
and  composing  operations.  Modern 
facility  in  family-owned,  old  line 
company  in  a  dynamic  market. 

Must  be  quality  conscious  and  possess 
ability  to  motivate  and  work  well  with 
people. 

Immediate  opening.  Excellent  salary 
and  benefits.  For  confidential  consider¬ 
ation,  send  references  and  resume  to 
Box  9858,  Editor  &  Publisher. 


PUBUC  RELATIONS 

PUBLIC  INFORMATION  OFFICER— 
Excellent  opportunity  in  a  prosecutorial 
office  for  experienced  person.  Strong 
writing  skills  and  ability  to  meet  and 
communicate  with  all  other  facets  of 
news  media.  $20,000  plus  good  bene¬ 
fits.  Send  resume  and  samples  of  writ¬ 
ing  to  State  Attorney’s  Office,  PO  Draw¬ 
er  339,  Fort  Myers,  FL  33902,  Attn: 
Wilbur  Miller. 

POSITIONS 

WANTED 

ADMINISTRATIVE 

GENERAL  MANAGER  with  proven  track 
record,  (over  19  years  total  experience); 
in  all  phases  of  newspaper  profession 
seeks  permanent  position  with  chain- 
independent  newspaper  in  the  18,000 
to  30,000  circulation  range.  Prefer 
Southern  California,  but  would  be  favor¬ 
ably  inclined  toward  any  other  suitable 
opening  in  Sun  Belt  area.  Box  9797, 
Editor  &  Publisher. 


_ ADVERTISING _ 

25  YEARS  in  ad  sales,  15  in  manage 
ment,  desires  change. 

Ph.  (505)  393-3435  after  5  PM  (MST). 


_ CARTOONIST _ 

EDITORIAL  CARTOONIST  with  awards, 
experience,  sharp  style  and  stinging  wit 
seeks  daily.  Call/write  for  examples. 
Dave  James,  1316  Ocean  Ave,  Apt  A, 
Seal  Beach,  CA  90740.  (213) 
596-1121. 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR  of  weeklies 
seeks  post  as  daily  Circulation  Manager 
15,000-25,000.  Have  home  delivery. 
District  Manager  supervision,  TMC 
background.  Call  Garry  Sadler  (301) 
485-1198  early  morning/after  5  p.m. 
Eastern  time. 


POSITIONS  WANTED 


CIRCULATION 


SUCCESSFUL  CIRCULATOR  seeks 
change.  36  years  experience-last  18  as 
Director.  Presently  employed.  Colleg 
degree.  Strong  on  promotion,  sen/ice, 
budgets,  ABC,  CAC,  daily,  weekly, 
shoppers.  Don’t  let  my  age  fool  you-l 
can  do  the  Job!  Write  Box  9863,  Editor 
&  Publisher. 


PROVEN  BUILDER  of  circulation  and 
revenue  seeks  future  in  Zones  3  or  4. 
TMC,  ABC,  data  base,  all  sales.  Box 
9843,  Editor  &  Publisher. 


EDITORIAL 


ACE  ENTERTAINMENT  WRITER 
Covering  all  arts,  but  pop  music  is  my 
specialty.  5  years  daily,  columns  and 
national  credits.  Depth  reporting  and 
features.  Seeks  pop  music  critic,  enter¬ 
tainment  or  feature.  Any  zone.  Box 
9829,  Editor  &  Publisher. 


COPY  EDITOR,  3  years  experience, 
seeks  spot  on  mid-to-large  daily.  Will 
complete  Penn  State  graduate  course- 
work  June  6.  Reed  Parsell,  206  McKee, 
University  Park,  PA  (814)  862-4626. 

CREATIVE,  AGGRESSIVE  and  distinc¬ 
tive  writer  looking  for  a  SPORTS  report¬ 
ing  position.  From  High  School  to  Super 
Bowl,  I’m  your  man.  Kindly  contact  A. 
Cymrot,  2962  Hewlett  Avenue, 
Merrick,  NY  11566  (516)  223-6180. 

GOOD  WRITER,  Statehouse  reporter  for 
45,000  daily  wants  general  assignment 
or  special  projects  slot  on  metro  daily 
that  needs  versatile  writers.  6  years 
experience.  Clips  resume,  call  (303) 
861-0080. 


I’M  LOOKING  for  a  job  as  a  reporter  or 
feature  writer.  I’m  hard  working  with  4 
years  experience  editing  an  Army  news¬ 
paper.  Also  interested  in  job  as  editor  at 
weekly  or  small  daily.  I  can  write 
anything,  take  photos,  do  layout.  Eric 
Durr,  USMCD-PAO,  APO  NY  09033.  I’d 
be  glad  to  call  you. 

MATURE  FEATURE  WRITER/EDITOR 
seeks  position  on  bi-weekly  community 
paper  with  strong  commitment  to  timely 
features  attractively  illustrated.  Exten¬ 
sive  experience  with  all  topics  usually 
assigned  to  the  soft  news  section  -  relig¬ 
ion,  social,  fashion,  food  -  as  well  as 
special  advertising  inserts.  Plenty  of 
layout,  outline,  camera/darkroom  exper¬ 
ience.  Accustomed  to  long  hours  on 
production  day.  Suited  to  the  Mid-west. 
Crazy  about  New  England.  Resume  and 
samples.  Let’s  talk  (504)  343-6639. 


BIG  CITY  REPORTER  seeks  writing- 
editing  slot  on  small  daily  or  good  week¬ 
ly.  Versatile  writer,  good  with  people.  4 
years  daily  experience.  Clips,  resume, 
call  (303)  861-0080. 


POSITIONS  WANTED 


EDITORIAL 


COPY  CHIEF  major  state  capital  daily, 
20  +  years  experience,  awards,  seeks 
career  management  position.  Box 

9804,  Editor  &  Publisher. _ 

PERCEPTIVE,  ARTICUUTE,  slightly 
off-beat  writer,  38,  seeks  like-minded 
publication.  Serious  or  fun.  Please  call 
Ron  Victor  (216)  321-4825. 


REPORTER  SEEKING  to  add  or  bolster 
a  labor  news  beat  on  your  paper.  With  7 
years  experience  in  graduate  study, 
unions  and  news  reporling,  I  can  give 
your  business  stories  another  angle  and 
their  readers  information  on  a  very 
important  part  of  their  lives:  their  work 
and  how  it’s  changing.  Box  9775, 
Editor  &  Publisher. 


SCIENCE-TECHNOLOGY  WRITER,  with 
energy/business  slant,  seeks  return  to 
U.S.  from  Britain.  Will  consider  daily- 
weekly-magazine  slots.  Zones  1,2 
preferred,  but  not  critical.  Box  9817, 
Editor  &  Publisher. 


SPORTS  EDITOR/COLUMNIST 
Assistant  sports  editor,  10  years  experi¬ 
ence  on  medium-sized  daily,  seeks  new 
challenge.  Energetic,  enthusiastic; 
creative,  interesting  writer;  versatile 
journalist.  Box  9818,  Editor  & 
Publisher. 


TOP  SPORTS  EDITOR,  who  likes  role  of 
!  big  fish  in  small  pond,  will  increase 
I  your  circulation.  MA  fellowship  winner, 
j  Metropolitan  experience.  Prefer  5  day 
I  small  PM  newspaper.  Congenial  staff 
I  more  important  than  money.  Please 
;  write  Wes  "Catfish"  Dumont,  256 
North  Topeka,  Wichita,  KS. 

,  WRITER/EDITOR,  experienced,  self- 
employed,  looking  to  become  team 
player  at  your  magazine,  corporation  or 
newspaper.  Great  interviewer.  Experi- 
lence:  editor  of  trade  magazines, 
I  features,  profiles,  story  assigment  and 
coordinating  efforts  of  freelancers, 
speechwriting,  copywriting,  newslet- 
{ ters.  Photo,  work  processing  skills, 
j  Samples,  references.  New  York  area 
iReady  now.  Call  David,  (718) 

!  aeic.  omc. 


FREELANCE _ 

i  EXPERIENCED  freelance  editor/author 
in  economics/business/personal 
finance.  Call  or  write:  7618  Gazette 
Ave.,  Canoga  Park,  CA  91306.  (818) 
347-6087. 


PHOTOGRAPHER 

NEWSPAPER  PHOTOGRAPHER  with 
major  market  experience  seeks  staff 
position.  Color  experience.  Strong  news 
and  sports  background.  Able  to  relocate 
and  available  immediately.  Jo  L.  Keen¬ 
er,  9630  Kemp  Forest,  Houston,  TX 
77080.  (713)  895-7999. 
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SHOP  TALK  AT  THIRTY 


Managing  the  news  - 

By  Leonard  R.  Sussman 

Presidents  and  the  Pentagon  are  ac¬ 
cused  of  “managing”  the  news,  or 
attempting  it. 

Foreign  critics  say  the  American 
press  “manages”  coverage  to  sensa¬ 
tionalize  events  in  the  Third  World  or 
treat  news  as  a  commodity. 

Now  comes  Norman  Isaacs,  one  of 
the  most  respected  U.S.  editors,  who 
says  a  “great  gathering  storm,”  result¬ 
ing  from  editorial  failures,  faces 
American  journalism.  His  new  book 
places  the  responsibility  not  on  those 
who  would  control  from  outside,  but 
on  the  media  managers  who  mis¬ 
manage. 

His  book.  Untended  Gates:  the 
Mismanaged  Press  (Columbia  Uni¬ 
versity  Press,  $20),  should  be  read  by 
every  publisher,  editor,  journalism 
teacher,  and  other  practitioners. 

The  1947  Hutchins  Commission,  an 
academic  critique,  urged  drastic  im¬ 
provement  in  journalistic  perform¬ 
ance  lest  the  government  enforce  cor¬ 
rectives.  While  deploring  that  alterna¬ 
tive,  the  Commission  recommended 
better  criteria  for  deciding  what  is 
news,  improving  the  training  of  jour¬ 
nalists,  and  effective  self-regulation; 
particularly  the  creation  of  an  inde¬ 
pendent  agency  to  appraise  the  per¬ 
formance  of  the  media. 


One  of  journalism’s 
“oldest  blind  spots”  he 
says,  is  “moving  people 
into  managerial  positions 
without  giving  them 
metiucous  advance 
training...” 


The  Freedom  House  seven-year 
analysis  of  news  media  performance 
made  similar  recommendations  in 
1977.  The  analysis  by  Peter  Braestrup 
found  that  not  primarily  political  bias, 
but  management  procedures  which 
routinely  trained  and  deployed  news¬ 
paper  persons,  and  edited  and  dis¬ 
tributed  their  reportage,  led  to  the 
gross  distortion  of  a  major  event  (the 
Tet  offensive  in  Vietnam  in  1968),  and 
would  likely  be  repeated  in  other 
situations  if  major  management 
changes  were  not  made. 

A  book  about  the  crux  of  journal- 

(Sussman  is  executive  director  of 
Freedom  House) 
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-  better 

ism’s  problems  —  mismanagement 
of  the  news  —  may  not  seem  like  an 
exciting  subject,  but  it  is  crucial  for 
strengthening  the  freedom  of  this 
society,  and  improving  the  standard 
which  U.S.  journalists  set  worldwide. 
For  news  media  are,  indeed,  vital  to 
the  proper  functioning  of  the  Amer¬ 
ican  government  and  its  social,  eco¬ 
nomic  and  political  estates. 

Issacs  has  unequaled  credentials 
for  writing  this  challenge  to  journal¬ 
ism’s  gatekeepers  (the  editors  at  ev¬ 
ery  level,  and  the  publishers  as  well). 
He  rose  from  teenage  sportswriter  to 
managing  editor  at  28.  He  became  edi¬ 
tor  of  four  prestigious  newspapers 
and  president-publisher  of  another. 
He  acted  on  the  primary  Hutchin. 
recommendation  by  serving  as  chair¬ 
man  from  1977  to  1982  of  the  now- 
defunct  National  News  Council. 
Though  never  supported  by  the  major 
news  media,  the  Council,  before  it 
died,  appraised  many  controversial 
print  and  broadcast  products. 

Issacs  provides  astute  analyses  of 
several  recent  press  disasters:  the 
Pulitzer  Prize  hoax  at  the  Washington 
Post,  the  abuse  of  inside  information 
by  a  Wall  Street  Journal  writer,  and 
the  lessons  of  the  Westmoreland  and 
Sharon  libel  trials. 

Out  of  these  spectacular  failures  of 
the  press,  the  author  draws  conclu¬ 
sions.  One  of  journalism’s  “oldest 
blind  spots,”  he  says,  is  “moving  peo¬ 
ple  into  managerial  positions  without 
giving  them  meticulous  advance 
training  for  their  news  roles.”  The 
“learn-by-doing  method”  in  news- 
staff  management,  he  adds,  cannot 
substitute  for  advance  preparation. 

For  Isaacs,  the  principal  factor  in 
good  journalism  is  great  managing 
editors.  He  is  not  certain  there  are  any 
these  days.  Only  history  will  deter¬ 
mine  that,  he  says. 

But  he  believes  that  today’s  practi¬ 
tioners  wilt  be  evaluated  by  “whether 
they  advanced  the  quality  of  journal¬ 
ism,  raised  ethical  performance, 
selected  people  for  advancement 
properly,  trained  them,  broadened 
their  sights  and  instilled  a  sense  of 
mission.” 

The  test  “calls  for  people  curious 
about  everything  that  goes  on,  who 
learn  to  sublimate  their  prejudices  to 
achieve  a  cold  professionalism  in 
judgment,  who  have  the  capacity  for 
quick,  decisive  action,  are  so  en¬ 
grossed  in  the  importance  of  the 
undertaking  that  hours  mean  nothing 


to  them,  and  who  possess  a  capacity 
few  individuals  like  to  admit  to.” 

That  profile  of  an  effective  editor  is 
a  precise  response  to  critics  of  Amer¬ 
ican  journalism  who  insist  that  politi¬ 
cal  bias,  commercial  gain  or  imposi¬ 
tion  of  chauvinist  views  is  the  real 
motivator  or  objective  of  U.S.  repor¬ 
ters  and  editors. 

Today’s  journalists,  by  most  analy¬ 
ses,  generally  hold  broadly  “liberal” 
personal  attitudes.  Sound  profes¬ 
sionalism,  based  on  the  proper  train¬ 
ing  of  reporters  and  the  astuteness  of 
editors,  would  insure  that  personal 
bias  does  not  enter  the  news  report  or 
analysis. 


For  Isaacs,  the 
principal  factor  in  good 
journalism  is  great 
managing  editors 


To  be  sure,  some  are  driven  by  low¬ 
ly  motives.  What  percentage  of  the 
total,  is  not  the  purpose  of  this  book  to 
provide.  Some  critical  failures  of 
judgment  are  described,  as  are  blind 
spots  in  education  and  too-limited 
news  criteria.  The  author’s  most  de¬ 
vastating  criticism  of  contemporary 
journalism  relates  not  to  corruption  or 
exploitation  of  the  news  channels,  but 
to  lack  of  professionalism.  That  can 
reduce  the  value  of  the  news  media  to 
the  American  people;  no  small  loss  in 
a  complex  democratic  society  that  re¬ 
quires  the  best  information  on  which 
to  make  educated  decisions  on 
domestic  and  foreign  policies. 

(Continued  on  page  39) 


DON’T  MISS  THE  NEWS 
DOWNUNDER! 


Get  your  copy  of 

AdNews 

—  Australia's  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you'll  benefit  from  Ad  News'  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect 
your  business. 
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EDITORS  WANTED 


We’re  looking  for  quality-conscious  edi¬ 
tors  who  are  interested  in  improving  their 
newspapers.  Editors  interested  in  keeping 
the  status  quo  need  not  apply. 

The  fact  is,  if  you’re  not  interested  in  im¬ 
proving  your  visual  presentation,  THE 
PITTSBURGH  CONFERENCE  just  isn’t 
for  you. 

Forty  dollars  buys  you  three  days  with 
the  best  in  the  business.  Discover  what’s 
happening  with  visual  journalism  and  how 
you  can  compete  with  the  best. 

This  year’s  conference  will  include  Ralph 
Danger,  executive  editor  of  The  Dallas  Morn¬ 
ing  News;  Nigel  Holmes,  executive  art 
director  of  Time  Magazine;  Steve  Ringman, 
San  Francisco  Chronicle,  national  news¬ 
paper  photographer  of  the  year;  Bob  Lynn, 
graphics  editor  of  the  Norfolk  Virginian- 
Pilot  and  Ledger-Star;  David  Miller,  art 
director  of  USA  Today;  John  Kaplan,  The 


Pittsburgh  Press,  runner-up,  national  news¬ 
paper  photographer  of  the  year;  Terry  Eiler, 
associate  professor,  Ohio  University;  Heinz 
Kluetmeier,  photographer.  Sports  Illustrated; 
David  Gray,  managing  editor /graphics. 

The  Providence  Journal-Bulletin;  and  Tom 
Porter,  graphics  editor.  The  Orange  County 
Register.  The  program  includes  several 
hands-on  workshops  using  Apple 
Macintosh  computers. 

The  1986  conference  is  scheduled  for 
May  9-11.  The  pre-registration  fee  is  only 
$40.  Make  plans  to  attend  now  and  don’t 
forget  to  bring  your  brightest  visual  com¬ 
municators  with  you. 

Additional  information  may  be  obtained 
by  writing:  J.  Bruce  Baumann,  assistant 
managing  editor /graphics.  The  Pittsburgh 
Press,  34  Blvd.  of  the  Allies,  Pittsburgh,  Pa. 
15230  or  call  (412)  263-1502. 


THE 

ITTSBURGH 
CONFERENCE 

MAY  9-11,  1986 
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